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help you sell 


Peters “High Velocity” 22’s 


Burnett P. ‘‘Hipshot’’ Hall 
Newport, Tenn. 


boost your Peters 


“High Velocity” shotgun shell sales 





Paul Fullop, 
Carmi, Illinois 


support your 


Peters “High Velocity’ 
center fire sales 





John A. Hunter, 
world famous lion hunter, 
Kenya Colony, Africa 


ry VueEse well-known guides and hunters know 
l the value of power and accuracy in their 
ammunition. That’s why they all choose Peters 
“High Velocity” when they are out after wood- 
chucks, ducks or even lions. 

And what’s more important they have been 
telling your best customers why it pays to 
shoot Peters. Colorful and interesting testi- 


PACKS THE\ POWER! 


PETERS CARTRIDGE DIVISION, BRIDGEPORT 2, CONN. 


“*High Velocity’’ is a trademark of Peters Cartridge Division, Remington Arms Company, Inc. 


monials appear monthly in the nation’s leading 
outdoor books. Testimonials that survey after 
survey prove shooters read and believe! 

It’s a powerful sales story for you that means 
bigger Peters sales. Check your stock now. 
Make sure you have a good supply of the en- 
tire Peters line. More of these exciting ads are 
on the way. They'll mean more sales than ever! 


pales 
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From King Cotton, Hardware’s most 
complete cordage line, comes the NEW 
ROPE RACK. The dealer’s answer to 
rope merchandising problems. 





A complete rope sales center to make 
your rope sales a fast, easy job. Spool 
set-up lets you sell any length, cut or full NV 

. OTHER KING COTTON 
spool; and the most popular rope sizes 100% MANILA PUT-UPS 
are right here at your finger-tips. No more ’ a 7 
cellar trips, no more messy coils, here is the easy way to SELL MORE ROPE. 








King Cotton Manila Rope is a first quality pure manila rope. It is made to KING COTTON 
exceed government specification TR601A for tensile strength, rot resist- 
ance, water resistance, color, and quality. 


The King Cotton Rack itself is an eye-catcher, painted blue with bright 
yellow and white. It is made of heavy gauge steel rod and is fully assem- 
bled, ready to go to work immediately. 


ROPE RACK Shipped Complete Contains: ©): RN isis watts 


One Display Rack (Free of Charge) 

One carton contains two units connected 
One carton contains two units connected 
One carton contains two units connected 
One carton 4” contains two units connected 
One carton contains one unit connected 
One carton contains one unit connected 





KING COTTON 

nc, Ve SELLCORD ® 

CM JOHN H. GRAHAM & CO. honet’s 1 cols 
inc on in 


105 Duane Street, New York 8, 








x CORDAGE 
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with this check list of 


BOYCO 


Home and Garden Products...made by 


United States Steel 
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GALVANIZED TRASH CANS |, Light weight, highest quality steel. Each has 
double-seam raised bottom for extra strength. 


AND GARBAGE PAILS Order by the following numbers. 


1. USS GALVANIZED SHEET 2. USS GALVANIZED 3. USS GALVANIZED SHEET 4. USS HOT DIPPED GALVANIZED 5. USS HOT DIPPED 
#1828, 30 gal. SHEET #ST-203, 20 gal. #T-1630, 16 gal. GALVANIZED 
#2128, 36 gal. #ST-53, 5 gal. #ST-243, 24 gal. #T-2030, 20 gal. #T-528, 5 gal. 
#2135, 45 gal. #ST-103, % gal. #ST-293, 29 gal. #T-2430, 24 gal. #T-1028, 10 gal. 
#2935, 97 gal. #ST-323, 32 gal. #T-2930, 29 gal. 

#T-3230, 32 gal. 


GARDEN TOOLS. United States Steel makes 
J mrg ( a Boyco product for every gardening need. 


Bigger, roomier! = BLACK 
4 cu. ft. trade capacity. e y BEAUTIES 
Light weight yet rugged. with grain- 

i hardened handles 


¥ longer wear. 


VALENCIA 
Garden Tools— 
USS products 
competitively 


priced. » 








nm ALENCIA 2 











UNITED STATES STEEL PRODUCTS 


5100 SANTA FE AVENUE, LOS ANGELES, CALIFORNIA ¢ 1849 OAK STREET, ALAMEDA, CALIFORNIA 
DIVISION 


= i ¥ € 0 3 ee 
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Today’s adventures in science 
will create tomorrow's America 


‘ owe —. nib 
‘AT 
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a, A 
The Gilbert line for 1957 has brought dynamic 
merchandising to the toy industry. 


Here are traffic-stopping features in tune with 

the times, when all the world is more interested in 
Science than ever before — exciting adventures in 
Scientific Crime Detection, Space Exploration, Atomic Energy 
and Electronics and many other fields — presented to 
appeal to both child and parent. 


Here is self-selling packaging never seen before 
in the toy trade — brilliant Day-Glo and full-color 
printing superbly combined for maximum impact 


at the point of sale. Gilbert Chemistry, Microscope, Erector, 


. s and Fun with Electricity Sets and Tool Chests 
Here is value the eye can appreciate, correctly can all be big profit-makers in your sales 


price-pointed for quick sales and easy trade-up. picture. Send for new full-color catalog to 
Advertising Department B-10. 


THE A. C. GILBERT COMPANY 


NEW HAVEN 6 CONN. 


f 
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Pipeline Partners 


Before Mr. and Mrs. Consumer make a transaction in any 
hardware store, much work has to be done to influence them to 
buy a particular product. 


The work preparatory to the eventual sales is done by part- 
ners .. . manufacturers, wholesalers and retailers. Along the 
pipeline that merchandise flows to the consumer, each of these 
partners perform a function that helps in sales. There is actually 
no sale made until the consumer puts the cash on the counter. 
Merchandise is merely selected at each level on the basis of its 
sales ability to Mr. and Mrs. Consumer. 


The manufacturer depends on his partners to help in some 
degree in the development of packaging that will appeal to the 
customers, creating sales aids, and planning effective advertising. 
The partners also cooperate by using these merchandising factors. 


In addition to the work that manufacturers do, the wholesalers 
make their contribution towards better selling by offering various 
services. This issue includes a Directory of Western Wholesalers 
which lists all the types of services and special events offered by 
aggressive, Western wholesalers such as stores modernization, 
special advertising pieces, pricing services, sales meetings, special 
shows, etc. 


This directory is presented annually to Western dealers as 
a ready reference so they can take advantage of any one of the 
many services that they feel are necessary to increase the amount 
of sales through their outlets. 


We are positive that modern retailers realize that they are 
a part of this three-way partnership and are therefore anxious 


to use such services and sales aids that are offered to them by 
their partners . . . manufacturers and wholesalers. 


Util lec 








6, 8, 10 and 12-Ft. 
POCKET TAPES 


A size for every use 
Top quality workman- 
ship. The pace- setters 
of the pocket tape field 


KING-SIZE 
10-Ft. and 12-Ft. 


Something NEW. 34 
wide blade permits 
higher upright measure- 
ments. EXTRA: The 
Evans KING-SIZE is 
equipped with a remov- 


able BELT-CLIP 


LONG TAPES 
25, 50, 75, 100-Ft. 


Vinyl! leatherette cov- 
ered, special hook-ring 
attachment, chrome- 
plated winding reel and 
double roller mouth- 
piece. Stainless steel 
edge band 


The only complete quality line 
of white steel tapes 


with ALL these sales features 


\ 
@ Plastic Utility Cases 


@ Double Markings 





Work in feet and inches? 
Read here. 


UU PS TTT 
Work in inches? > whi? ARN RR ARR AR Rr 














Read here. 


@ Sliding Hook—For Accurate 
Inside-Outside Measuring 


@ Chrome-Plated Cases @ Guaranteed 
Unconditionally 


@ Replaceable Blades @ Snow-White Blades — 
In All Sizes Jet Black Markings 


RETAILERS REPORT wana 


THEIR BEST-SELLING 
TAPE LINE... 





In a recent survey, thousands of retailers 

were asked: 

1) Which brand of tape sells best? 

2) Which manufacturer does the best pack- 
aging and merchandising job? 

By two to one, dealers said Evans outsold 

all other lines! 


Y They rated Evans America’s best packaged, 
best merchandised tape line, too! 
' Evans was first to foresee the volume sales 
\ . possibilities of steel measuring tapes. Evans 
DISPLAYS — ail Evans packaging unfolds “firsts”...in products, packaging, pricing and 
into multicolored displays which hold promotion...took tapes out from under the 
and sell Evans White-Tapes. 4. counter—and dressed them to go places. 
‘ The result? A tremendous sales increase for 
TEE cua ane ce Evans’ dealers — thanks to the public’s new 
: : “tape-consciousness” produced by Evans ad- 
CAMPAIGN IN STEEL vertising and merchandising. 
TAPE HISTORY Are you taking full advantage of this 
over 100,000,000 ads proved, profit-rich market? 
on Evans Tapes Pye a 
EVERY YEAR! 
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“NAT” STANDS OUT 


with the most complete line 


You can simplify ordering and stock handling, and still sell your customers 

the most complete line of high quality fasteners. National makes it possible. 

Handling is easier with National’s uniform packaging. Labeling is big and bold 
and color-coded for quick on-shelf identification and selection. All in all, your stock 
of National fasteners in the trim red and black boxes makes a much better looking, 
more smartly businesslike fastener department. 

And since the National line is the complete line, it pays to think National when 
you think about saving through one-source buying. 


Consider the facts—all the advantages of standardiz- 
ing on National fasteners—and make the National / 
line your line, because it stands out in every way. Mf Nati. adr a 
_ Ask Your Distributor . . . He Know: ..He Knows _#F [|] oD, lj 


NATIONAL SCREW & MFG. CO. OF CAL. 


3423 So. Garfield Ave., Los Angeles 22, Cal. 
Div. of The National Screw & Mfg. Company, Cleveland 4, Ohio 
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colorfully display packed 1 item #5664 
m RB 


Empire sets the pace again with these two exciting brushes. New, All-Plastic Scrub in attrac- 
tive kitchen colors. Block and bristles in durable styrene. New, Vegetable and Hand Brush. 
All polyethylene, completely molded in one piece. Attractive kitchen colors. Each brush packed 
in counter display carton, assorted colors. For all the best brush ideas, see the complete 
Empire Brush line at Booth 130-132-134, National Housewares Show, Auditorium, Atlantic City. 


All your brushes from one dependable source 


EMPIRE BRUSHES, INC., PORT CHESTER, NEW YORK 
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i 
Ideal manufactures a complete line of 


storm and screen door closers. Write for 
prices and specifications. 


Bsn, 
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CLOSER 


leaf type 
auxiliary spring 
eliminates bounce 


The Ideal No. 15 Heavy Duty Closer is the 
perfect solution for controlling jalousie type 
and other heavier doors as well as standard 
combination doors. The double acting engi- 
neering principle of this closer lets even small 
childten open heavier doors with the ease of 
a screen door. 


An external leaf spring and the internal coil 
spring counteract each other so that as one 
spring ‘‘builds’’ the other expends stored 
energy. At 45° door opening or closing, one 
spring takes over from the other. The leaf 
spring compensates for “‘build-up”’ in the in- 
ternal coil spring and on the closing cycle, the 
leaf spring releases energy to give greater 
latching power. 

Internal parts are “‘oiled for life” by a uni- 
que oil cartridge and costly service calls are 
reduced. Adjustable air bypass valve with fin- 
gertip speed control regulates closing. Has 
positive hold open washer. Lubricated for a 
minimum of 10 years. 


Pos ade 


IDEAL BRASS WORKS, INC. 


250 EAST 5th STREET e ST. PAUL 1, MINNESOTA 
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Ask your jobber about the spe- 
cial dating terms on Ames leaf 
rakes andAmes handy planters. 


Order early so you don’t lose 
any sales on these fast-sellers. 


RIBBED FOR 
EXTRA 
STRENGTH 
EASY 
DIUISTING 
4 U NG 
G NUT 


BULB PLANTER 
Retails About $1.00 


© Ideal for planting bulbs, 
corms and small plants 
Oo. AMES CO. e Marking on sides indicates 
PARKERSBURG, W. VA. depths 


e Serrated for easy 
penetration 
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Tl take this hammer, too! 


..and your store rings up another, bigger sale — the direct result of 


modern, display-conscious merchandising! 


People buy by impulse, when they see what they want, when they want 
it. Your Association Store Planning Engineer knows how Streater 


Fixtures can help you make more sales at a greater net profit. 


And you can pick your own price — from Streater 
THRIFT-KIT, THRIFT-BILT or FLEX-ORAMA —there’s a Streater 
method for any budget! 


| MAIL COUPON TO YOUR HARDWARE ASSOCIATION TODAY | 


Without obligation, please give me more information. 


NAME 





ADDRESS 





CITY ZONE STATE 








BY 


SUae 0 ¢---------------------------- 


STORE FIXTURES Spring Park, Minn. Chatham, N. Y. Salinas, Calif. 
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WASHING’ 


—— By N. R. REGEIMBAL 


for WESTERNERS 





Chilton News Bureau, Washington, D. C. 


Cash Income of Western Farmers Seen Rising 
This Year Bringing Improved Hardware Sales 


Western farmers can look forward to one of their best years in 
recent history, government farm economists predict. As a result, 
hardware sales in Western rural areas should improve too, they say. 


Because of heavy spring rains 
in much of the West—some of 
which produced damaging floods 
—the outlook for summer irri- 
gation in the Western states is 
“good,” according to the U. S. 
Bureau of Reclamation. The 
U. S. Weather Bureau adds a 
good note too: Changing circula- 
tion patterns in the upper at- 
mosphere indicate the drought 
will not return during the com- 
ing growing season. 

Nationally, the Agriculture 
Department expects a 5 percent 
increase in farm cash income 
this year. The outlook is for 
reduced production, but higher 
prices. Government soil bank 
payments on top of rising prices 
should give most farmers a good 
year. 

Meanwhile, the Department 
reports that farmer co-opera- 
tives are continuing to expand. 

Figures just released from 
the year ending June 30, 1955 
—the latest available—show co- 
ops sold $2.9 billion worth of 
supplies to farmers during the 
period, an increase of about 
$100 million over the previous 
year. Feed accounted for 40 
percent of the sales; fertilizer 
12.4 percent; seed 4.9 percent; 
building material 3.3 percent; 
farm machinery and equipment 


12 


3.2 percent, and “miscellaneous 
supplies,” 13.1 percent. 

Co-ops have been particularly 
active in the West, the Depart- 
ment reports. In 1955, the num- 
ber of co-ops in the 11 Western 
states dropped to 1,298, down 
20 from the previous year. 
Membership remained about 
constant at 613,700 farms, but 
sales rose by about $100 million, 
reaching $1.8 billion. 


POSTAL RATE increase 
could be helped by growing 
economy sentiment in Congress. 
Legislation to raise all postal 
rates by about one-third would 
help wipe out the half-billion- 
dollar Post Office deficit . . 
Congressmen trying to save 
money so taxes can be cut next 
year may push the rate increase 
through. The Post Office also 
wants an increase in Parcel Post 
rates, which must be approved 
by the Interstate Commerce 
Commission—this could be ex- 
pensive for Western hardware 
dealers, if approved. Opponents 
of Public Law 199, which re- 
stricts the size and weight of 
Parcel Post packages, are say- 
ing is costs the government 
money, but repeal this year is 
doubtful. 


HUNTING, FISHING license 
revenue is important to Western 
states . . . Where it’s spent in 
furthering recreation, sporting 
good sales should increase .. . 
U. S. Department of Commerce 
reports revenues for licenses 
brought California $6.4 million 
in 1956; Arizona, $889,000; 
Colorado $3.3 million; Idaho 
$1.3 million; Montana $1.4 mil- 
lion; Nevada $662.000; New 
Mexico $200,000; Oregon $2.9 
million; Utah $1.4 million; 
Washington $3.6 million; and 
Wyoming, $1.8 million. 


HOUSING DECLINE contin- 
ues to hit hardest in the West. 
March drop across the country 
to the lowest point in eight 
years was the biggest in the 
West, where new home con- 
struction was almost 20 percent 
below the same period in 1956. 


WESTERN NOTES — West- 
ern Congressmen are pressing 
for legislation to establish a 
federal program to curb plant 
pests . . . Rep. Clair Engle, D., 
Calif., wants the government to 
underwrite a five year federal- 
state research program into 
rainmaking ... A measure, also 
sponsored by Mr. Engle to pre- 
vent military “land grabs” of 
wildlife areas, has passed the 
House .. . Sen. Gordon Allott, 
R., Colo., has asked President 
Eisenhower to spend another 
vacation in Colorado this year 
(he didn’t get a firm yes, but 
he got a “flash of eyes and a lot 
of smile’’). 
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MAN-TALK ABOUT TIRES 














If grandfather were in this picture, he would remember the U. S. Royal 
bicycle tires he used as a boy. Ever since 1893, United States Rubber 
has been making bicycle tires without interruption ... an all-time 
record among American tire makers. 


There’s nothing “fuddy-duddy” about 
this remarkable 63 year record. U.S. isn’t 
resting on past laurels, but instead uses 
this unmatched experience to pioneer 
new tire developments such as the pre- 
mium grade U.S. Royal Rider and the 
1.75 Middleweight which has revolution- 
ized and revitalized the entire Industry. 

But, U.S. Rubber’s 63 year record of 
being the leading American maker of 
bicycle tires isn’t the only thing you've 
got to talk about. U.S. Royal bike tires 
represent the most advanced designs 
and research . .. appearanc~ and perfor- 


mance is something men of all ages 
understand and appreciate. 

And, when you're talking bike tires 
to the big and little men who come to 
you, you can be sure of every sale... 
U.S. will always protect it’s enviable 63 
year record for quality. You’re sure, too, 
of quick service, a full margin of profit, 
a complete line and the pre-selling help 
of U.S. Rubber’s biggest advertising 
program ever. 

So, the next time your door opens, be 
ready to talk tires, know the facts about 
U.S. ROYALS and be sure your stock 
is complete... check now! 


y.%. ROVWAL 


See Your U.S. ROYAL Bike Tire Jobber —Get rolling with Royals—the fastest moving bike tires in America. 


United States Rubber 


CYCLE TIRE DEPARTMENT e 549 East Georgia Street © Indianapolis 6, Indiana 








U. S. ROYAL CHAIN 
Tough, easy-riding and sensibly 
priced. Features the exclusive built- 
in skid chain. 


U.S. ROYAL RIDER 
The easiest pedaling, longest coast- 
ing balloon tire around. Distinctive 
tread design, extra tough construc- 
tion make this a favorite with 
everyone. 


U.S. ROYAL MIDDLEWEIGHT 
The popular size now used on 80% 
of the industry's bicycle production. 


U.S. ROYAL LIGHTWEIGHTS 
A complete line of sizes to fit 
all standard American and most 
foreign lightweight rims. 


weed 
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CKAGED 
PLYMOUTH 


INCREASES SALES 100% 200 PER CENT 


You, too, can take advantage of Plymouth 
packaged products. Each product spanking 
clean in a gleaming cellophane package is 
its own salesman. You just put it on the 
shelf and it sells itself. Thousands of dealers 
have proven it. Why not join them? 
Plymouth gives you individualized serv- 
ice, too. Plymouth representatives help you 
choose the products, packaging and dis- 
plays best suited for your particular store 
and location. A complete Plymouth pack- 


aged inventory can cost as little as $50.00 
(costly rope inventories are a thing of the 
past with Plymouth). 

In addition, national advertising in lead- 
ing consumer magazines pre-sells your cus- 
tomer; tells him to look for the clipper ship 
decal in your window when he buys. The 
decal and many other proven sales aids are 
yours for the asking. Why not ask your 
distributor how you can increase your sales 
with Plymouth. 


PLYMOUTH CORDAGE COMPANY 


Plymouth, Massachusetts 


- New Orleans, Louisiana 
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THE CRESCENT tacos 


Tt we eli tials 


Spring, summer, fall and winter too, Crescent’s 
fleet of specially equipped station wagons are 
hitting the trail...north, south, east, west... 
to visit Crescent Dealers across the land. 

The Crescent man will come loaded with 
merchandising ideas, eye-catching display ma- 
terial, and new tools galore. He will help you 
plan a complete tool department in surpris- 
ingly small space. He will tell you about a 
dozen sales gimmicks that he has picked up 
in his travels. 

Crescent, ‘“The Hardware Line’, now includes 
Adjustable Open-end, Box, Socket and Pipe 
Wrenches; Pliers of all types for gripping, 
cutting, twisting and forming; Tinners’ and 
Aviation Snips; Screwdrivers; Hacksaw 
Frames and Blades; Punches; Chisels; Star 
Drills; Nail Pullers; Scratch Awls; and many 
kits and assortments including these items. 

Wait for the Crescent Wagon! 


Jign of the 2¢rtisan 
Symbol of Excellence 


Crescent is our trade-mark, registered in the United States and obroad, for wrenches and other tools. Sold by leading distributors and retailers everywhere and made only by 
CRESCENT TOOL COMPANY, JAMESTOWN, NEW YOR K 
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| may all look alike to you. 


But there are differences. See that photo? It shows a labora- 
tory analysis on white hot samples of steel for RB&W fasteners. 
This is only one of many RB&W controls on quality of raw ma- 
terials, on work in progress, and on finished bolts, nuts, and 
screws... all to assure you the best possible product. 

To really know your fasteners, you’ve got to know what’s be- 
hind them. With the way RB&W fasteners are made, you can 
take quality and customer-satisfaction for granted. 


DEAL WITH THE RB&W DISTRIBUTOR—HE OFFERS 


1. The most complete line in the field 
Top quality throughout the line 
nti 112th year 
Complete reliability of supply and product 
Fast, accurate and friendly service 


The original upside-down package — extra strong 
for no-spill, quick, easy handling 


Next time you order, be sure to make it the RB&W line. 
Russell, Burdsall & Ward Bolt and Nut Company, P.O. 
Box 3336—Terminal Annex, Los Angeles 54, California. 
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How COLOR-marked American Chain 
brightens your profit picture! 


American Chain is color-marked for instant 
brand identification! 
American Chain is color-marked for easy 
measurement! 
American Chain is color-marked for pro- 
tection against error! 
That is the big new idea in chain selling that saves 
you time, insures accuracy in selling, pleases your 
customers and increases sales of American Chain. 
For now American Chain is marked, at intervals of 
approximately five feet, with a distinctive, self-identi- 
fying color band of stick-tight tape. These bands of 
tape each bear the brand name ACCO, also the grade 
of the chain (Proof Coil, BBB, High Test, Alloy). 
Tapes are in standard industry colors as follows: 


for ACCO Proof Coil 
..... for ACCO BBB 
. for ACCO High Test 
for ACCO Alloy 


Containers are marked with the same colors 


Quick Identification * You and your customers can see 
instantly what grade the chain is, and that it is American 
Chain—the very best in chain quality and value. This 
eliminates the possibility of confusion and error. It 
makes both selling and buying easier, faster, more sat- 
isfactory all around. 

Easy Measurement ° It is a simple matter to measure 
off any desired length of chain, in seconds, thanks to 
these bright, durable color markers which appear ap- 
proximately every five feet of the chain. 

Full Protection * These color markers assure your cus- 
tomer that he is getting the right length and the right 
grade of genuine ACCO-made chain he wants. Even a 
color-blind person can identify the chain from the 
easily-read color markings. 

Order these color-marked, easily-identified American Chains 
from our authorized American Chain Distributor. He is pre- 
pared to give you the very finest, promptest chain service. 


Write us at York, Pa., for booklet, "Finger Tip Facts about Chain” 


Acco 


American Chain Division 


AMERICAN CHAIN & CABLE 


Bridgeport, Conn. * Factories: *York and *Braddock, Pa. 





Sales Offices: *Atlanta, Boston, *Chicago, *Denver, Detroit 
*Houston, *Los Angeles, *New York, Philadelphia, Pittsburgh 
* Indicates Warehouse Stocks *Portland, Ore., *San Francisco 
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for Better 
Values 


Packages for Shelf Chain Items 


All AMERICAN CHAIN shelf items now 
come in attractive blue-and-gold pack- 
ages (see above) which make it easy for 
you and your salespeople to locate any 
packaged chain item in seconds. The 
colorful packages on your shelves and 
counters will attract customers and 
build chain sales for you. 


New ACCO-PAILS 
ACCO-PAILS of Proof and BBB Coil 
Chain make attractive displays on 
counters, or in any store location. 
Newly-designed labels now make them 
brighter and more colorful. Labels are 
in standard industry colors for instant 
identification: GREEN for Proof Coil 

Chain, RED for BBB Coil Chain. 


ew Corton 


for Quick Identification 


These new ACCO cartons, used for 
packing many shelf-item packages as well 
as certain bulk items, are self-identifying. 
Each has an all-around ACCO design in 
blue and gold—and each is clearly labeled 
as to its contents. Very handy to stock, 
store and display. 


Steel Drums 
for Bulk Chain Selling 


Sturdy steel storage drums, with 
readily removable tops, are used for 
ACCO Proof Coil, BBB Coil, High Test 
and Alloy chain. Each drum now bears 
a colored label for easy identification. 


Why Acco’s new packaging 
program means easier, 
faster chain sales! 


Never before has any sales-stimulating idea presented hardware 
dealers with greater opportunities to increase their chain volume 
than has ACCO’s great new packaging program. 


Now the entire American Chain line of hardware-store products 


Newly Improved 
Chain Sales-Maker 


The convenient, popular ACCO CHAIN 
SALES-MAKER has been improved by the 
addition of a quick-action cutting bar, 
which permits snipping off just the length 
of chain desired. Saves time and steps. 

With the attractive Chain Sales-IMaker, 
you can display a wide assortment of 
chain in very little floor space. Your cus- 
tomers can see and feel the chain—and 
buy it! 

The Chain Sales-Maker is shipped 
complete with your choice of several chain 
assortments (ask your Distributor about 
these); chain comes on reels; packaged 
refills, on reels, available. Illustrated is 
Assortment 38, our most popular one. 


Assortment No. 38 (7 reels) 
175 Ft. 2/0 Tenso Chain, Bright Zinc Plated 


125 Ft. 3/0 Lock Link Chain, Bright Zinc Plated 
200 Ft. 3 Tenso Chain, Bright Zinc Plated 


is packaged in distinctive containers that make it easy for the 
customer to select exactly what he wants, quick as a flash. And 
the ACCO packaging enables you, the dealer, to locate desired 
items in seconds... to display your American Chain stock in a 
neat, effective, inviting manner... to control your inventories 
more easily ...and finally, to sell more chains in less time and 
with less effort. 

Typical packages are pictured on this page: boxes, cartons, 
steel drums, ACCO-PAILS and the quick-action ACCO Chain Sales- 
maker. All containers are labeled in bright colors for instant 
identification of the ACCO brand name, also of the contents of 
the container. 

All these ACCO packages have high impact and recognition 
value. They not only identify the merchandise, but help identify 
your store as headquarters for the very best in chain quality and 
value— American Chain! 


75 Ft. 2/0 Twist Machine Chain, Bright Zinc Plated 
100 Ft. 35 Sash Chain, Bright Zinc Plated 
200 Ft. 1/0 Brass Safety Chain, Bright Finish 
200 Ft. 16 Double Steel Jack Chain, Bright Zinc Plated 


Order through your American Chain Distributor 
He is willing and able 
to give you prompt chain service at all times 
American Chain Division 


ACO | 

AMERICAN CHAIN & CABLE e 
Bridgeport, Conn. * Factories: *York and *Braddock, Pa. RSE i 
Sales Offices: *Atlanta, Boston, *Chicago, *Denver, Detroit, BD re 7 i 
*Houston, *Los Angeles, *New York, Philadelphia, Pittsburgh, y) id 


\. 
‘Indicates Warehouse Stocks *Portland, Ore., *San Francisco perm ¥ 
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The following Wholesalers are major and spe- 
cialty suppliers of merchandise to retail hardware 
establishments. It has been compiled with the co- 
operation of the Wholesalers to give you a better 





ARIZONA 





PHOENIX 





ARIZONA HARDWARE Co. 

47 E. Jackson Street. 

PRES: Delbert L. Stapley. 

DIV. MGR: Glenn Jones. 

SALES MGR: Fred C. Mehl. 
TERRITORY: Arizona. 
DEPARTMENTS: Electrical Appliances, 
Bathroom & Plumbing, Camp & Picnic 
Supplies, Farm & Garden, Housewares, 
Paint & Supplies, Hardware, Sporting 
Goods, Wheel Goods & Toys 

SAMPLE DISPLAYS ROOMS: Sporting 
goods, major appliances. 

SPECIALTY MEN: 2 sporting goods, 5 
major appliances, 2 paint, 5 industrial. 


DUCOMMUN METALS & SUPPLY CO. 
2626 E. Washington Street. 
Branch (See Los Angeles) 


MALLCO DISTRIBUTORS 

315 S. lith Ave. 

PRES: JOHN G. O'Malley. 

SALES MGR: Ralph C. Heisser. 
TERRITORY: Arizona, Nevada, New 
Mexico. 

DEPARTMENTS: Bathroom & Plumb- 
ing Supplies, Builders Supplies, Farm 
& Garden, Paint & Supplies, Hardware, 
Sporting Goods. 


MOMSEN DUNNEGAN RYAN COM- 
PANY 

518 S. 3rd. 

PRES: Gus Momsen. 

MANAGER: E. B. Ryan. 

SALES MGR: J. R. Burnett. 
TERRITORY: Arizona. 
DEPARTMENTS: Appliances, Industrial 
Supplies, Plumbing & Heating Supplies, 
Hardware and Housewares, Sporting 
Goods. 


PHOENIX HARDWARE COMPANY 
1021 No. 2ist Ave. 

PRES. & SALES MGR: Irving Katzke. 
TERRITORY: Arizona, Imperial Valley 
of California, Nevada, New Mexico. 
DEPARTMENTS: Appliances, Hard- 
ware & Housewares, Sporting Goods. 
SALESMEN: 10. 

SPECIAL EVENTS: Annual House- 
wares, Hardware & Gift Show in Sept. 


THRIFTY WHOLESALE CORPORA- 
TION 

334 W. Jefferson. 

PRES: Daniel L. Martin. 

TERRITORY: Arizona. 
DEPARTMENTS: Housewares, Hard- 
ware. 


WESTERN HARDWARE COMPANY 
441 W. Madison Street. 

PRES. & GEN. MGR: Arnold E. Poole. 
MDSE. & SALES MGR: J. Fred Kiehl. 
TERRITORY: Arizona, Nevada, New 
Mexico. 

DEPARTMENTS: Appliances, Bathroom 
& Plumbing Supplies, Builders Supplies, 
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Camp & Picnic Supplies, Farm & Gar- 
den Supplies, Hardware & Housewares, 
Paint & Supplies, Sporting Goods, Toy 
& Wheel Goods. 

SPECIAL SERVICES: Catalog & Price 
Book Weekly Check Lists on all lines, 
Weekly-Key Center Newspaper Adver- 
tising. 

SPECIAL EVENTS: Annual Convention 
and Merchandise Show, first week in 
February. 





TUCSON 





ARIZONA HARDWARE COMPANY 
1715 East 22nd Street. 

PRES: Delbert L. Stapley. 

BRANCH MGR: J. Carl Curnutt. 
TERRITORY: Arizona. 
DEPARTMENTS: Electrical Appliances, 
Bathroom & Plumbing Supplies, Camp 
& Picnic Supplies, Farm & Garden, 
Housewares, Paint & Supplies, Hard- 
ware, Sporting Goods, Wheel Goods, 
Toys. 


LANE SALES COMPANY 

619 So. Main Street. 

PARTNER: Emanuel Levin. 
TERRITORY: Arizona. 
DEPARTMENTS: Electrical House- 
wares, Barbecue Supplies, Camp & Pic- 
nic Supplies, Farm & Garden, House- 
wares & Hardware, Wheel Goods. 


LUMBER DISTRIBUTORS, INC. 

970 South Cherry Ave. 

PRES: Ben Schermerhorn. 

GEN MGR: W. Howard Morris. 
TERRITORY: Arizona, New Mexico, 
part of Mexico. 

DEPARTMENTS: Bathroom & Plumb- 
ing Supplies, Builders Supplies, Farm 
& Garden, Paint & Sundries, Builders 
Hardware. 

DISPLAY ROOMS: All departments and 
custom items. 

SPECIALTY MAN: Architectural Hard- 
ware Consultant. 





CALIFORNIA 





BERKELEY 





DUCOMMUN METALS & SUPPLY CO. 
2550 7th Street. 

Branch warehouse (See headquarters 
Los Angeles) 


idea of the various services they provide and to 
help you do a better selling job. This directory 
includes the majority of wholesalers in the Eleven 
Western States who responded to our request. 


TERRITORY: Northern & Central Cali- 
fornia. 

DEPARTMENTS: Hardware, House- 
wares and Electrical Housewares. 
SALESMEN: 4. 





COMPTON 





P. BR. HAZELTON WHOLESALE 
HARDWARE, INC. 

1300 E. Palmer Ave. 

PRES: J. A. Hazelton. 

SECTY: W. F. Hazelton. 

SALES MGR: Howard Padrick. 
TERRITORY: Arizona, So. Calif. Ne- 
vada. 

DEPARTMENTS: Builder's Hardware, 
Power & Hand Woodworking Tools, 
Garden Tools, Visible Packaged Hard- 
ware, Self-Service Display Fixtures. 
DISPLAY ROOM: Mobile salesroom 
showing Visible-packaged hardware 
and self-service display fixtures. 
SPECIALTY MEN: 10 regular sales- 
men who are specialists in limited lines 
carried, and one man with mobile unit. 
SPECIAL EVENTS: Power tool demon- 
stration in January. 





EL CENTRO 








BURLINGAME 





BAY CITIES WHOLESALE 
HARDWARE Co. 

1761 Adrian (until Sept. 1, 
San Francisco) 

(Dealer Owned) 

PRESIDENT: Jerome Chappell. 
SALES MGR: Rolp Hermansen 


WESTERN METAL SUPPLY CO. 
902 So. Second St. 
Branch (See San Diego) 





FRESNO 





DRAKE STEEL SUPPLY CO. 
2655 Espee Ave. 

RRANCH MGR: Geo. Morgan. 
(Also see Los Angeles) 


THOMPSON-DIGGS COMPANY 
2851 Florence. 
(See Sacramento) 





LONG BEACH 





AMERICAN 
WARE Co. 
1500 West Anaheim Street. 

PRES & SALES MANAGER: Ben F. 
Larner. 

TERRITORY: California and Arizona. 
DEPARTMENTS: Hardware, House- 
wares, Sporting Goods, Appliances, 
Garden Supplies, Builders’ Hardware. 
—s DISPLAY ROOMS: Sporting 
yoods. 

SPECIALTY MEN: 6 Sporting Goods 
men: 22 General Hardware & House- 
wares. 


WHOLESALE HARD- 





LOS ANGELES 





BLATT DISTRIBUTING CO. 
712 S. Santa Fe. 


PRESIDENT: Jacob Blatt. 





CALIFORNIA—Continued 


SALES MANAGER: Jerome Blatt. 
TERRITORY: Southern California. 

DE PARTMENTS: Housewares, Sporting 
—— Appliances, Toys, Garden Sup- 
lie 

PAMPLE DISPLAY ROOMS: 

wares & Toys 

oF oe IALTY MEN: 7 experienced mer- 
chandising men for Housewares and 
Toy departments. 

SPECIAL EVENTS: Toy show (June); 
Housewares show (July). 


House- 


BUDROW & COMPANY 

3161 E. Washington Blvd. 

PRES: Robt. G. Budrow. 

SALES MGR: Alex S. Wallace. 
TERRITORY: So. California, Nevada. 
DEPARTMENTS: Bathroom Supplies, 
Builders Hardware, Electric Appli- 
ances, Housewares, Hand and Power 
Tools, Garden Supplies, Plumbing Sup- 
plies, Stove & Supplies, Paint & Sun- 
dries. 

SALESMEN: 16. 

SPECIAL SERVICES: Finance Plan, 
dealer educational meetings, advertis- 
ing service. 


CALIFORNIA HARDWARE COMPANY 
500 E. First Street (Box 2829 Terminal 
Annex). 

PRESIDENT: Shannon Crandall, Jr. 
V.P. & GENERAL SALES MGR: E. P. 
Hallock. 

TERRITORY: California, Arizona, Ne- 
vada and part of Utah. 
DEPARTMENTS: Hardware, House- 
wares, Sporting Goods, Paint, Appli- 
ances, Garden Supplies, Builders’ Hard- 
ware, China and Glass, and Industrial 
Supplies. 

| ee hae DISPLAY ROOMS: 
Goods, China and Glass, 
and Electrical Appliances. 
SALESMEN: 72. 


Sporting 
Housewares 


CAPEL KLANG OF SOUTHERN CALI- 
FORNIA 

739 Kohler. 

PRES: Hy Capel. 

V. PRES: Harold Klang. 

SALES MGR: Sidney Capel. 
TERRITORY: So. California. 
DEPARTMENTS: Farm & Garden Sup- 
plies. 

SALESMEN: 7. 

SPECIAL SERVICES: Set up displays 
for dealers’ open houses & shows. 


DRAKE STEEL SUPPLY 
6105 E. Bandini Blvd. 
PRES: A. H. Weinert. 
SALES MGR: Dempsey Huff 
TERRITORY: Arizona, California, Ne- 
vada, Oregon, Washington, Hawaii & 
Mexico. 
DEPARTMENTS: 
Industrial 
Steel. 


COMPANY 


Builders 
Supplies, 


Materials 
Fencing, Pipe, 


DUCOMMUN METALS & SUPPLY CO 
4890 S. Alameda St. 

PRES: C. E. Ducommun 

V.P. FOR MERCHANDISING: 
Rising. 

V.P. FOR SALES: Russell Rising. 
TERRITORY: Arizona, No. & So. Calif., 
Idaho, Nevada, New Mexico, Utah. 
DEPARTMENTS: Steel, Non-ferrous 
Metals, Tools, and Abrasives, Indus- 
trial Supplies. 


Wayne 


GOODKIN HARDWARE COMPANY 
4546 Hollyweod Bivd, 


PARTNERS: Charles Schnee, David W. 
Nadien, Irving S. Gordon. 

SALES MGR: Charles Schnee. 
TERRITORY: Arizona, So. California, 
Nevada. 

DEPARTMENTS: Tools. 

SALESMEN: 7. 


HARPER & REYNOLDS CORPORATION 
2425 Malt Avenue. 
PRES: S. T. Exley, Jr. 
SALES MANAGER: Ralph A. Judd, Jr. 
TE RRITORY: Southern California. 
DEPARTMENTS: Hardware, House- 
= ares, Appliances, Sporting Goods, 
Garden, Mechanic and Plumbing Sup- 
plies 
SAMPLE DISPLAY ROOMS: Sporting 
Goods, Housewares, seasonable and pro- 
motional items. 
SPECIALTY MEN: Two men for House- 
wares Dept., One man for Sporting 
Goods Department. 
SPECIAL SERVICES: 
wagon, Seasonable 
chures. 
SPECIAL EVENTS: Housewares clinics, 
Dealer sales meetings. 


Mobile display 
advertising bro- 


HARR COMPANY 

4100 Sunset Blvd. 

PARTNERS: Silas Magness, S. I. Lieb- 
erman. 

TERRITORY: Arizona, So. California. 
DEPARTMENTS: Air Conditioning, 
Bathroom Accessories & Plumbing Sup- 
plies, Builders Supplies, Camp & Picnic 
Supplies, Heating Supplies. 


HOFFMAN HARDWARE COMPANY 
6625 East Washington Boulevard. 
PRESIDENT: B. J. Badham, Sr. 
SALES MGR: C. F. Fletcher. 
TERRITORY: Southern California and 
parts of Central California, Western 
Nevada and Western Arizona. 
DEPARTMENTS: General Hardware, 
Stoves, Builders’ Hardware, House- 
wares, Tools, Electrical, Sporting 
Goods. : 
SAMPLE DISPLAY ROOMS: 1. House- 
wares, Electrical Appliances, Miscel- 
laneous; 2. Fishing Tackle and Athletic 
Supplies. 

SPECIALTY MEN: Have 25 outside 
hardware men, and 10 sporting goods 
men. 

SPECIAL SERVICES: New removable- 
section catalog; advertising brochures; 
sporting goods mobile showroom. 


KEY HARDWARE COMPANY 

406-408 Wall Street. 

PRES: E. L. Klieman. 

SALES MGR: C. J. Carr. 

TERRITORY: So. California, Nevada. 
DEPARTMENTS: Builders Hardware, 
Garden & Farm Supplies, Housewares, 
General Hardware, Locksmith Supplies. 


ROBERT SKEELS & COMPANY 

2928 N. Main Street. 

OWNER: Robt. Skeels. 

TERRITORY: Arizona, No. & So. Cali- 
fornia, Nevada. 
DEPARTMENTS: Bathroom 
sories, Builders Supplies, Gen. 
ware. 


Acces- 
Hard- 


SOUTHWEST HARDWARE COMPANY 
(See Norwalk, Calif.) 


UNION HARDWARE & METAL COM- 
PANY 


5555 Ferguson Drive. 
cP. O. Box 3070 Terminal Annex) 
PRESIDENT: E. H. McLaughlin. 
SALES DIRECTOR: F. F. Regan. 
TERRITORY: Southern California, Ari- 
zona, Southern Nevada. 
DEPART IN General Hardware 
garden supplies), Housewares, 
Appliances, Builders’ Haréware, eer 
trial & Mill Supplies, mps 
(incl. ferrous & Geiivcant lumbing. 
Sporting Goods, Toys, Threaded Pro 
ucts and Electrical. 
SAMPLE DISPLAY ROOMS: General 
Sample Room (incl. housewares, appli- 
ances and general hardware), oys, 
Sporting | foe and Industrial Supplies. 
SPECIALTY MEN: 19 specialists cover- 
ing the following lines: ee & Glass, 
Garden Equipment, Ds, Sporting 
Goods, Toys & Wheel yo Builders’ 
Hardware and Power Tools; also 70 
regular salesmen covering general 
dealer and industrial accounts. 
SPECIAL SERVICES: Store arrange- 
ment service (layout, fixtures, merchan- 
dising, etc.), advertising orochures, 
(Spring and Christmas), and power tool 
instruction class 
SPECIAL EVE NTS: Doll show (May) 
and Toy show (June). 


UNITED STATES 
PAPER Co. 

2522 So, Soto St. 
PRES: Sam Abrams. 
SALES ‘MAN AGER: Ben Abrams. 
TERRITORY: So. Calif., Arizona, Ne- 


vada. 

DEPARTMENTS: Housewares, Appli- 
ances, Garden Supplies; Barbecue and 
Picnic Goods. p 

SAMPLE DISPLAY ROOMS: House- 
wares, Appliances, Garden Supplies; 
Barbecue & Picnic Goods. 

SPECIALTY MEN: 15 experienced sales- 
men covering all departments listed. 
SPECIAL SERVICES: Catalog pricing 
service, mat service, advertising bro- 
chures, dealer mailers, dealer-factory 
co-op advertising. 

SPECIAL EVENTS: Market week (July 
& January). 


HARDWARE & 





NORWALK 





SOUTHWEST HARDWARE COMPANY 
13827 South Carmenita Road. 


PRES: N. A. Montague. : 

GEN MGR: Arne C. Kammeier. 

SALES MGR: Joe Belmonte. ’ 
TERRITORY: Southern California. 
DEPARTMENTS: Hardware, House- 
wares, Plumbing & Electrical Sundries. 
SPECIALTY MEN: 3 fieldmen versed in 
merchandising helps & promotion. 
SPECIAL EVENTS: Two merchandise 
shows annually (early March and Sep- 
tember). 





OAKLAND 





ACCO WESTERN CORPORATION 
2040 Livingston St. 

PRES: W. E. Adcook. 

V.P: Herbert Grainger. 

TERRITORY: Fresno, California to So. 
Oregon. 








Celebrating 25th Anniversary in... 
Our New Warehouse and Office Building 


BUDROW & CO. 
WHOLESALE HARDWARE 


3161 E. WASHINGTON BLVD., LOS ANGELES 23, CALIF. 


ANgelus 9-0717 





20 


For Details Circle 17 on INQUIRY CARD 


HARDWARE WORLD 








E\W  SELF-SELLING 
PACKAGING |saa 


No. 026 No. 61 


TRANSPARENT BUBBLE CARDS 








They'll seli themselves 


MARSHALL-NEWELL supPLy Co. 
Spear & Mission Streets 


San Francisco 19 
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Se’ 
50’-100’ coils in Standard outside 1000’ center Standard outside 


continuous lengths wound on spool unwinding tangle- wound on 
free coil wood reel 





TABLE OF LENGTHS AND SIZES 


AA mei Also Manufacturers of: 
- : e Merchant Wire e Stove Wire 
e Tie Wire e Hardware Cloth 
e Poultry Netting e Baler Wire 
e Bale Ties e Welded Fabric 
e Stucco Netting 
e Garment Hangers 
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e Weaving Wire 








AVAILABLE IN THESE SIZES 


e Seizing Strand 
e Florist Wi 
K. H. DAVIS Z, om 
WIRE AND CABLE CORP. Nas, e Tag Wire 
ah 





2226 Santa Fe Avenue, Los Angeles 58, Calif. 


For Details Circle 19 on QUIRY CARD 
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CALIFORNIA—Continued 


SALES MGR: Norman Mack. 
TERRITORY: California from Bakers- 
field to Oregon line. 

DEPARTMENTS: General merchandise, 
specializing in Garden, Freezer Sup- 
plies. Chemicals, Plastics, and House- 
wares, 

SALESMEN: 10. 


DAVIS MATERIALS CO. 

1900 E. 12th St. 

PARTNERS: Fred Perlstein & David 
Davis. 

TERRITORY: No. Calif. 
DEPARTMENTS: Electrical House- 
wares, Automotive, Builders Hardware, 
Garden, Industrial, Paint, Plumbing, 
Gen. Hardware. 


SKAGGS-STONE WHOLESALE CoO. 
727 Kennedy Street. 

PRES: O. L. Stone. 

V.P. & SALES MGR: Ralph E. Diamond 
TERRITORY: California, Nevada, Utah, 
Idaho, Oregon, Washington, Arizona. 
DEPARTMENTS: Electrical, Hardware, 
Housewares, Glassware, Garden, Toys. 
SALESMEN: 57. 


WILCO SALES 

383 40th St. 

PRESIDENT: H. D. Williams. 
SALES MGR: H. R. Williams. 
TERRITORY: No. Calif, Nevada. 
DEPARTMENTS: Builders’ Hardware, 
Gen. Hardware, Tools, Abrasives, In- 
dustrial Supplies, Bathroom and Kitch- 
en Accessories. 

SPECIAL SERVICES: New 


400-page 
builders’ hardware catalog 





REDWOOD CITY 





KOBLICK SUPPLY 

2920 Bay Rd. 

PRES. & SALES MGR: Allan W. Kob- 
lick. 

TERRITORY: No. Calif. 
DEPARTMENTS: Electrical Supplies, 
Hand and Power Tools, Paint Sundries, 
Abrasives, Fasteners. 

DISPLAY ROOM: One, general 
SALESMEN: 5. 





SACRAMENTO 





ACME SUPPLY COMPANY 
2124 19th St. 

BRANCH MGR: John F. Bell. 
(See Reno, Nevada) 


THE THOMSON-DIGGS COMPANY 
1801 Second Street. 

PRES: C. L. Mason. 

SALES MGR: Dom A. Civitello. 
TERRITORY: Central and Northern 
California, Southern Oregon & Nevada. 
DEPARTMENTS: Shelf & Heavy Hard- 
ware, Housewares, Sporting Goods, Ap- 
pliances, Toys, Garden & Farm Sup- 
plies, Wire Products, Paint, Pipe, Iron, 
Steel. 

SAMPLE DISPLAY ROOMS: Sporting 
Goods, Toys. 

SPECIALTY MEN: 4 experienced mer- 
chandising men for Floor Coverings 
Electrical and Industrial. 

SPECIAL SERVICES: Store Moderniza- 
tion; Mobile Showroom. 


CLARKE WHEELER COMPANY 

1800 16th Street. 

PRES: George W. Tripp. 

VICE PRES: R. L. Hamilton. 
TERRITORY: No. California, Nevada. 
DEPARTMENTS: Air Conditioners 
Elec. Housewares, Barbecue & Camp 
& Picnic Supplies, Farm & Garden, 
Housewares. 





SAN BERNARDINO 





WESTERN WHOLESALE 
401 So. J St. 

PRES: G. G. Harshbarger. 
SALES MGR: C. F. Cooper. 
TERRITORY: So. California. 
DEPARTMENTS: Floor 
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Coverings, 


Paint & Supplies, Wallpaper, Plastic 
Wall Tile. ; 
SALESMEN: 3 dealer representatives. 





SAN DIEGO 





WILSON F. CLARK CO. 
500 L Street. 


GEN MGR: Wilson F. Clark. 
TERRITORY: So. California. 
DEPARTMENTS: Builders Hardware, 
Building Specialties, Mechanics Hand 
& Power Tools, Store Fixtures and 
Equipment. 

DISPLAY ROOMS: Builders Hardware, 
Tools, Fixtures. 
SPECIALTY MEN: 
Fixtures. 
SPECIAL SERVICES: Store layout, 
blueprinting and installation (new or 
remodeling). 


1—Industrial, 1— 


DRAKE STEEL SUPPLY CO. OF 
SAN DIEGO 

2931 E. Howard Drive. 

BRANCH MGR: Richard Probert. 
(Also see Los Angeles) 


DUCOMMUN METALS & SUPPLY CO. 
1360 Wilson Ave. 


Branch Warehouse (See Los Angeles) 


WESTERN METAL SUPPLY CO. 
215 7th Street. 


PRES: W. Murray Smith. 

V.P. & SALES MGR: Bert C. Sutton. 
TERRITORY: So. California, Part of 
Arizona, N. Part of Baja Calif, Mexico. 
DEPARTMENTS: Air Conditioners & 
Plumbing, Appliances, Builders Sup- 
plies, Camp & Picnic Supplies, Farm & 
Garden, Heating Supplies, Housewares, 
Industrial Supplies, Paint, Pumps & 
Water Systems, Sporting Goods, Gen- 
eral Hardware, Toys, Wheel Goods. 
SPECIAL SERVICES: Annual Spring 
Fair for retail dealers. 





SAN FRANCISCO 





ALLIED WESTERN DISTRIBUTORS, 
INC. 
555 Howard Street. 


PRES. & SALES MGR: W. T. Brantman. 
TERRITORY: 11 Western States, Ha- 
waii & Alaska. 

DEPARTMENTS: Kitchen Gadgets, 
Home Bar Accessories, Barbecues, 
Glassware, Plastic Dinnerware. 
DISPLAY ROOM: In Western Merchan- 
dise Mart, Space 243, 1355 Market St., 
San Francisco; and the Brack Shops. 
Rm. 1004, Los Angeles. 

SPECIALTY MEN: 22 Gadget Special- 
ists. 

SPECIAL SERVICES: Dealers catalogs, 
advertising mats. 

SPECIAL EVENTS: Participating in all 
Western Gift Shows. 


BAKER & HAMILTON 
700 Brannan St. 


PRES: Wakefield Baker, Sr. 

GEN. SALES MGR: Emmet Burke. 
TERRITORY: No. Calif., Nevada, Ore- 
gon, Hawaii. 

DEPARTMENTS: Carpenters’ Tools, 
Mechanics’ & Contractors’ Tools, Elec- 
tric Power Tools, Industrial Supplies, 
Garden & Farm Tools, Brass Goods & 
Metals, Pipe & Fittings, Wire Prod- 
ucts, Mine, Mill & R.R. Supplies, Build- 
ers and Shelf Hardware, Sporting 
Goods, Housewares, China, Glassware 
& Gifts, Cutlery, Electrical Supplies, 
Paints & Varnishes, Wheel Goods. 
DISPLAY ROOMS: Housewares, tools, 
sporting goods. 

SALESMEN: 75, of which 15 are spe- 
cialty men. 

SPECIAL SERVICES: Store moderni- 
zation layout fixtures, model store, 
eatalog pricing service. 

SPECIAL SERVICES: Housewares 
Show, bi-monthly tool demonstration, 
and others. 

BRANCH WAREHOUSES: 
and Sacramento. 


Oakland, 


BAY CITIES WHOLESALE 
HARDWARE Co. 

500 Florida. 

(See Burlingame, Calif.) 


J. B. CALDER CO. 

1017 Howard Street, 

PRES: John Barr Calder. 

SALES MGR: Ross Sawtell. 
TERRITORY: Northern California and 
Southern Oregon. 

DEPARTMENTS: Lighting Fixtures, 
Wiring Supplies, Electric Counter Mer- 
chandise. 

SALESMEN: 4. 


CALIFORNIA PEST CONTROL 
COMPANY 

1000 Mariposa St. 

GEN. MGR: R. E. Murray. 

SALES MGR: R. B. Chalmers. 

SALES: Clyde Terry. 

TERRITORY: No. Calif. 
DEPARTMENTS: Garden Supplies and 
Garden Hardware. 

SALESMEN: 10. 

SPECIAL SERVICES: Dealer Catalog. 


CAPEL, KLANG & COMPANY 
222 15th Street. 
V.P. SALES: Harold Klang. 


1, 
Arizona, No. Calif., So. 


H. V. CARTER CoO., INC. 

52 Beale. 

PRES. & GEN. MGR: David E. Graves. 
SALES MGR: J. D. Baker. 
TERRITORY: No. Calif. 
DEPARTMENTS: Farm & Garden. 


KEN COLLINS PAINTS 

400 Valencia St. 

OWNER: Ken Collins. 

MGR: H. J. Hayes. 

TERRITORY: No. Calif. 
DEPARTMENTS: Paint & Supplies. 


DUNHAM, CARRIGAN & HAYDEN CO. 
2 Kansas. 


PRES: Curtis Hayden, Sr. 

SALES MGR: Ben Halliday. 
TERRITORY: Arizona, No. Calif. Ne- 
vada, Oregon, Hawaii, Alaska. 
DEPARTMENTS: Appliances, Automo- 
tive, Bathroom & Plumbing, Camp & 
Picnic, Electrical Supplies, Farm & 
Garden, General Hardware, Heating 
Housewares, Industrial, Paint, Pumps 
& Water Systems, Sports, Toys, Wheel 
Goods. 

SAMPLE DISPLAY ROOM: Toys at 
Western Merchandise Mart, 1355 Mar- 
ket Street, San Francisco. 
SPECIALTY MEN: 6 sporting goods 
salesmen, 2 toy salesmen. 

SPECIAL SERVICES: Store Lay-Out 
Service, Model Fixture Display Room 
SPECIAL EVENTS: Toy Show (May- 
Sept.), Dealer Show (June). 
BRANCH WAREHOUSE: 
Hawaii. 


Honolulu, 


EVERS DISTRIBUTING COMPANY 
410 Townsend St. 

SALES MGR: A. H. Howson. 
TERRITORY: No. Calif. 
DEPARTMENTS: Electrical 
wares, Housewares. 
SALESMEN: 6 on Housewares and 
Electrical, 2 on China and Glassware. 


House- 


GAREHIME CORPORATION 

450-454 Townsend Street. 

PRES: V. E. Garehime. 

SALES MGR: E. C. Young. 
TERRITORY: No. California & Western 
Nevada. 

DEPARTMENTS: Builders & Shelf 
Hardware, Hand & Power Tools, Gar- 
den Supplies, Electric & Plumbing Sup- 
plies. 

SAMPLE DISPLAY ROOMS: Builders 
Hardware & Tools. 

SPECIALTY MEN: 4 experienced Build- 
ers Hardware men, 4 experienced Too! 
& Garden men, 12 traveling salesmen 
SPECIAL SERVICES: 2 men for Store 
Modernization. 


GENERAL SALES CORPORATION 
745 Bryant St. 

PRES: Maynard Church. 
TERRITORY: California. 
DEPARTMENTS: Electric 
wares, Electrical Supplies. 


House- 


HARDWARE WORLD 





Kiddie Gyms 
The Finest Since 1924 
30 Models 





























“ROCKET RIDER” 


For 


Health—Exercise—Play 


Slides 
Sand Boxes 
See Saws 
Cal's Colt 


Write For Catalog 





San Francisco, Calif. Jobber 


DUNHAM, CARRIGAN & HAYDEN CO. 


New York Showroom Factory West Coast Showroom 
1107 Broadway-400 Al Moritz & Associates 1355 Market St.-989 or 984 
New York 10, N. Y. Ladysmith, Wis. San Francisco, Calif 
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PEG BOARD MERCHANDISER 


«++ FOR ATLAS 15¢ PACKS OF 





Size: 11” x7” x2”. Holds 30 boxes 
at a time. Easy to refill.: All Atlas 
Ye Ib. packages fit this rack. 


PRE-PRICED, PRE-PACKED— ii a et"t 
JUST HANG IT ON THE WALL AND WATCH THEM SELL. 


Here’s a neat, modern dispenser that keeps your stock in order, 
— and right at customers’ fingertips! It’s a great item to speed 
turnover, build profits, cut sales costs. 








FREE OFFER 


Order 90 Atlas ¥g lb. packages—30 each of 3 fast-moving items. 
Get a “Handy-Dandy” Merchandiser FREE. Remember, these 
are full 14 lb. packages—not just 1 oz. or even less. 

Refills of any Atlas / Ib. package available in unit of 10 boxes. 


TURN A PRETTY PROFIT! 


Total Retail Value (90 pkgs. @ 15¢) $13.50 
Your Cost 8.10 
Your Profit $5.40 


Order one today! Shipping weight 12 Ibs. 
90 packages with display. 








FAIRHAVEN, MASS. © HENDERSON, KY. 


ae Atlas 2 


“a 
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GILMORE STEEL & SUPPLY CO., INC, 
S40 Brannan Street. 

PRES: W. G. Gilmore. 

SALES MGR: Charles Trost. 
TERRITORY: No. Calif., Oregon, Wash- 
ington. 

DEPARTMENTS: Industrial Tools and 
Supplies, Pipe, Valve & Fittings, Me- 
chanical Rubber Goods. 

SPECIALTY SALESMEN: 2. 


A. J. GLESENER CO., INC. 

975 Bryant Street. 

PRES: A. J. Glesener. 

TERRITORY: No. California. 
DEPARTMENTS: Builders Supplies, 
Farm & Garden, Industrial Supplies, 
General Hardware. 


GRAYBAR ELECTRIC COMPANY 

1750 Alameda Street. 

DIST. MGR: R. W. Kimberlin. 

DIST. OPER. MGR: E. H. Fohrman. 
TERRITORY: No. California, Idaho, 
Utah. 

DEPARTMENTS: Electrical House- 
wares & Appliances, Bathroom Acces- 
sories, Heating Supplies, Housewares, 
Power Tools, 


HANSEN WHOLESALE HARDWARE 
co. 

230 Ninth Street 

OWNER: Margaret Hansen. 
MANAGER: Monta Smith. 
TERRITORY: No. California. 
DEPARTMENTS: General Hardware. 


HARDWARE PRODUCTS COMPANY 
615 Howard Street. 

PRES. & SALES MGR: Claude F. Mont- 
gxomery. 

TERRITORY: No. Calif., So. Oregon 
and Nevada. 

DEPARTMENTS: Locksmith Supplies, 
Lawn Mower Parts, Sharpening Equip- 
ment, Saw Filing Equipment and Sup- 
plies. 


E. H. HARLOW COMPANY 

1355 Market Street. 

OWNER: E. H. Harlow. 
TERRITORY: No. California, Nevada, 
Oregon. 

DEPARTMENTS: _ Electrical House- 
wares, Garden Tools, Housewares, Cut- 
lery, Luggage. 

SAMPLE DISPLAY ROOM: Space 491, 
Western Merchandise Mart. 
SALESMEN: 3. 

SPECIAL EVENTS: Participate’ in 
Winter and Summer Mart Shows. 


HARRIS & STROH 

535 Mission Street. 

PRES: R. B. Harris. 

V.P: G. H. Stroh. 

TERRITORY: No. California, Nevada, 
Oregon. 

DEPARTMENTS: Fishing Tackle, Guns 
and Ammunition, Camping Supplies, 
Athletic Goods. 

SALESMEN: 10 general, 2 specialty 
men, 

SPECIAL EVENTS: Tackle sample 
rooms in January and February. 


THE HEYMAN HOUSEWARES, INC. 
220 15th Street. 

PRES: W. Heyman. 

SALES MGR: J. C. Mullen. 
TERRITORY: Pacific Coast. 
DEPARTMENTS: Housewares, Toys, 
Ceramics, Imported Merchandise. 
SALESMEN: 16. 


LELAND COMPANY 

7th & Folsom Streets. 

PRES: Sanford J. Leland. 

MGR: Herbert Rosenbaum. 
TERRITORY: No. California, So. Ore- 
gon. 

DEPARTMENTS: Plumbing, House- 
wares, Hardware, Electrical, Lock- 
smith. 


MARSHALL NEWELL SUPPLY 
COMPANY 

Spear & Mission Streets. 

PRES: A. M. Chambliss. 

SALES MGR: Paul R. Larimer. 
DEALER SERVICE MGR: Vernon 
Lewis. 

TERRITORY: No. California. 
DEPARTMENTS: Builders Hardware, 
Chain & Cordage, Farm & Garden, In- 
dustrial Supplies, Hand & Power Tools, 


HARDWARE WORLD 








the revolutionary new 








‘Swing-a-way” Flexor Blade 


PAT. PENDING 


mao) a -)'4-1a) t- mee lah 4-t-Jar-thmmeol-laar-tel— 


Homko obsoletes all other rotary mowe 
ONLY flexible airtoil-shaped blade 

es an object, the shock of the blow ts absorbed 
ends as they swing out-of-the-way, 


This pre 


eaves the blade free to continue mowing. The ends snap 


two flexible 
engine drive shaft onts the shatt trom 

oye (oi.au lame. Mag: ondlelamme) mr. m-y-1e10lalemaaraelele lam evan agnaeler-imielaer-rm 010). 

FOR THIS BIG SELLING FEATURE ON HOMKO America’s 


finest power lawn mowerse 


the Flexor Blade is an exclusive feature on every '57 Homko Rotary Mower 


Model RM-20 Model JK-50 

THE WORK HORSE THE FIREBIRD 
20” deluxe heavy 18” trimmer-type 
duty rotary rotary 


Model EL-18 
THE PRESIDENT 
18” electric 
trimmer-type rotary 


Model RF-22 

THE BEARCAT 

22” heavy duty 
trimmer-type rotary 


Model AE-180 Model RA-222 
THE LAWNMOWBILE THE THUNDERBIRD 
24” deluxe trimmer- 22” self-propelled 
eS type riding rotary heavy duty trimmer- 
' type rotary 


there’s a Homke for every lawn 


... America’s biggest and best line! 


Model LP-430—24” Model PE-99 
Model LP-230—20” LAWN SCOUT 
Model LP-228—18” ” 3 _, 
THE LAWN 
MARKSMAN 


ESTERN TOOL AND 


2725 Second Avenue, Des Moines om 


Model NS-91 
3, lowa 


5” LAWN SCOUT 
dg EDGER— 
MMER 


&, 


ed > Model RR-140 Model 10-170 | a ALL: ‘PURPOSE 


\a THE LAWN TRAVELER 
oN 30” deluxe reel-type 
wits a mower 


Aw 


THE BILLY GOAT 
24” economy reel- 


type riding mower, 


LAWN SWEEPERS 
Model LS-240 24” 
Model LS-200 20” 
Model PS-124 
24” Power Model 


manufactured by 
WESTERN TOOL AND STAMPING CO. 2725 Second Ave., Des Moines 13, lowa 
- the world's largest producer of power lawn mowers 


Name 
Pri 
Company 


Street 


City 
ite 





CALIFORNIA—Continued 


Bathroom Accessories, Shelf Hardware 
and Locksmith Supplies. 

SALESMEN: 12 Industrial, 5 Hardware. 
SPECIAL SERVICES: New catalog. 
NOTICE: After September 1, see South 
San Francisco listing. 
MODERN DISTRIBUTORS 
925 Howard Street. 
MANAGER: F. C. Savarese 
TERRITORY: California 
DEPARTMENTS: Power and 
Tools 


NORTHERN CALIFORNIA HARD- 
WARE & STEEL CO. 

209 Mississippi Street. 

PRES: C. G. Claussen. 

GEN SALES MGR: H. C. Ferguson. 
TERRITORY: No. California. 
DEPARTMENTS: Builders Materials, 
Industrial Supplies, Farm Tools, Plumb- 
ing Supplies, Steel Bars, Shapes, Sheets 
and Plates. 


NUSBAUM WHOLESALE HARDWARE 
871 Folsom St. 

PRES: Mark H. Nusbaum. 

SALES MANAGER: Richard Levy. 
TERRITORY: Northern California & 
Southern Oregon. 

DEPARTMENTS: Hardware, House- 
wares, Builders’ Hdwe., Garden and 
Farm Supplies, Electric Supplies, Wire 
Products, Power Tools. 

SALESMEN: 10. 

SPECIAL SERVICES: Spring and fall 
dealer open house fairs. 


RALPHS-PUGH CO. INC. 

530-532 Howard. 

PRES: J. G. Pugh. 

TERRITORY: No. & Central California, 
Nevada. 

DEPARTMENTS: Hose & 
Sporting Goods. 


R & H WHOLESALE HARDWARE Co. 
156 Sth Street. 
PARTNERS: Seymore and Aaron Mon- 


Hand 


Accessories 


sky. 

TERRITORY: No. California. 
DEPARTMENTS: Electrical Supplies 
Farm & Garden, Paint Supplies, Plumb- 
ing Supplies, Tools. 

SALESMEN: 2 on retail accounts. 
SPECIAL SERVICES: Offers 98¢ 
bargain counter for retail 
stores. 


SCHMIEDELL & COMPANY 

460 Townsend Street. 

PRES: E. G. Schmiedell, Jr. 
SALES MGR: E. J. Kenneally. 
TERRITORY: No. and Central 
fornia. 
DEPARTMENTS: 
Nursery Supplies. 


SELLER BROS. & COMPANY 
177 Fremont Street. 
PRESIDENT: Alan W. Hyman 
VICE-PRESIDENT: Robert L. Jacobs. 
TERRITORY COVERED: Northern Cal- 
ifornia. 

DEPARTMENTS: Housewares, Appli- 
ances, Hardware, Garden Tools, Sport- 
ing Goods, Power Tools. 

SPECIAL SERVICES: Seasonal adver- 
tising brochures. 

SPECIAL EVENTS: Participate in Cal- 
ifornia Retail Hardware Show (Feb.) 
M. SELLER COMPANY 

1400 Folsom Street. 

PRES: Morton B. Phillips. 
SALES MGR: William Lansburg. 


tool 
hardware 


Cali- 


Farm, Garden and 


TERRITORY: California & Arizona. 
DEPARTMENTS: Housewares, Dinner- 
ware, Appliances, Toys, Glassware, Ce- 
ramics, Giftware. 

SAMPLE DISPLAY ROOMS: House- 
wares, Dinnerware, Appliances, Toys 
Glassware, Ceramics, Giftware. 
SPECIAL SERVICES: Seasonal adver- 
tising brochures, newspaper ad promo- 
tions, demonstrations. 

SPECIAL EVENTS: Toy Show (May); 
Gift Show (June); Fall Shows. 


J. B. SHERR COMPANY 

466 Sth Street. 

BUYER: J. B. Sherr. 

SALES MGR: W. K. Fahey. 
TERRITORY: No. California. 
DEPARTMENTS: Electrical House- 
wares, Housewares, Gadgets, Plastics. 
SPECIAL SERVICES: Annual fall- 
Xmas dealers’ promotional catalog, 
“Good Housekeepers.” 
SPECIAL EVENTS: Spring 
(March); Fall Show (Sept.). 


Show 


SLOSS & BRITTAIN 

100 Potrero. 

PRES: H. E. Sloss. 

SALES MGR: W. O. McManis. 
TERRITORY: No. Calif. 
DEPARTMENT: Hardware, 
wares and Sporting Goods. 
SALESMEN: 24. 

SPECIAL SERVICES: Promotional 
booklets for dealer use for Hardware 
Week and Christmas. 


House- 





SAN JOSE 





F. E. BAKER & SONS, INC, 

1432 Bayshore Highway. 

PRES: R. D. Baker. 

SALES MGR: J. F. Baker. 
TERRITORY: No. California. 
DEPARTMENTS: Electrical House- 
wares, Barbecue, Camp & Picnic Sup- 
plies, Bathroom Accessories, Hose & Ac- 
cessories, Housewares, Paint & Sup- 
plies. 





SAN MATEO 





A. W. PIKE & COMPANY 

1135 N. Bayshore Freeway. 

PRES: Mrs. A. W. Pike. 

V.P. & GEN. MGR: Byrne W. Pike. 
TERRITORY: No. California 
DEPARTMENTS: Builders Hardware. 





SANTA BARBARA 





WRIGHT WHOLESALE HARDWARE 
8 Anacapa Street. 

PRES: John S. Wright. 

V.PRES: K. Wright. 

SALES MGR: Ernest B. Schilling. 
TERRITORY: Santa Barbara, Ventura 
& San Luis Obispo Counties. 
DEPARTMENTS: Chain & Cordage, In- 
dustrial Supplies, Marine Supplies, 
General Hardware and Hand Tools. 
SALESMEN: 1 Industrial, 1 Marine, 


and 2 covering all lines. 








San Francisco, Calif. 





NUSBAUM WHOLESALE 
HARDWARE COMPANY 


Wholesale Distributor of 
Nationally Advertised Tools 
Housewares—Builders Hardware 
Garden Supplies 


871 FOLSOM ST. 


A real help 


ideas. 


SU - 1 - 1153 
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SOUTH SAN FRANCISCO 





MARSHALL NEWALL SUPPLY CO. 
Cor. Utah & Airport Rd. 

(Until Sept. 1, see San Francisco list- 
ing.) 





STOCKTON 





AUSTIN BROTHERS HARDWARE CO. 
301 S. Aurora St. 

PRES. & SALES MGR: 8. H. Hornage. 
TERRITORY: No. California. 
DEPARTMENTS: Air Conditioners, 
Elec. Housewares, Barbecue, Builders 
Supplies, Farm & Garden, Heating & 
Plumbing Supplies, Housewares, Sport- 
ing Goods, Gen. Hardware, Electrical 
Supplies, Industrial Supplies, and Wire 
Products. 


BUILDING MATERIAL DISTRIB- 
UTORS, INC. 

P.O. Box 1929—1000 E. Channell. 
PRES: Mrs. Martel Wilson. 

V.PRES: W. G. Grieve. 

TERRITORY: No. California. 
DEPARTMENTS: Builders Supplies, 
Builders Hardware, Builders Material. 
BRANCHES: 1855 Cherry Ave., Fresno, 
Calif.; 1925 Stockton Blvd., Sacramento, 
Calif.; 582 Stockton Ave., Jan Jose, 
Calif. 


CENTRAL VALLEY HARDWARE CO. 
924 E. Church Street. 

PRES: J. D. Turner, Jr. 

SALES MGR: R. T. Turner. : 
TERRITORY: South, Los Banos, North 
to Sacramento, East to all Mother 
Lode, West to Tracy. 

SAMPLE DISPLAY ROOM: 2000 sq. ft. 
of general display. 
SPECIALTY MAN: 1 for 
goods. 


sporting 





SUNNYVALE 





PACE SALES CO. 

551 N. Mathilda Ave. 

OWNER: Frank Pace. 

TERRITORY: No. & So. California. 
DEPARTMENTS: Electrical House- 
wares, Builders Hardware, Electrical 
Supplies, Garden Tools, Paint & Sup- 
plies, Plumbing Supplies. 





COLORADO 





DENVER 





BANNER HARDWARE DISTRIBUT- 
ING CO. 

1431 15th Street. 

PARTNERS: Max Lackner, Edward J. 
Lackner, Harry Levy, Norman H. Levy. 
STORE MANAGER: Ray Robinson. 
TERRITORY: Colorado, Wyoming Ne- 
braska, Kansas. 


for salespeople 


CHINA & GLASS 


By H. 9. Wilson 


This 56-page booklet reveals sales and merchandising 
ideas for all types of dinnerware, glassware and table 
accessories. It also gives the historical background, man- 
ufacturing methods and window and in-store display 


Get this excellent sales aid, today. Send 25 cents for 
each booklet to .. . 


HARDWARE WORLD SERVICE BUREAU 
1355 Market Street 
For Details Circle 24 on INQUIRY CARD 
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COLORADO—Continued 


DEPARTMENTS: 
trical Appliances, 
Supplies, Gifts. 


Housewares, Elec- 
Hardware, Garden 


C. A. CROSTA INC, 
1830 Market Street. 


PRES. & MGR: J. H. Singleton. 
SALES MGR: Ed K. Bare. 
TERRITORY: Colorado, New Mexico, 
Wyoming. 

DEPARTMENTS: Builders Hardware, 
Builders Supplies, Farm Equipment, 
Garden Supplies, Heating & Air Con- 
ditioning, Industrial Supplies. 


HASSCO, INC. 
1745 Wazee St. 


V.P. & GEN. MGR: Charles B. Allen. 
SALES MGR: Harold H. Kueker. 
TERRITORY: Colorado, So. Wyoming 
Western Nebraska. 

DEPARTMENTS: Appliances, Builders 
Hardware, Builders Supplies, Garden & 
Farm Supplies, Housewares, Paint, 
Plumbing, Sporting Goods, Toys, Heat- 
ing and Air Conditioning. 


INTER-MOUNTAIN HARDWARE, INC. 
East 42nd Ave. & St. Paul St. 


PRES: C. D. Short. 
TERRITORY: Colorado, 
Western Neb. 
DEPARTMENTS: Barbecues, Bathroom 
Accessories, Builders Hardware & Ma- 
terials, Hand & Power Tools 


Wyoming, 


LUMBER DEALERS INC. 
6060 N. Broadway. 


MGR. HDWE. SALES: R. W. 
land. 

TERRITORY: Colorado, Wyoming, W. 
Kansas, W. Nebraska. 
DEPARTMENTS: Builders Hardware, 
Builders Supply. 


McFar- 


THE MOREY MERCANTILE DIVISION 
1555 Wazee Street. 


PRESIDENT: C. H. Hayden. 
MANAGER, HARDWARE DIVISION: 
C. B. Hiester. 

SALES MANAGER, HARDWARE DIVI- 
SION: G. P. Hopkins. 

TERRITORY: Colorado, Wyoming, New 
Mexico, Western Nebraska, Eastern 


ah. 
DEPARTMENTS: Hardware, House- 
wares, Sporting Goods, —— Gar- 
den Supplies, Floor Cover 
SPECIALTY MAN: One best covering 
specialist. 


HENDRIE & BOLTHOFF 

1635 Seventeenth Street. 

PRES: W. D. Crosswy. 

SALES MGR: R. B. Davis. 
TERRITORY: Colorado, New Mexico, 
Wyoming, Western Kansas, Western 
Nebraska, and Western South Dakota. 
DEPARTMENTS: Hardware, Indus- 
trial, Electrical and Automotive. 





DURANGO 





DURANGO MERCANTILE COMPANY 
MANAGER: Wm. Bailly. 





GRAND JUNCTION 





THE BIGGS KURTZ COMPANY 
304 W. Main. 


PRES: W. C. Kurtz. 

V.P. & GEN. MGR: Clinton A. Biggs. 
TERRITORY: Colorado, New Mexico, 
Utah, 

DEPARTMENTS: Appliances, Builders 
Hdwe., Builders Materials, Garden & 
Farm Supplies, Household Supplies, 
Plumbing Supplies, Sporting Goods, 
Hardware, Heating Supplies, Indus- 
trial and Mining Supplies. 


THE SALT LAKE HARDWARE CO. 
630 South Seventh Street. 

Branch: (See Salt Lake City) 

MGR: Melton R. Hogge. 

TERRITORY: Western Slope of Colo- 


rado. 
DEPARTMENTS: Hardware, House- 


wares, Sporting Goods, Appliances, 
Automotive and Industrial Supplies, 


JUNE 1957 


Machinery, Plumbing & Heating, Elec- 
trical. 
SPECIALTY MEN: 
1 automotive. 
SPECIAL EVENTS: Housewares Show 
(Aug. 25-27). 


1 major appliances, 





PUEBLO 





HOLMES HARDWARE COMPANY 
B and South Union. 


PRES: Alva B. Adams. 

SALES MANAGER: Vernon T. Coats. 

TERRITORY: Colorado, Northern New 

Mexico. 

DEPARTMENTS: Hardware, House- 
were, Sporting Soot, Appliances, 
Garden and Farm Suppl 

— MAN: One, ieecting Goods 


SPECIAL SERVICES: Catalog pricing 
service. 





WALLACE 








TRINIDAD 





CHARLES ILFELD COMPANY 
Branch, See Albuquerque, New Mexico. 


BRANCH MGR: Warren Bresett. 





IDAHO 





BOISE 





DAVIS SUPPLY CO., INC. 
312 8S. Third St. 


PRES: R. K. Davis. 

SALES MGR: R. F. Orchard. 
TERRITORY: S.W. Idaho, East. Oregon. 
DEPARTMENTS: Appliance, Builders 
Hardware, Electrical Supplies, Garden, 
Housewares, Plumbing, General Hard- 
ware. 

SPECIALTY MAN: Sporting goods. 
IDAHO HDWE. & PLBG. CO., LTD. 
408 S. Sth Street. 

PRES: Ralph J. Davis. 
SECTY-GENL. MGR: C. J. Northrop, Jr. 
TERRITORY: Eastern Oregon, S. ldaho. 

DEPARTMENTS: Appliance, Builders 
Hardware & Materials, Farm & Gar- 
den Supplies, Housewares, Plumbing, 
Gen. Hardware, Sporting Goods. 
SAMPLE DISPLAY ROOM: Plumbing 
& Heating Equipment. 

SPECIALTY MAN: Plumbing and heat- 
ing. 


THE SALT LAKE HARDWARE Co. 
702 South Eighth Street. 
Branch: (See Salt Lake City) 


MANAGER: H. Paul Mills. 
TERRITORY: Southern Idaho & East- 
ern Oregon. 

DEPARTMENTS: Hardware, 
wares, Sporting Goods, Appliances, 
Automotive and Industrial Supplies, 
Machinery, Plumbing & Heating, Elec- 
trical. 


House- 


STREVELL-PATERSON 
co. 

408 South Sth St. 
Branch Office. 


MANAGER: W. E. Taylor. 
DEPARTMENTS: Specialty Lines Only. 


HARDWARE 





LEWISTON 





ERB HARDWARE COMPANY 
Sth & D Streets. 


PRES: Arthur L. Barnes. 

V.-P. SALES: D. L. Hendrickson. 
TERRITORY: N. Cen. Idaho, E. & Cen. 
Washington, N.E. Oregon. 
DEPARTMENTS: Appliance, Builders 
Hardware, Farm & Garden Supplies, 
Housewares, Plumbing, Industrial, 
Sporting Goods, Gen. Hardware, Elec- 
trical Supplies, Automotive, and Steel. 
SPECIALTY MEN: 2 industrial, 2 sport- 
ing goods, 6 general. 

SPECIAL SERVICES: Catalog & Price 
Service, warehouse stock sheets. 


COEUR D'ALENE HDWE. & FDRY. CO. 
612 Bank Street. 

PRES: Henry L. Day. 

SALES MGR: L. C. Wilson. 
TERRITORY: Northern Idaho, 
Montana. 

DEPARTMENTS: Appliances, Builders 
Hardware & Materials, Garden & Farm 
Supplies, Industrial, Plumbing, Sport- 
ing Goods, Hardware, Toys. 


West. 





MONTANA 





BILLINGS 





BILLINGS HARDWARE COMPANY 
510 North Broadway. 

PRES: P. W. Anderson. 

SECTY. & GEN. MGR: Ralph R. John- 


son. 
TERRITORY: 
Wyoming. 
DEPARTMENTS: General Hardware, 
Plumbing, Heating, Electrical, House- 
wares, Paint, Steel, Tools, Builders 
Hardware, Sporting Goods, Major Ap- 
pliances. 

DISPLAY ROOM: Model store layout. 
SALESMEN: 


Montana & Northern 


MARSHALL-WELLS COMPANY 

1300 N, 6th Ave. 

Branch Sales Office & Warehouse. 
MANAGER: F. M. Tinseth. 
DEPARTMENTS: Hardware, House- 
wares, Sporting Goods, Appliances, 
Toys, Garden & Farm Supplies. 
SPECIAL SERVICES: Store Moderniza- 
tion Program (Layout, Fixtures, Mer- 
chandising), Regular Advertising Bro- 
chures, Catalog Pricing Service. 


MIDLAND IMPLEMENT CO., INC. 
2301-19 Montana Ave. 

PRES-GENL. MGR: Carl A. Rahn. 
V.P. & GEN. SALES MGR: R. B. Ries. 
SLS. MGR-APPL: Geo. Hovland. 

SLS. MGR-AGRIC: Leo Heuters. 
TERRITORY: Montana, N. Wyoming. 
DEPARTMENTS: Major Household Ap- 
pliances, Farm & Garden, Implements 
& Supplies, Pumps & Water Systems, 
Tools. 


PARKER MONTANA COMPANY 

511 N. 2ist Street. 

VICE PRES: U. C. Clark. 

SALES PROM. MGR: R. C. Clark. 
TERRITORY: Montana, Wyoming. 
DEPARTMENTS: Electrical House- 
wares, Farm & Garden Equipment, 
Pumps & Water Systems. 


REYMER MACHINE COMPANY 

115 N. 25th Street. 

PRES: Otto Reymer. 

SALES MGR: Otto Reymer, Jr. 
TERRITORY: Montana, and No. Wy- 
oming 

DE PARTMENTS: Automotive, Farm & 
Garden. 


WINTER HARDWARE COMPANY 
4102 First Avenue South. 

PRES & SALES MANAGER: H. H. 
Winter. 
TERRITORY: 
Wyoming. 
DEPARTMENTS: Hardware, House- 
wares, Appliances, Garden and Farm 
Supplies. 

SAMPLE DISPLAY ROOMS: General 
hardware 

SALESMEN : Five general 


SPECIAL SERVICES: 
service. 


Montana & Northern 


hardware 


Catalog pricing 


YELLOWSTONE PAPER CO. 

502 North 20th St. 

PRES: Rolf C. Iverson. 

SALES MGR: Don M. Bertelson. 
TERRITORY: Montana, Wyoming. 
DEPARTMENTS: Electrical Supplies, 
Gift Wares, Industrial, Toys. 





BUTTE 





MONTANA HARDWARE COMPANY 
823 So. Montana Street. 

PRES: C. H. Steele. 

MGR: F. J. Sten. 





MONTANA—Continued 


SALES MGR: W. C. Sweet. 
TERRITORY: No. Montana, No. Idaho 
DEPARTMENTS: Appliances, Farm & 
Garden, Pump & Water Systems, Gen- 
hd Hardware, Plumbing, Sporting 
Goods 





GREAT FALLS 





GRAHAM & ROSS 

524 Ist Ave. So. 

SALES MGR: Gil Halverson. 
TERRITORY: Montana, Wyoming. 
DEPARTMENTS: Barbecues, Farm 
Garden. 


oe NA HARDWARE Co. 
S20 2nd St. So, 

BRANC H MGR: C. C. Roberts. 
(See Butte, Montana.) 





HELENA 


SAMPLE DISPLAY ROOMS: 
goods and all seasonal lines. 
SPECIALTY MEN: Seven Buyers, 
Traveling men (3—General Hardware, 
1—Electrical, 1—Plumbing, 2—Auto- 
motive, 1—Industrial.) iy 
SPECIAL SERVICES: Catalog pricing 
service. 


Sporting 





NEVADA 





RENO 








HELENA HARDWARE COMPANY 
316 North Main. 

PRES. & SALES MGR: M. R. Wilson. 
TERRITORY: West. Montana. 
DEPARTMENTS: Appliances, Builders 
Hardware Farm & Garden, House- 
wares, Paint, General Hardware, Sport- 
ing Goods 


SPECIALTY MEN: 1 Paint, 1 Sports. 


A. M. HOLTER HARDWARE Co. 

113 N. Main Street. 

PRES: N. B. Holter 

GEN MGR: W. A. Munn. 

SALES MANAGER: E. H. Bell. 
TERRITORY: Western half of Montana. 
DEPARTMENTS: Hardware, House- 
wares, Sporting Goods, Appliances, 
Toys, Garden and Farm Supplies. 
SALESMEN: Five General Hardware; 
One Sporting Goods; One Builders’ 
Hardware. 

SPECIAL SERVICES: Seasonal adver- 
tising brochures (Spring, Fall and 
Christmas); catalog pricing service. 





KALISPELL 





KALISPELL MERCANTILE COMPANY 
Railroad Street. 

V.P: W. H. McLeod, Jr. 

SALES MGR: Geo. Chaffee. 
TERRITORY: Montana. 
DEPARTMENTS: Builders Hardware, 
Garden Supplies, Paint, Plumbing, 
Sporting Goods, General Hardware, 
Electric Supplies. 





MISSOULA 


ACME SUPPLY COMPANY 

240 Vine Street. 

GEN. MGR: N. L. J. Franz. 

SALES MGR: Louis Dickens. 
TERRITORY: No. Calif., Nevada, So. 
Oregon. 

DEPARTMENTS: Appliances, 
Supplies, Plumbing Supplies, 
eration Supplies, Industrial 
Air Conditioning. 

DISPLAY ROOM: General. 
SPECIALTY MEN: 1 heating engineer, 
1 refrigerator, 1 specialty building 
items 

wd = CIAL SERVICES: 


Farm 
Refrig- 
Heating, 


Engineering ser- 
BRANC H: See Sacramento. 


J. R. BRADLEY COMPANY 

1100 E. Fourth St. 

PRES: Hoyt G. Martin. 

SALES MGR: L. E. Gafney. 
TERRITORY: Northern California, Ne- 
vada. 

DEPARTMENTS: Builders Hardware, 
Farm & Garden Supplies, Industrial 
Supplies, Plumbing Supplies, Hardware, 
Electrical Supplies. 








MISSOULA MERCANTILE COMPANY 
1600 Harker 

PRES: Walter H. McLeod. 

W HOLESALE HARDWARE SALES 
MANAGER: W. S. Wilcox. 
TERRITORY: Western Montana. 
DEPARTMENTS: Builders’ Hardware, 
Power Tools, Housewares, Auto Acces- 
sories, Sporting Goods, Plumbing and 
i Paints, Electrical and Indus- 
trial. 


NEW MEXICO 





ALBUQUERQUE 





CHAS, ILFELD CO. 

210 North First Street. 

PRES: F. A. Mapel. 

MANAGER: F. M. Turner. 

SALES MGR: J. L. Hendricks. 
TERRITORY: New Mexico, Colorado, 
Arizona, 

DEPARTMENTS: Appliances, Auto Ac- 
ecessories, Builders Hardware & Mate- 
rials, Electrical Supplies, Farm & Gar- 
den, General Hardware, Heating & 
Ventilating, Housewares, Paint, Plumb- 
ing, Sporting Goods, Toys. 

DISPLAY ROOM: Appliances. 
SPECIALTY MEN: 2 Appliance Div. 
SPECIAL SERVICES: Broadside for 
dealer use, three times yearly. 
SPECIAL EVENTS: Market Week, sec- 
ond week of August. 


J. KORBER & COMPANY 

200-224 North Second Street. 

PRES: A. P. Korber. 

SALES MGR: Jack Korber. 
TERRITORY: New Mexico and part of 
Arizona. 

DEPARTMENTS: Appliances, Builders 
Hardware, Farm & Garden, General 
Hardware, Housewares, Paint, Elec- 
trical Supplies, Gifts. 


MOMSEN, DUNNEGAN, RYAN CO. 
1501 No. 12th St. 

PRES: Gus Momsen. 

BRANCH MGR: Jack Tobin. 
TERRITORY: Northern New Mexico. 
DEPARTMENTS: Appliances, Builders 
Hardware, Farm & Garden, General 
Hardware, Heating & Ventilating, 
Housewares, Plumbing, Sports, Wheel 
Goods. 


THE NEW MEXICO COMPANY 
WHOLESALE HARDWARE DIVISION 
1224 Bellamah N.W. 

PRES: John Maynard. 

GEN MGR: Curtis E. Maynard. 

SALES MGR: J. H. Walker. 
TERRITORY: New Mexico, South Colo- 
rado, N. Arizona. 
DEPARTMENTS: 
wares, Sporting eee, 
Toys, Garden Supplie 
SAMPLE DISPLAY ROOMS: 
Goods. and Hardware 
SALESMEN: 8 general line. 


Hardware, House- 
Appliances, 


Sporting 


SANTA FE BUILDERS SUPPLY CO. 
1803 Sixth Street, N.W. (P.0. Box 1357) 
Branch Sales Office and Warehouse 
(Headquarters, Santa Fe.) 


VICE-PRESIDENT: Fred W. Me- 


Elheney. 
SALES MANAGER, HARDWARE & 
MATERIALS: Fred Mc- 


BUILDING 
Elheney. 

SALES MANAGER, PLUMBING & 
HEATING: A. J. Vandenberg. 
TERRITORY: Northern 1/3 of New 
Mexico. 

DEPARTMENTS: Builders’ Hardware, 
Hand and Power Tools, Wire Products, 
Sheets, Re and Merchants Bars, Paint 
and Glass, Roofings, Insulation, Wall 
Boards, Plumbing and Heating Prod- 
ucts, Electrical. 

SAMPLE DISPLAY ROOMS: Plumbing 
and Heating Products, Builders’ Hard- 
ware. 

SPECIALTY MAN: Contract builders’ 
hardware consultant. 

SPECIAL SERVICES: Take-offs and 
sales assistance, builders’ hardware; 
Layout service bathroom fixtures. 
ZORK HARDWARE COMPANY OF 
NEW MEXICO. 


1414 Twelfth Street, N. W. 


: L. Zork. 
& SALES MANAGER: Rudolf 


TERRITORY: Northern New Mexico, 
re Colorado, Northeastern 
Arizon 

DEPARTMENTS: Hardware, House- 
wares, Sporting Goods, Toys, Garden 
and Farm Supplies 

SAMPLE DISPLAY ROOMS: «> orting 
Goods, Hardware, Housewares, Toys. 
SPECIAL SERVICES: Seasonal adver- 
tising brochures (Spring, Fall and 
Christmas). 

SPECIAL EVENTS: Toy show (May); 
Housewares clinic (April). 





FARMINGTON 





FARMINGTON MERCANTILE CO, 
PRES: F. A. Mapel 

MGR: Wm. Andrews. 

TERRITORY: N.W. Mexico. 
DEPARTMENTS: Electrical House- 
wares, Builders Supplies, Farm & Gar- 
den, Heating Supplies, Housewares, 











COMING IN JULY 


ANNUAL “STORE IMPROVEMENT ISSUE.” 
There will be many pictures of new and remodeled 
stores, new ideas, news about new equipment, supplies 
and systems to be used by modern hardware stores. 


READ ALL THIS IN YOUR JULY HARDWARE WORLD 


... ITS WESTERN 








HARDWARE WORLD 





WO MODELS 


promotionally 
priced! 


Here’s your chance to attract even 
more customers with two low cost 
mowers with the famous Eclipse name 
and quality. Now you can sell all the 
mower market with a chance to sell up 
to better profits. 


18’ BEL MAR 


mse? $9Q95 


Here’sreal quality at an econ- : 
omy price. 4 cycle Briggs & jf — 


Stratton engine. Fingertip 


\ 17" PAL 
mm SROs 


Pressed 





Nationally Cee 2 





cycle POWER PROD- 





UCTS engine. Leaf 




















mulcher included. 
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Auto Supplies, Tools, Paints & Supplies, 
General Hardware, Toys, Wheel Goods. 





GALLUP 





GALLUP MERCANTILE Co. 

102 No. 2nd, 

PRES: F. A. Mapel. 

SALES MGR: Laie B. Bernabe. 
TERRITORY: New Mexico, Arizona. 
DEPARTMENTS: Appliances, Auto Ac- 
cessories, Builders Supplies, Electrical 
Supplies, Farm Garden, General 
Hardware, Heating & Ventilating, 
a manrares, Paint, Plumbing, Sports, 
oys. 





SANTA FE 





CHARLES ILFELD COMPANY 
Branch, See Albuquerque. 


BRANCH MGR: M. J. McMillan. 


SANTA FE BUILDERS SUPPLY CoO. 
Foot of Montezuma Avenue (P.O. Bex 


PRESIDENT: John K. S. Walte 

ALES MANAGER, HARDWARE & 
BUILDING MATERIALS: Merrill Stacy. 
SALES MANAGER, PLUMBING & 
HEATING: R. R. Sheets 
TERRITORY: Northern 1/3 of New 


DEPARTMENTS: Builders Hardware, 
Hand and Power Tools, Wire Products, 
Sheets, Re and Merchants Bars, Paint 
and Glass, Roofings, Insulation, Wall 
Boards, Plumbing and Heating Prod- 
ucts, Electrical. 

SAMPLE DISPLAY ROOMS: Plumbing 
one uneting Products, Builders’ Hard- 


SPECIALTY MAN: _soonarast Builders 
Hardware Consulta 

SPECIAL SERVICES: Take-offs and 
sales assistance, builders’ hardware; 
Layout service, bathroom fixtures. 





SILVER CITY 





E. COSGROVE INCORPORATED 
204 Texas Street. 
PRBS: M. H. Porter geld, Jr. 
SALES BE Word Jr. 
ORY: “Southwest New Mexico, 

Southesst Arizon 

DEPARTMENTS:  masdware. Sporting 
Goods, Housewares, Appliances, Power 
Supply. Plumbing, Electrical, Industrial 
upply 

SAq ESMEN: 2 hardware, 1 industrial 
specialist, 1 sporting goods, 1 elec- 
trical and appliances. 





OREGON 





BAKER 





BASCHE-SAGE HARDWARE Co. 

21e1 Main Street 

PFES: F. C. Basche 

SALES MANAGER: Ray Hindman. 
TI:RRITORY: Eastern Oregon & West- 
ern Idaho. 

DEPARTMENTS: Hardware, House- 
wares, Plumbing, Sporting Goods, Ap- 
pliances, Garden, Automotive and Farm 
uppli 

SAMPLE DISPLAY ROOMS: Sporting 
Goods, and Plumbing. 

SPECIALTY MEN: e hardware sales- 
men, 2 automotive specialty men, and 1 
industrial specialty salesman. 
SPECIAL S ES: Advertising ma- 
terial available for special events, 
Hardware Week, Xmas, and other 
special events. Catalog pricing service. 








BEND HARDWARE Co. 
1340 Wall St. 


PRES: James H. MacKenzie, Jr. 
MANAGER: Geo. Childs. 


30 


TERRITORY: Oregon and Southern 
Washington. 
DEP: \RTMENTS: Sporting 


Goods, 
Hardware, Housewares 


SAMPLE DISPLAY ROOMS: Sporting 
Goods. 
SPECIALTY MEN: 2. 





PORTLAND 





BERENSON HARDWARE COMPANY 
907 Ss. W. Front Ave. 
PARTNERS: Norman 
Daniel A. Fromer. 
a No. Calif, Oregon, Wash- 
ngton 

DEPARTMENTS: Auto Accessories, 
Bathroom & Plumbing, Builders Hard- 
ware, Electrical Housewares, Electrical 
Supplies, Farm & Garden, General 
Hardware, Heating Supplies, House- 
wares. 


GARDNER & BEEDON Co. 

1106 N.W. 16th St. 

PRES: C. V. Gardner. 

TERRITORY: Oregon, Washington. 
DEPARTMENTS: Bathroom & Plumb- 
ing, Electrical Supplies, Heating. 


HONEYMAN HARDWARE CoO. 

2202 N. W. Savier. 

PRES: R. J. Honeyman. 

SALES MGR: R. W. Sanders. 
TERRITORY: Oregon, Washington. 
DEPARTMENTS: Bathroom and Plumb- 
ing Supplies, Builders Hardware, Farm 
& Garden, General Hardware, Tools, 
Industrial Supplies. 


MARSHALL-WELLS COMPANY 

1420 N. W. Lovejoy 

GEN. MGR: F. C. Schmidt. 

SALES MANAGER: J. R. McKee. 
TERRITORY COVERED: Oregon, 
Washington, Northern Calif. & South 
Western Idaho. 

DEPARTMENTS: Hardware, House- 
wares, Sporting Goods, Appliances, 
Toys, Garden and Farm Supplies. 
SAMPLE DISPLAY ROOMS: Entire line 
on a continuous display. 

SPECIALTY MEN: 2 Sporting Goods, 
4 Major Appliances, 8 Heating, 1 Paint, 
1 Floor Covering. 

SPECIAL SERVICES: Store Moderniza- 
tion Program (Layout, fixtures, mer- 
chandising); Model Store, Regular Ad- 
vertising Brochures; Sample rooms, 
Catalog Pricing Service. 

SPECIAL EVENTS: Toy Show (June); 
Housewares Show (July); regional deal- 
er meetings (Feb.). 


MAY HARDWARE COMPANY 

317 S. W. Front Ave. 

PRES: James H. MacKenzie, Jr. 

VICE PRES. & SALES MANAGER: 
Robert Schulz. 
ee: 
Washingto 
DEPARTMENTS: Hardware, House- 
wares, Garden and Farm Supplies. 


Berenson & 


Oregon and Southern 


MITCHELL, LEWIS & STAVER 
801 S. E. Alder St. 


PRES: Paige Newton. 

V.P. & SALES MGR: A. G. Bergreen. 
TERRITORY: Idaho, Western Montana, 
Oregon, Washington, Alaska. 
DEPARTMENTS: Farm & Garden Sup- 
plies and Pumping Equipment. 
DISPLAY ROOMS: Portland; Spokane, 
Wash., and Caldwell, Idaho. 


NORTHERN WHOLESALE HARD- 
WARE 

805 N.W. Glisan Street. 

EXEC. GEN. MANAGER: D. D. Foss. 
SALES MANAGER: J. M. Scott. 
TERRITORY: Oregon, Washington, 
Idaho & Alaska. 

DEPARTMENTS: Hardware, House- 
wares, Sporting Goods, Toys, Garden 
TR is aoe Supplies, Paint, Tools & Elec- 
trical. 

SAMPLE DISPLAY ROOMS: All de- 
partments. 

SPECIAL SERVICES: Store Moderniza- 
tion Program (layout, fixtures, modern- 
izing); Model Store; Seasonal Ad- 
vertising Brochures (Spring, Summer, 
Fall & Christmas); Window trim, price 
cards, etc. Home Town Hardware Store 
identification; Catalog Pricing Service; 
Weekly Bulletin. 

SPECIAL EVENTS: Toy Show( June); 
Housewares Show (July); Regional 
Dealer Sales Meetings (April-Sept.); 


Tackle Shows-Annual Convention 
(Feb). 


OREGON WASHINGTON HARDWARE 
1215 S. E. Sth St. 

PRES. & SALES MGR: Robert L. Rolfe. 
TERRITORY: Oregon, Southern Wash- 
ington. 

DEPARTMENTS: Power Tools, Build- 
ers Hardware, Steel Garage Doors, 
Sb iameaaaaa Patio Doors and Aluminum 


sh. 
SA LESMEN: 6 dealer salesmen. 


PACIFIC SEED CO. 

338 S. E. Union. 

PRES. & SALES MGR: F. C. Sorensen. 
TERRITORY: Oregon. 
DEPARTMENTS: Farm & Garden. 


PORTLAND SEED COMPANY 

109 S. E. Alder St. 

PRES: F. C. Trullinger. 

SALES MGR: J. C. Douglas. 
TERRITORY: Oregon, Washington and 
Idaho. 

DEPARTMENTS: Garden Supplies and 
Tools, Chemicals, and Pet Supplies. 


M. SELLER COMPANY 
122 S. W. Fifth Avenue. 
Branch Sales Office (See San Francisco) 
PRES: Morton B. Phillips. 
V.P. & GEN. MGR: Gerald Oester- 
Hy icher 

SALES MGR: Phillip Rodgers. 
TERRITORY: Oregon. 
DEPARTMENTS: Housewares, Dinner- 
ware, Appliances, Toys, Glassware, Ce- 
ramics, Giftware 

SAMPLE DISPLAY ROOMS: For all 


lines. 

SPECIAL SERVICES: Seasonal adver- 
tising brochures, newspaper ad promo- 
tions. demonstrations. 

SPECIAL EVENTS: Toy Show (June). 


THE VINTON CO. 

111 N. W. Sth Avenue. 

PRES: J. E. Moylan. 

SALES MGR: Allen Myers. 
TERRITORY: Oregon, Idaho, Montana, 
Washington, Alaska. 

DEPARTMENTS: Barbecues, Bathroom 
Accessories, Camp & Picnic, House- 
wares, China & Glass. 





ROSEBURG 





SOUTHERN OREGON HARDWARE CO. 
PRES: George E. West. 

TERRITORY: Oregon. 
DEPARTMENTS: Builders Hardware, 
Electrical Supplies, Farm & Garden, 
Heating, Tools. 





TEXAS 





EL PASO 





ALBERT MATHIAS & CO., INC. 
113-119 S. Mesa Ave. 

PRES: Sidney Mayer. 

TERRITORY: Arizona, New Mexico, 17 
Counties West Texas. 

DEPARTMENTS: Appliances, Automo- 
tive, Floor Coverings, Patio, and Fur- 
niture. 


MOMSEN DUNNEGAN RYAN CO. 

800 E. Overland 

PRES: Gus Momsen. 

V.P. & SALES MGR: A. J. Murray. 
TERRITORY: Arizona, New Mexico, 
West Texas. 

DEPARTMENTS: Air Conditioning, Ap- 
pliances, Bathroom & Plumbing, Bar- 
becue, Builders Hardware & Materials, 
Camping and Picnic, Electrical, Farm 
& Garden, Heating, Housewares, Indus- 
trial, Paint, Pumps & Water Systems. 
Sports, Tools, Wheel Goods. 


ZORK HARDWARE COMPANY 

115 San Francisco St. 

PRES: Luis Zork. 

V.P. SALES & MERCH. MGR: H. B. 
Martch. 

TERRITORY: Arizona, New Mexico, 
Texas, Mexico. 

DEPARTMENTS: Appliances, Air Con- 
ditioning & Heating Supplies, Builders 


HARDWARE WORLD 








TEXAS—Continued 


Supplies, Camp, Picnic & Barbecue Sup- 
plies, Farm & Garden, Housewares & 
General Hardware, Plumbing, Sporting 
Goods, Tools, Toys & Wheel Goods. 





UTAH 





OGDEN 





GEORGE A. LOWE Co. 
101-21st St. 

SALES MGR: James W. Abbott. 
TERRITORY: Southeastern 
Eastern Nevada, Utah, So. 
Wyoming. 

DEPARTMENTS: Builders Hardware, 
Electrical Housewares, Paint, Sporting 
Goods, Tools, Toys, Wheel Goods, 
Heavy Hardware. 

SALESMEN: 12 on Road, 3 inside. 
SAMPLE DISPLAY ROOMS: 5 rooms 
for all lines. 

SPECIAL SERVICES: Quarterly dealer 
broadside in conjunction with Meyers 
Mechanical Service. 


Idaho, 
Western 


PROUDFIT SPORTING GOODS CO. 
2327 Grant Ave. 


PRES: Mrs. R. L. Proudfit Sr. 
SALES MGR: P. H. Voll. 

TERRITORY: Idaho, 
Wyoming. 

DEPARTMENTS: 
Sporting Goods, 
Goods, 
Blanks. 
SALESMEN: 4. 


Nevada, Utah, 
Bicycles & 
Picnic & 
Lawn Mowers & 


Parts, 
Camping 
Parts, Key 





SALT LAKE CITY 


SAMPLE DISPLAY ROOMS: Hardware. 
Housewares, Sporting Goods, Appli- 
ances, Toys, Garden Supplies. 

SPECIALTY MEN: 1 man for sporting 


goods. 
SPECIAL SERVICES: Seasonal adver- 
tising brochures; catalog pricing ser- 


vice. 
SPECIAL EVENTS: Periodic 


meeting; Toy Show (July). 


dealer 





WASHINGTON 








THE SALT LAKE HARDWARE CoO. 
105 North Third West. 

PRES: Charles L. Wheeler. 
EXECUTIVE V.P: Howard W. Price. 
V.P. CHG. OF SALES: Oscar Hanson, 


Jr. 
TERRITORY: (including all branches) 


S.E. Oregon, Southern, Idaho, So. West 
Wyoming, North and Eastern Nevada, 
Utah, West Colorado. 
DEPARTMENTS: Hardware, House- 
wares, Sporting Goods, Appliances, 
Automotive and Industrial Supplies, 
trical Plumbing, & Heating, Elec- 
trica 

SAMPLE DISPLAY ROOMS: Major Ap- 
pliances, Sporting Goods 

SPECIALTY MEN: 5 Major Appliance; 
3 Plumbing & Heating; 2 Paint & Floor 
Covering; 1 Sporting Goods. 
SPECIAL SERVICES: Store Moderniza- 
tion Program (Layout, Fixtures, mer- 
chandising); Model Store; Seasonal Ad- 
vertising Booklets; Sporting Goods Mo- 
bile Showroom, Priced Catalog Service; 
Item of the Month. 
SPECIAL EVENTS: Housewares Shows 
(August); Regional Dealer Sales Meet- 
ings. 


iat slammed HARDWARE 


126 South West Temple St. 
PRES.: F. S. Walden. 
SALES MANAGER: U. J. Kuhre. 
TERRITORY: Utah, Southern’ Idaho, 
Eastern Oregon, Southern and Western 
Wyoming, Eastern Nevada. 
DEPARTMENTS: Hardware, House- 
wares, Sporting Goods, Automotive 
Parts and Accessories, Heating Equip- 
ment, Radios, Refrigerators, TV Re- 
ceivers, Radio and TV Parts & Acces- 
sories, Floor Covering, Builders’ Hard- 
ware, Automatic Washers and Dryers. 
SAMPLE DISPLAY ROOMS: Major Ap- 
pliances. 
SPECIALTY MEN: One man each for 
floor covering, heating equipment, and 
automatic washers and dryers, 3 ap- 
pliance men, 2 sporting goods. 


ZCMI WHOLESALE DISTRIBUTORS 
1665 Bennett Road, 

MANAGER: R. W. Maycock. 

SALES MANAGER: Owen M. Christen- 


sen. 

TERRITORY: Utah, Idaho, 
Southwestern Wyoming. 
DEPARTMENTS: Hardware, House- 
wares, Sporting Goods, Appliances, 
Toys, Garden Supplies, Wire Products, 
Steel. 


Nevada, 


JUNE 1957 


BELLINGHAM 





MORSE HARDWARE CO. 

PRBS. & GEN. MGR: Cecil A. Morse. 
SALES MGR: Conrad E. Barker. 
TERRITORY: Washington. 
DEPARTMENTS: Automotive, Electri- 
cal, Housewares, Farm & Garden, 
Paint, Plumbing, Pumps & Water Sys- 
tems, Sports, Tools. 





EVERETT 





AGNEW HARDWARE CoO. 

2210 Hewitt ‘a 

PRES: H. G. 

SALES MGR: bf . "Hoagland. 
TERRITORY: N.W. Washington, Ever- 
ett, Wash. & vicinity. 
DEPARTMENTS: Builders Supplies, 
Farm & Garden, Housewares, Indus- 
trial, Supplies, Paints & Supplies, 
Plumbing Supplies, Tools & General 
Hardware. 





PASCO 





INLAND HARDWARE CoO. 
P. 0. Box 891. 


PRES: R. C. Lenfesty. 

GEN. MGR: J. G. Bailey. 
TERRITORY: Central Idaho, 
Oregon, Eastern Washington. 
DEPARTMENTS: Builders Hardware, 
Electrical Housewares, Farm & Garden, 
Heating. Housewares. Paint. Plumbing, 
Tools, Sporting Goods, Air Condition- 
ing. 


Eastern 





SEATTLE 





FETTERMAN DISTRIBUTING CO. 

508 3rd Ave. West. 

PRES. & SALES MGR: Gwen Gonyea. 
TERRITORY: Idaho, Washington, 
Alaska, Oregon. 

DEPARTMENTS: Housewares 
SALESMEN: 7 


HARDWARE DISTRIBUTING CO. 
1811 Rainier Ave. 

PRES: F. L. Larson. 

TERRITORY: Idaho, Washington, Ore- 
gon, AlasKa. 

DEPARTMENTS: Plumbing, Electrical 
Supplies, Farm & Garden, Housewares, 
Industrial, Tools, Builders Hardware, 
General Hardware. 


K-D-L HARDWARE SUPPLY 

1619-Sth Ave. 

OWNER: Hal N. Snyder. 

SALES MGR: G. F. Farrel. 
TERRITORY: Idaho, Montana, Oregon, 
Washington, Alaska. 

DEPARTMENTS: Automotive, Builders 
Hardware. 

SALESMEN: 5. 

MARSHALL-WELLS 

1258 First Ave. 

Branch Sales Office and Warehouse 
GEN. MGR: F. C. Schmidt. 
TERRITORY: Western Washington. 
DEPARTMENTS: Hardware, House- 
wares, Sporting Goods, Appliances, 
Toys, Garden & Farm Supplies. 
SPECIAL SERVICES: Store Moderniza- 
tion Program (layout, fixtures, mer- 
chandising); regular advertising bro- 
chures, catalog pricing service. 


NORTHERN WHOLESALE 
WARE 

1246 ist Ave. So. 

Branch: (See Portland, Oregon) 
MANAGER: John Herman. 
TERRITORY: Oregon, 
Idaho & Alaska. 


HARD- 


Washington, 


DEPARTMENTS: Hardware, House- 
wares, Sporting Goods, Toys, Garden 
& Farm Supplies, Paint, Tools & Elec- 
trical. 


NORTHWEST BUILDERS 
WARE, INC. 

1516-15 W. 

PRES: C. Morrison Johnson. 
SALES MGR: Walter H. McAninch. 
TERRITORY: Washington, Alaska. 
DEPARTMENTS: Builders Hardware 
& Materials. 


SCHWABACHER HARDWARE COM- 
PANY 


401 First Avenue South. 

PRESIDENT: Morton L. Schwabacher. 
SALES MANAGER: Richard H. Cahan 
5 | —~ henna : Western Washington and 
Alas 

DEPARTMENTS: General; Jron & 
Steel; Nails & Wire; Tools; Builders’ 
Hardware; Contract Builders’ Hard- 
ware; Housewares; Electrical; Paint; 
Automotive; Radio-TV; Major Appli- 
ance Service; Guns & Ammunition; 
Fishing Tackle; Sporting Goods. 
SAMPLE DISPLAY ROOMS: Sporting 
Goods; Fishing Tackle; Housewares; 
Electrical; Radio-TV; Major Appliance. 
SPECIALTY MEN: 2—Fishing Tackle 
and Sporting Goods; 1—Automotive; 
3—C et ag F Hardware Estimators 2— 
Radio-TV, Major Appliance. 

SPECIAL SERVICES: Ad Mats, demon- 
stration events for individual dealers, 
occasional seasonal books for consumer 
distribution, (i. e. Xmas Books). 


SEATTLE HARDWARE CoO. 

501 Ist Ave., S. 

PRES. & GEN. MGR: R. C. Lenfesty. 
TERRITORY: Idaho, Oregon, Washing- 
ton, Alaska. 

DEPARTMENTS: Appliances, Builders 
Hardware, Electrical Supplies, Farm & 
Garden, Heating & Plumbing Supplies, 
Paints & Supplies, Pumps & Water Sys- 
— Sporting Goods, Tools, Wheel 
Goods. 


HARD- 


SEATTLE MARINE AND FISH. SUP- 
PLY CO. 

Pier 59. 

PRES: M. G. Anderson. 

SALES MGR: E. D. Shaw. 
TERRITORY: Washington, Alaska. 
DEPARTMENTS: Appliances, Indus- 
trial, Paint, Sporting Goods, Tools. 


M. SELLER COMPANY 

2601 Market Street. 

Branch Sales Office. 

SALES MANAGER: D. Darke Russell. 
TERRITORY: Washington. 
DEPARTMENTS: Housewares, Dinner- 
ware, Appliances, Toys, Glassware, 
Ceramics, Giftware. 

SAMPLE DISPLAY ROOMS: House- 
wares, Dinnerware, Appliances, Toys, 
Glassware, Ceramics, Giftware. 
SPECIAL SERVICES: Seasonal adver- 
tising brochures, newspaper ad promo- 
tions, demonstrations. 

SPECIAL EVENTS: Toy Show (May); 
Gift Show (June); Fall Shows (dates 
not set as yet). 


TOTEM DISTRIBUTING CO. 

4400 4th Ave. So. 

GEN. MGR: Lee Ahroni. 

SALES MGR: Joe Ahroni. 
TERRITORY: Wash., Oregon, Alaska. 
DEPARTMENTS: Automotive, Builders, 
Hardware, Electrical Houseware, Elec- 
trical Supplies, Farm and Garden. Heat- 
ing, Plumbing, Sports, Housewares. 





SPOKANE 





HARDWARE WHOLESALERS, INC. 
West 7 Sinto Avente. 

PRES: Robert W. Rielly 

V.P. & SALES MGR: Laurence Straker. 
TERRITORY: Idaho, Montana, Oregon, 
Washington. 

DEPARTMENTS: Bathroom & Plumb- 
ing, Electrical, Farm & Garden, Indus- 
trial, Tools. 


JENSEN-BYRD CO. 

314-24 W. Riverside Ave. 

PRES: J. Scott Jensen. 

TERRITORY: Idaho, Montana, Oregon, 
Washington. 

DEPARTMENTS: Air Conditioning, Ap- 
pliances, Automotive, Barbecue Supply, 
Bathroom and Plumbing, Builders 
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VINYL WEATHER STRIPPING 
' BRAIDED NYLON LINE 
- SEINE TWINES 
b 40) 6 i Oy-4\ ie 10 i ke 40) 88 5 | SEINE CORDS 
TROT LINES 


CONFIDENCE IN THE : VENETIAN BLIND CORD 


SASH CORDS 

CLOTHES LINES 

MASON LINES 

FISHING LINES 

NYLON CASTING LINES 
STARTER ROPE 

JUMP ROPE 

MOP HEADS 
WRAPPING TWINES 
KITCHEN LINES 
EXPRESS TWINES 
CHALK LINES 

PARCEL POST TWINES 
POLISHED INDIA TWINES 
PLASTIC CLOTHES LINES 
JUTE TWINE 


FROM 5 COMPLETELY 
STOCKED WAREHOUSES 






































ORDERS OF $50.00 OR MORE, FREIGHT 
PREPAID. Orders of less than $20.00 f.o.b. Mill, 
Lawndale, N. C., Van Nuys, Calif., Marietta, Min- 
nesota, Dallas, Texas, or Waynetown, Ind. Orders . : on tt 
of $20.00 to $50.00, freight allowed to $1.00 per Wile Sk ee ee nee ee 
cwt. Freight prepaid does not include extra charges 
incurred outside carrier’s regular zone of delivery. 


Salesmen will call on request. 











Van Nuys, California Minnesota Dallas 26, Texas 
Waynetown, Indiana 


2 LAWNDALE, NORTH CAROLINA 
Cleveland Mills Company) sss. ° ss. sets 


ESTABLISHED IN 1873 
For Details Circle 26 on INQUIRY CARD 


32 HARDWARE WORLD 





Pr esenting. -» the newest jmember 
of the USS CYCLONE SCREENING family 


‘Tai famous names combine to give you quality 
FIBERGLAS Screening. Here is screening that means 
greater public acceptance, more sales and profits for you. 
It is not a plastic. It is made from pure glass fibers—coated 
with vinyl—woven and bonded. Hundreds of glass fibers 
are combined in each strand. No other screening gives 
these six definite advantages: 





‘ 


CYCLONE 
SCREENING 


MADE WITH 








OWENS-CORNIN 


FIBERGLAS. 











1. SNAP-BACK TENSION 


Fiberglas Screening always snaps 
back without a wrinkle, always 
keeps in shape. The weave—per- 
manently locked in place—won't 
ravel or stretch, shrink or shift. 





2. DENT-PROOF 


Fiberglas Screening withstands 
all kinds of wear and tear, stress 
and strain, without bulging or 
denting. 


3. GLARELESS 


Fiberglas Screening gives better 
visibility. It's easy on the eyes 
and adds to the beauty of any 
home. 


4. EXCEPTIONAL STRENGTH 


Although easy to cut and easy to 
use, Fiberglas Screening has su- 
perior strength. This is main- 
tained even after prolonged ex- 


5. NO STAINING 


Glass and its vinyl coating con- 
tain nothing to cause staining. 
Fiberglas Screening thus reduces 
the chance of disfigured frames, 


6. RUST-PROOF 


Fiberglas Screening can never rot 
or corrode. Rain, salt air, sun, 
frost or industrial fumes cannot 
affect it. 


posure to heat, weather, water 
and aging. 


sills and side walls. 


And remember, USS CYCLONE has a full line 
of Aluminum, Bronze and Galvanized screening, 
too. Write for our descriptive booklets today. 


These are sound reasons why you should handle 
USS CYCLONE FIBERGLAS Screening for 
window screen and screen door requirements. 


CYCLONE FENCE DEPARTMENT, AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL 
WAUKEGAN, ILLINOIS - SALES OFFICES COAST-TO-COAST * PACIFIC COAST HEADQUARTERS—OAKLAND, CALIF, 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


USS Cyclone 


FIBERGLAS’ Screening 
Po uniteo stares stect 


For Details Circle 27 on INQUIRY CARD 


Cyclone Fence 
Waukegan, Illinois 


Please send me complete information on 
USS CYCLONE FIBERGLAS Screen- 
ing. Also on: 

Aluminum Screening [1 

Bronze Screening O 

Galvanized Screening [) 
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WASHINGTON—Continued 


Hardware and Materials, Camp & Pic- 
nic, Electrical Supplies, Farm & Garden, 
General Hardware, Housewares, Indus- 
trial Supply, Paint, Sports, Toys, Iron 
& Steel & Heavy Hardware. 


MANSUR MATERIALS INC, 

N. 809 Helena St. 

PRES: Howard Mansur. 

V.P: Clifford Yadon. 
TERRITORY: No. Idaho, West. 
tana, East Washington. 
DEPARTMENTS: Bathroom, 
Materials, Paint. 
SALESMEN: 3 Dealer salesmen, 1 in- 
dustrial. 

SPECIAL SERVICES: 
meetings, advertising. 


MARSHALL WELLS Ca. 

131 E. Main. 

V.P. & GEN. MGR: Ira G. Watson. 
SALES MANAGER: Seth Marshall, Jr. 
TERRITORY: Western Montana, Nor- 
thern Idaho and Eastern Washington. 
DEPARTMENTS: Tools, Power tools, 
Heavy Hardware, Builders’ Hardware 
and Supply, Paint, Housewares and 
Gifts, Toys, Floor Covering, Sporting 
Goods, Plumbing and Heating, Elec- 
trical, Automotive, Major Appliance, 
Radio, Heating Supplies. 

SAMPLE DISPLAY ROOMS: Sporting 
Goods, Housewares, Toys, Major Appli- 
ances and General Hardware. 
SPECIALTY MEN: Ten specialty sales- 
men; gifts, paint, fioor covering, major 
ona. (All highly experienced.) 
SPECIAL SERVICES: Stores Modern- 
ization Program (layout, fixtures, mer- 
chandising); co-operative advertising; 
Seasonal Promotions; Broadsides; Stock 
Control; Stores Accounting; Priced 
Catalog, and Development Consultants. 
SPECIAL EVENTS Sporting goods 
show (Jan. 10 to Feb. 10); Tey show 
(June 3 to 10). 


SPOKANE HARDWARE SUPPLY INC. 
1306 N. Howard St. 

PRES: R. L. Northrop. 

SALES MGR: O. L. Northrop. 
TERRITORY: Idaho, Montana, Wash- 
ington, Alaska. 

DEPARTMENTS: Air Conditioning, 
Builders Hardware, Garden Tools, 
Bathroom Accessories, Electric Tools. 
SALESMEN: 2 contract, 2 locksmiths, 
3 general. 


Mon- 


Builders 


Displays, Dealer 





TACOMA 





HUNT & MOTTET CO. 

2112 Pacific Ave. 

PRES: A. H. Heath. 

SALES MGR: W. F. Rieflin. 
TERRITORY: Oregon, Washington, 
Alaska. 

DEPARTMENTS: Automotive, Build- 
ers Hardware, and Materials, Electrical 
Appliances, Farm & Garden, House- 
wares, Plumbing, Sports, Wheel Goods. 


WASHINGTON HARDWARE COM- 

PANY 

1247 Puyallup Ave. 

PRES: H. E. Anderson. 

DIVISIONAL SALES V.P: F. A. Haines, 
r 


IN WYOMING, IT'S 
WYOMING HARDWARE 


SALES MGR: Industrial, A. M. Browne, 


Jr. 

TERRITORY: Oregon, Washington. 
DEPARTMENTS: Bathroom Accesso- 
ries, Builders Hardware, Camp & Picnic, 
Electrical Supplies, Farm & Garden, 
General Hardware, Industrial, Sports. 
DISPLAY ROOMS: 2. 

SPECIAL SERVICES: Merchandising 
and promotional service, Technical 
builders hardware instruction. 


FREDERICK C. WOLF & SON INC. 
2102 Pacific Ave. 

PRES: Charles F. Wolf. 

SALES MGR: Harvey C. Hanson. 
TERRITORY: Idaho, Montana, Oregon, 
Washington. 

DEPARTMENTS: Electrical Appliances, 
Farm & Garden, Housewares, Toys, 
Giftwares. 
SAMPLE 
lines. 
SALESMEN: 12 
wares, toys 
SPECIAL 
Spring. 


DISPLAY ROOM: General 


(housewares, gift- 


). 
EVENTS: Toy Show in 





WYOMING 





CASPER 


WYOMING HARDWARE COMPANY 
628 W. Yellowstone. 

PRES: E. Wilkerson. 

SALES MGR: Paul Manly. 
TERRITORY: Wyoming. 
DEPARTMENTS: Automotive, Barbe- 
cues, Bathroom Supplies, Builders Hard- 
ware and Materials, Camp and Picnic, 
Electrical Housewares, Electrical Sup- 
plies, Farm and Garden, General Hard- 
ware, Housewares, Industrial, Paint, 
Pumps & Water Systems, Sports. 
SPECIALTY MAN: 1 sporting goods. 
SPECIAL SERVICES: Traveling dis- 
play trailer. 








HAWAII 





WALLA WALLA 





AMERY & SONS, INC. 

1011 N. Ninth Ave. 

PRES: Fred Amery. 

SALES MGR: Ernest Amery. 
TERRITORY: South Eastern Washing- 
ton, North Eastern Oregon. 
DEPARTMENTS: General Hardware, 
Farm Supplies, Automotive Supplies, 
Industrial. 

SALESMEN: 4. 





WENATCHEE 





WELLS & WADE HARDWARE 
200-204 8S. Columbia Street. 

PRES. & GEN. MGR: L. C. Norlin. 
SALES MGR: George Graham. 
TERRITORY: No. Central Washington, 
Columbia Basin area. 





YAKIMA 





YAKIMA HARDWARE COMPANY 

226 So. First Street. 

PRES: George V. Rankin. 

DIR. SALES MGR: C. Boyd Hamper. 
EX. V.P.-TREAS: Donald W. Sinclair. 
V.P.-SALES: Robert L. Rankin. 
DEALER SALES MGR: C. B. Hamper. 
TERRITORY: Central & So. East. 
Washington to Canadian Border, North- 
eastern and North Central Oregon. 
DEPARTMENTS: Automotive Supplies, 
Electrical Housewares & Supplies. 
Bathroom & Plumbing Supplies, Build- 
ers Hardware, Camp & Picnic Supplies, 
Chain & Cordage, Farm & Garden, 
Housewares, Industrial Supplies, Paint 
& Supplies, Sporting Goods, Tools. 
SAMPLE DISPLAY ROOMS: Fishing 
tackle and sporting goods, Automotive 
and industrial equipment & supplies. 
SALESMEN: 8 _ general 
automotive, 4 industrial. 


hardware, 3 


HONOLULU 


AMERICAN FACTORS, LIMITED 

P. 0. Box 3230. 

V.P: W. L. Doering. 

SALES MGR: O. Ludewig. 
TERRITORY: All of the Hawaiian Is- 
lands. 

DEPARTMENTS: Paint, Steel, Plumb- 
ing Supplies, Housewares, Builders 
Hardware, Floor & Wall Coverings, 
Lumber, Appliances, Builders Supplies. 
SAMPLE ROOMS: In Honolulu and out- 
side islands of Hawaii and Kauai. 
SALESMEN: 50 in all lines. 





CITY MILL COMPANY, LTD. 

660 Nimitz Highway. 

PRES: Chung Kun Ai. 

SALES MGR: E. Ross Werkheiser. 
DEPARTMENTS: Lumber, Plumbing 
Builders Hardware, Tools, Paint, Gen- 
eral Hardware, Builders Supplies, Elec- 
trical Supplies, Household & Garde? 
Supplies. 

SALESMEN: 10 general lines, 1 power 
tools, 2 paint, 2 plumbing. 


THEO. H. DAVIES & CO., LTD. 
Bishop & Merchant Streets. 

PRES: George T. Davies. 

V.P. & MERCH. DIR: Harold D. Wei- 
dig. 

TERRITORY: Entire Territory of Ha- 
waii. 

DEPARTMENTS: Housewares and 
Dealer Hardware, Paint & Supplies, 
Builders Hardware, Electric House- 
wares, Sporting Goods, Chemical & In- 
dustrial Products. 

SAMPLE DISPLAY ROOMS: Honolulu, 
Hilo, Kahului, Nawiliwili. 
SALESMEN: 5 paint, 3 finishing hard- 
ware, 16 housewares and dealer hard- 
ware sales, 6 sporting goods, 2 hotel 
& restaurant, 3 chemical & industrial, 
11 servicemen & mechanics. 

SPECIAL EVENTS: Celebrating 112th 
year of business in Hawaii. 


DUNHAM, CARRIGAN & HAYDEN CO. 
Branch, See San Francisco. 


BRANCH MGR: Francis Ako. 








Wyoming Hardware Company 


628 West Yellowstone 


Casper, Wyoming 


EVERYWHERE IN WYOMING 
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WESTERN WHOLESALERS 


New Products Catalog 








AERATORS 


125—GOODBY TO SPLASH with this 
“Jet-Aerator” designed with a “male” 
thread as a replacement for new fau- 
cets with large inside threads. Comes 
as “Impulse-Pak” on bright self-sell- 
ing card.—Melard Manufacturing 
Corp. 


AIR CONDITIONER ACCESSORIES 


126—“U-TRIM-IT” 
room air conditioner. New “Fibreglas’ 
filter is easily fitted by using the old 
filter as pattern. Density permits use 
of filter without need of frame or grill. 
—Owens Corning Corp. 


to fit any size 


J 
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For the reader’s benefit, each item is classified under its proper 
category. The caption under each picture starts with a number. 
To get further information about listed items, just circle the cor- 
responding numbers on the mailing card facing this page and drop 
it in the mail box. We pay the postage. 


ALARMS, BURGLAR 


127—“BURGLARS BEWARE” of 
home protected with one of these 
“Police Captain” combination fire and 
burglar alarms. Self, contained bat- 
tery operated unit emits piercing 
shriek and bright beam of light.— 
Growler Alarm Corp. 


ANCHORING DEVICES 


128—TIGHTER THE BOLT the 
tighter the anchor becomes with the 
new “Ty-Ton” machine bolt expansion 
shield. Made of high tensile zinc, the 
shield works on the tapered wedge 
principle. Made in many sizes.—U. S. 
Expansion Bolt 


AUTOMOTIVE ACCESSORIES 


129—LADY DRIVERS’ DREAM is 
this new portable car stop that ends 
garage parking damage. Placed in 
position for left front wheel, unique 
wedging action stops car quickly and 
easily to prevent hitting wall.—Tay- 
lor Made 


BARBECUES & SUPPLIES 


130—“DECORATOR STYLED” for 
elegant out-door cookery is this bar- 
becue tool set. Items are of stainless 
steel, with jet black hardwood handles 
and polished aluminum trim. Comes 
in attractive gift box.—Washburn Co. 
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BARBECUES & SUPPLIES—Cont. 


131—“MAN SIZE” barbecue tools are 
featured in this stainless steel set. 
Includes 3-tine fork, slotted turner, 
hollow-ground knife, with 131,” tape 
—red handles of black “Shur Wood.” 
—Robeson Cutlery Comapny. 


BASKETS, WASTE 


132—“HANG IT” on a door or stand 
it on the floor or table. This versatile 
covered utility container molded of 
Bakelite, is resistant to chemical cor- 
rosion and is available in 3 colors.— 
Plastray Corp. 


BATHROOM, ACCESSORIES 


133—HIDE IT under sink or lavatory 
out of sight. Simply snap this handy 
little tray on pipe and you provide 
wonderful spot to put that pesty can 
of cleanser and sponge. Made of rust- 
proof aluminum.—Chicago Specialty 
Mfg. Co. 
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134 — “FREE - FREE” . display 
panels are offered to dealers who pur- 
chase display stocks of 62-T brace- 
type wood bits. All bits are packaged 
in new “Sellopak” dress-up jacket to 
keep stock clean and fresh. — Irwin 
Auger Bit Company. 


BOXES, MAIL 


135—“LUCKY LETTERS” will be de- 
livered to these elegant mail boxes. 
This group, designed for “the modern 
American home” come in highly-pol- 
ished brass or dull black and pebbled- 
brass finishes.—Dutton-Lainson Mfg. 
Co. 


136—“THE SLIM LINE” is featured 
in these contemporary mail boxes. 
Boxes are made of heavy gage steel, 
in white or black finish, with brass 
trim. Completely weatherproof and 
rustproof for long use. — Griswold 
Mfg. Co. 


BRUSHES, CLEANING 


137—“A NEW BROOM .. .” sweeps 
clean, of course, but this broom (ac- 
cording to the maker) sweeps clean 
at least three times longer than con- 
ventional brooms. Made of solvent- 
resistant plastic fibre. — American 
Push Broom Co. 




















138—WATER DOES THE WORK 
with this “Twin-Spin” fountain brush. 
Built-in detergent chamber feeds 
aerating spinners to make easy work 
of cars, windows, siding, porches, etc. 
Standard garden hose thread.—Lait- 
ner Brush Co. 














139 — “EXIT, SORE KNEES”... 
enter, this new rug and floor scrubber 
that lets you work standing up. Rug 
cleaner or detergent is fed to solvent- 
resistant brush from large reservoir 
at pull of a trigger.—Master Mfg. Co. 
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BUILDERS HARDWARE 








140 — “OVERHEAD HARDWARE” 
permits installation of folding doors 
without a bottom track. This feature 
permits “over-the-counter” installa- 
tion of screens, room dividers, window 
shutters in any material—Acme Ap- 
pliance Mfg. 





a Sinise lita CRE: TERS 88 
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141 — “CABINET EYE-CATCHERS” 
are these two new items available 
in all standard finishes. The concave, 
beveled edge, drawer pull and the 
semi-concealed, inset, cabinet hinge 
have expensive look, budget price.— 
Ajax Hardware. 


142—“THE NARROW LOOK” so pop- 
ular in aluminum and glass doors has 
made necessary the development of 
this maximum security lock. Lock is 
impossible to force or spring without 
destroying the door.—Kawneer Com- 
pany. 
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143—“THE PLASTIC AGE” takes an- 
other step forward with this mortise 
door bolt made of “Zytel” (nylon- 
resin) plastic. Makes a more attrac- 
tive, smoother operating part at lower 
cost.—Marshall-Newell Supply Co. 








144—EASILY ADJUSTABLE to any 
direction on the wall surface, these 
hand rail brackets eliminate installa- 
tion problems caused by off-center 
anchor bolts. Bracket completely con- 
ceals anchorage. — Michel & Pfeffer 
Iron. 


145—DESIGNED FOR THE JOB are 
these operators engineered specifically 
for jalousies. Utilizing the jack screw 
and bevel principle, the operator posi- 
tions louvers at any angle without 
slipping.—Stanley Building Spec. 


146—“KIDDIE FINGER-SAVER” is 
this guard which protects against 
mashing of careless fingers and hands 
in the closing space between doors and 
frames. Made of heavy-duty, flexible, 
extruded vinyl. — Republic Industries, 
Inc. 





147—“OLD LOCKS FOR NEW” is an 
easy transition with this do-it-your- 
self kit designed to convert old-style 
mortise locks to modern door fashions. 
Escutcheon plates cever most old cut- 
outs. — Western Lock Manufacturing 
Co. 


BUILDERS SUPPLIES 


148—FIREPLACE GLAMOR is 
added along with the practical con- 
sideration of supporting the upper 
masonry, by these highly decorative 
wrought-steel posts. Available in five 
patterns.—Bennett-Ireland, Inc. 
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CABINET, BATHROOM 


149—“MIRROR, MIRROR on the 
(bathroom) wall” ... In this case 
almost 10 sq. ft. of mirror on a bath- 
room cabinet designed to be wall- 
mounted at any desired height and 
place. Ample storage space below.— 
Dura Steel Products Co. 


CABINET, PARTS 


ackma 


150—“SEE IT NOW” when you look 
for that elusive small part, in this 
“Stackmaster” parts cabinet. Equipped 
with 12 spill-proof drawers, one-piece 
drawer guides and removable dividers. 
—Union Steel Chest. 


CASES, GUN 


or 

151— “KEEPS ’EM CLEAN.” This 
new polyethylene package for gun 
cases is designed to get the product 
to the consumer in the best possible 
condition and with the most appealing 
overall appearance.— Jumbo Gun 
Cases. 
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CLOTHS, POLISHING 


152—A “SHINING” EXAMPLE of 
floor unit designed to create impulse 
sales, is this display of polishing 
cloths. Built after tests proved that 
sales of cloths can be increased by 
eye-appealing packaging. — Ritten- 
baum Brothers. 


CLEANERS, VACUUM 


153—“BUDGET BOON” is this low- 
priced canister vacuum cleaner. Tools 
include rug nozzle with long floating 
brush for bare floors. Four wheel dolly 
is permanently attached to base of 
yellow and gray unit.—Eureka-Wil- 
liams Corp. 


CLEANING SUPPLIES, HOUSEHOLD 





154—LIKE AN EXTRA ARM, this 
window cleaning invention thoroughly 
washes and dries all types of window. 
Evenly balanced to prevent wrist 
strain and equipped with felt pad and 
rubber squeegee.—Marvelite Products. 


CLOTHESLINE & SUPPLIES 


155—“NOW YOU SEE IT... now 
you don’t” is theme of this disappear- 
ing clothesline. When not in use only 
case is visible; on washday 4 or 5 
lines unreel and lock on_ special 
bracket.—Ekco Products Co. 


156—“TITE-ROPE,” for the home, not 
the circus, is a plastic covered cord 
that will not stretch, sag or soil. Ideal 
for clothesline and many other house- 
hold uses. New lighter weight 7-wire 
core now available-—Samson Cordage 
Works. 


CLOSERS, DOOR 


157—“EASY DOES IT.” This new 
door closer combines usual air-spring 
action with new leaf spring arrange- 
ment that not only insures more posi- 
tive closure, but makes doors easier 
to open. Internally lubricated.—Ideal 
Brass Works. 
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158—“LUCKY PIERRE” to have this 
new, man-size out-door cook set. Made 
of extra thick aluminum, utensils are 
designed for patio, backyard and pic- 
nics. Large tray doubles as grill.— 
Aluminum Cooking Utensil Co. 


159 — “TRIPLE DUTY” decorated, 
covered dishes are designed for 
freezer-to-oven-to-table use. Available 
in four patterns. Glass lid doubles as 
extra baking or serving dish. Avail- 
able in gift sets.—Corning Glass 
Works 


ovt® 


KEEP YOUR OVEN CL 


160—‘OVEN-MAID” works hard to 
keep your oven free of messy pie and 
casserole drippings. Can also be used 
as baking sheet or canape server. 
Comes with bright 4-color label for 
open display use.—G&S Metal Prod- 
ucts Company 
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161—“SALES BOOSTER” for the 
“Mirro-Matic” Electric Fry Pan is this 
colorful display unit. Display is three 
dimensional and designed to support 
the fry pan. Unit requires very little 
counter space.—Mirro 


162—“STARTER SET” of copper clad 
stainless steel cooking utensils con- 
sists of a l-qt. covered sauce pan, a 
1',-qt. covered sauce pan, a 7-inch 
covered skillit and a stainless steel 
wall rack with hangers.—Rever Cop- 
per & Brass. 


163—“PRETTY PANS” (on the wall, 
not the girl) are part of the new gaily 
figured enameled cookware line re- 
cently introduced. Designed for mod- 
ern living, the pots and pans go 
proudly from stove to table.—Yale & 
Towne 


COOLERS, PORTABLE 


164—COOL THE CLAN with this new 
Kool Kan by Boyco. Comes in 5- and 
10-gal. sizes. Just the thing for a large 
party or picnic. Has spigot at bottom 
and handles at top—United States 
Steel Products, Div. U. S. Steel Cor- 
poration. 


165—“SUMMERTIME PAL” is this 
portable ice chest, featuring a leather- 
ette finish. Model is 17” long, 10” wide 
and 13” high and is equipped with two- 
position divided tray and suitcase type 
lock.—American Gas Machine Co. 


166—“COLORFUL COOLERS” is the 
idea behind line of thermos bags and 
picnic kits. Available in large array of 
colors and patterns, these bags are 
designed for maximum eye-appeal to 
the consumer.—Waltco Products 





CUTLERY 
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167—“KITCHEN CUT-UPS” will en- 
joy this set of fine cutlery. Group 
includes 8” carving knife, 8” French 
knife, 5” utility knife and 3,” paring 
knife. Treated wood handles resist 
stains, burns, etc.—H. Boker & Com- 
pany. 


DINNERWARE 


168—“MOTHER NATURE-DESIGN- 
ER” could well be imprinted on this 
line of dinnerware. The delicate fern 
pattern is reproduced in Lime Green, 
Moss Green, Turquoise, Slate, Stone 
Gray. Shape is called “Flair.”—Glad- 
ding-McBean Co. 


ELECTRICAL SUPPLIES 


169—“THE OLD LAMP LIGHTER” 
has moved into history, and to take 
his place we have this photoelectronic 
device which senses the intensity of 
daylight and automatically switches 
on house lights.—Fisher-Peirce Com- 
pany, Ine. 
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170—“HANDI-PAK” corrugated car- 
tons have been introduced into pack- 
aging of portable electric cords. Each 
250-ft. spool is packed in an individual 
carton and 2 to 4 cartons fill shipping 
carton. —Royal Electric Corp. 


ENGINES, GASOLINE 


171—“EXCELLENT ENGINE?” is this 
vertical shaft type, principally used 
for riding type garden and lawn 
equipment. Engine is air cooled, 
equipped with full float feed carbu- 
retor and fuel pump.—Clinton Ma- 
chine Company. 


EXTINGUISHER, FIRE 


172— “SAFETY FIRST” with this 
1-lb. pressurized, dry chemical ex- 
tinguisher. Fits readily into glove 
compartment or can_ be _ bracket- 
mounted to wall or cabinet. Measures 
34%” in diameter, 944” in height.— 
Leader Mfg. Co. 


FASTENERS 


173—“UP FOR GOOD” are ceiling 
tiles installed with the new “Ceiltile” 
staple. Special divergent legs and 
rosin coating assure tremendous hold- 
ing power and prevent buckling of 
tiles—Arrow Fastener Company. 


FENCING 


174—“FENCING MADE EASY” with 
folding fencing that comes in 10-ft. 
sections. Material is 17” high, made 
of stout wire rods that will not sag 
or rust. Finished in white baked 
enamel for lasting beauty.—Fold-A- 
Fence Corp. 


FLASHLIGHTS 


175—“FASHION MATCHED” to car 
colors, these new flashlights come in 
an assortment of colors designed to 
approximate closely today’s most pop- 
ular automobile tones. High quality 
throughout.—Bright Star Corporation. 
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FLUID, LIGHTER 


176—“SINGLE SHOT” lighter fluid 
is the newest development in packag- 
ing of lighter fuel. Small tube fills 
any lighter in a jiffy and is then dis- 
carded. Low price makes many im- 
pulse sales.—Ronson Corp. 


FOUNTAINS, DRINKING 


177—“HELP YOURSELF®” to refresh- 
ing drink out of fountain in patio or 
garden. Lightweight, easily attached 
to ordinary 1%” hose bibs with simple 
T-Connection and pipe extension.— 
Haws Drinking Faucet Company. 


GARDEN EQUIPMENT 





178—“SILENT SALESMAN?” is term 
for this display stand for garden dust- 
ers and sprayers. Portable unit is 
easily wheeled to any advantageous 
location in or outside the store. Holds 
large selection.—John Bean Division. 
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179—“NEW BODY DESIGN” (on the 
cart) carries larger load in smaller 
area. Other features of garden cart 
include recessed wheels, deep press 
drawn sides for added rigidity, heavy 
steel throughout.—Radio Steel & Mfg. 
Co. 


GARDEN HOSE & ACCESSORIES 


180—“FILL ’ER UP” just once and 
12 gallons of mixed ial is de- 
livered by this water hose operated 
sprayer. Weighs only 6 lbs. when 
fully loaded and is well adapted for 
parks, nurserys, etc.—Hayes Spray 
Gun Co. 


181 — “READY - AIM- FIRE!” This 
new Aqua-Gun hose nozzle delivers 
100 different sprays with just a flick 
of the handle. Automatic trigger locks 
and pre-sets at any spray. Positive 
shut off.—Melnor Industries, Inc. 


182—“It HITS THE SPOT” might be 
the slogan of this square spray 
sprinkler, which operates at near 
100% efficiency even at unusually low 
water pressure. Made of tough, vinyl 
plastic, it can’t rust or rot.—Borden 
Company. 


183—“FIRE AWAY” with this pistol 


grip hose nozzle. Designed for one- 
hand operation, the sensitive trigger 
responds to finger pressure. Made 
from zine die casting with a bright 
yellow finish.—Scovill Mfg. Co. 


184A—““GARDENERS’ PAL” 
garden hose sprayer for 
insecticides, fungicides, and soluble 
plant foods. Sprays up to 3 gallons 
with one filling of jar. Reaches trees 
up to 30 feet high.—Sprayers & Noz- 
zles, Inc. 
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GARDEN HOSE & ACCESSORIES 
—Cont. 


185—‘A NEW LINE” makes _ its 
debut into residential and commercial 
sprinkler-waterer manufacturing. The 
company will provide capacities for 
small lawns up to garden and truck 
farm needs. — Wayne Home Equip- 
ment Co., Inc. 


GARDEN SUPPLIES 


186—“LOVELIER LEAVES” for any 
plant are produced by ‘“Leaf-Shine.” 
Spray is harmless, dries quickly, re- 
sists dust to keep indoor plants fresh 
and clean. Particularly good for hard 
surface leaves.—Boyle-Midway. 


187—LONGER LIFE for mowers and 
mower blades is claimed by maker of 
“Easy Cut,” a spray coating that pre- 
vents grass from sticking and accumu- 
blades and 
housings. In aerosol cans.—Speco, Inc. 


lating on lawn mower 
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GARDEN TOOLS 


188—NO “DIM” BULBS with this 
bulb planter that assures proper depth 
and size of planting hole. Markings 
on sides indicate depth of penetration. 
Serrated for easy insertion into soil. 
—O. Ames Company. 


189 — “WEEKEND GARDENERS” 
will be attracted to this garden trowel, 
transplanter, fork, cultivator and 
weeder. Cold forged steel blades are 
rust and tarnish proof. Handles are 
hardwood two-tone.—Great Neck Saw 
Mfg. 


190—“IT’S A MIRACLE,” at least 
that’s the name the maker has given 
to this Push-Cut grass shear. A drop 
forged tool, hollow ground and razor 
sharp. Spring breakage unknown in 
this high-quality model.—Keiser Mfg., 
Inc. 
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191—‘‘ SILEN T SALESMAN” for 
garden tools, takes up less than a 
square foot of counter space. Display 
is brightly colored metal, holds ten 
or more tools. Offered free to dealers 
by manufacturer.—Seymour Smith & 
Son. 


192—“STRANGE FRUIT” is borne 
by this tree. It’s a “Tool-Tree,” de- 
signed to act as 10 tocls in one. Con- 
sists of 5 heads, a long and short 
handle and holder that sticks in 
ground.—True Temper Corporation. 


GENERATORS, ELECTRIC 


193—“On LOCATION” or as an emer- 
gency power source at home this gen- 
erator proves itself a valuable piece 
of equipment. Powered by a 2-hp. air- 
cooled engine to produce 800 watts 
(115 volts ac 60 cycle)—Bendix Avia- 
tion Corp. 
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HARDWARE, HOUSEHOLD 


194—“SELF SELLING” display of 
bright wire items for home is offered 
by this manufacturer. Included are 
screw eyes, gate hooks, and screw 
hooks. Hardware is in transparent 
bags on light green panel.—Stanley- 
Judd 


195—MAXIMUM PROFITS are offer- 
ed by this manufacturer on this house- 
hold hardware line. Items and screws 
are packaged under a special plastic 
that will not crack or discolor. Instruc- 
tions on card backs.—Stanley Hard- 
ware 


HARDWARE, INDUSTRIAL 


196>—NO MORE STRUGGLE with 
bulky caster locks with the new posi- 
tion lock which incorporates a_ kick 
release as standard equipment. Pres- 
sure on pedal sets lock and pressure 
on bar releases.—Bassick Company 
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197—“LEVEL HEADED” people will 
find interest in this _ self-leveling 
machinery mount. Consists of all- 
steel base unit with leveling screw and 
plate, combined with special “Uni- 
sorb Vibration Dampener.” — Felters 
Co. 


198—“CAPS OFF” to these “high 
series” cap nuts, which offer greater 
thread depth and neater means of cov- 
ering exposed bolt ends of varying 
lengths. Nuts are corrosion-resistant, 
die cast zinc-alloy.—Gries Reproducer 
Corporation 


HEATERS, PORTABLE 


199—“THE ETERNAL LIGHT” or 
at least a heater element of great 
durability, was recently tested in the 
Jon-e Warmer. Unit was burned con- 
tinuously for 8,929 hours, checked and 
re-lighted to continue test.—Aladdin 
Laboratories 


HOBBY KITS & SUPPLIES 


200—“PLASTIC PLAYTHING” or 
small laminating unit for profession- 
als, permanently seals any flat item 
in clear plastic. Press consists of two 
{ x 5 in. aluminum platens, with a 
300-watt, 115-volt heater.—Therm Ap- 
pliance Mfg. 


HOSE, PLASTIC 


PLASTIC 
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201—IMPULSE ITEM for extra-vol- 
ume business is this plastic washing 
machine hose. Light-weight, will not 
crack, rot or peel, wipes clean with 
damp cloth. For siphoning, draining, 
filling.—American Biltrite Rubber Co. 


HOUSEWARES, ELECTRIC 
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202—"“CAREFREE COFFEE” is as- 
sured with this automatic electric 
percolator. Brews from 5 to 9 cups. 
Just add water and coffee according 
to graduations imprinted on coffee 
and water sections. Aluminum, retails 
for $13.95.—Mirro 
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HOUSEWARES, ELECTRIC—Cont. 


gor. 


203 — “HOMEMAKERS’ DELIGHT” 
is this built-in “Food Center.” One 
powerful motor (also available port- 
able) runs 5 appliances. They are 
Meat Grinder, Fruit Juicer, Food 
Mixer, Blender and Knife Sharpener. 
—Nutone, Inc. 


HOUSEWARES, PLASTIC 


204—“MATCHED DESIGN” is theme 
of this line of plastic food containers. 
This 1-pt. pitcher (ideal for half and 
half) is unbreakable polyethylene, 
with no drip spout, snap-on lid, grad- 
uated measuring units.—Blisscraft. 


205—“END ON E-SINK BLUES” 
with this combination dishwashing and 
rinsing unit. Consists of a large 
dishwashing compartment with a sep- 
arate rinse section. Holds 10” plates, 
cups, glasses.—Federal Tool Corp. 
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206—“AWARD WINNER?” in the Cal- 
ifornia Design Competition for 1957, 
is plastic Baby-Bathtub. Designed for 
baby’s safety and comfort, tub is made 
of soft, smooth polyethylene. Non- 
slip bottom.—Plas-Tex Corporation. 


INSULATING MATERIALS 


207—“PIPE PROTECTION” is af- 
forded by fibreglass blanket. Rolls of 
material will wrap around pipes to 
prevent rust, freezing, to stop drip- 
ping, etc. 21 ft. or 50 ft. of 3” wide 
material.—Fibre Glass-Evercoat Com- 
pany, Inc. 


KITCHEN TOOLS 


208—“COORDINATED KITCHENS” 
will quickly adopt this space and 
utensil chest. Finished in Provincial 
wood tones, the chest can be used 
as-is or painted to match or contrast 
with other kitchen cabinets. — Ace 
Products Co. 


209—“A WIFE’S COMPLAINT” 
brought about the invention of the 
“E-Z Mincer,” which thoroughly and 
quickly minces eggs. Made of light- 
weight aluminum, with convex bottom 
to fit curved bowls. 81 cutting holes. 
—E-Z Mincer Company. 


210—“TIME SAVER” is this “No- 
Clamp” chopper, slicer, shredder com- 
bination. Suction feet hold unit firmly 
in place on any table or working sur- 
face. Comes in 7 colors to complement 
kitchen decor.—Silex. 


KITCHENWARE 


211—“COLOR AND CHROME” are 
the outstanding features of these kit- 


chen accessories. “Swirl” pattern is 
available in 4 colors accented with 
chrome. Dust mop and pan (not 
shown) also available in colors.—Lin- 
coln Metal Prods. 
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212—“A SHARP IDEA” is this three- 
way knife, which the maker claims 
will do 1001 jobs. Good for cutting 
linoleum, scraping paint, etc. Rust- 


proof, unbreakable zinc handle with 
Swedish steel blade —Flash Mfg. Co. 


LAWN EDGERS 


213—“SHIPPER-SHOWCASE” com- 
bination is offered by the maker of 
these rotary edgers and trimmers. 
Shipping carton converts to floor dis- 
play. Unit holds a popular assort- 
ment of 12 edgers. Two-color carton. 
—Geyer. 


LAWN SPRAYERS 


214—“SMART SPRAYER” almost 
thinks for itself. Rate of flow is con- 
trolled so that one gallon covers 3000 
sq. feet, regardless of speed of 
sprayer, Applicator stops spraying 
when movement stops.—Jackson Mfg. 
Co. 
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LAWN SWEEPERS 


215—“NO PUSHING” with this self- 
propelled, power lawn sweeper. En- 
gine drives brushes and front wheels. 
One lever controls movement and 
speed. At right speed clutch en- 
gages automatically—Western Tool & 
Stamping Co. 


216—“REPEATED RAKING” to keep 
a lawn free of leaves and other debris 
comes to an end with this power lawn 
sweeper. Cleans lawns, walks, drive- 
ways and patios in generous 24-inch 
swath. 10” tires.—Parker Sweeper Co. 


217—“LOVELIER LAWNS” at little 
effort, are made possible by this use- 
ful lawn sweeper. Large catch basket 
holds generous quantity of debris to 
eliminate constant, tedious emptying. 
Easy to operate. — Wood Shovel & 
Tool. 


LIGHTS, PORTABLE 


218 — “OLD FASHIONED CHARM” 
is offered by this “Magic Candle” 
lamp. Closely resembles antique bed- 
side candle and holder, yet is oper- 
ated by hidden batteries. Flame is a 
decorative bulb.— North American 
Electric Lamp. 


MIXERS & BEATERS 


219— “SELLS ITSELF.” This new 
portable electric food mixer is attrac- 
tively displayed in a 3-color carton 
which carries a full sales pitch on the 
item. Top folds back to form poster. 
—Glober Mfg. Co. 


MOWERS, POWER 


220—“LAZY LAWN-OWNERS” will 
appreciate this 24-inch, riding, rotary 
mower. Smart, sport car styling adds 
sale appeal to a highly practical item. 
Powered with a 3.5 hp. four-cycle en- 
gine.—Heineke Company. 





MOWERS, POWER—Cont. 


221I—"‘STAGGERED FRONT 
WHEELS” are an outstanding feature 
of this rotary mower. Short wheel 
base makes the mower very easy to 
maneuver and prevents scalping. Cuts 
a 19” swath and is equipped with leaf- 
mulcher.—E. T. Rugg. 


222—“ONE POWER SOURCE” for 
10 lawn, garden and farm units is 
provided by this “Power Handle.” Dis- 
played here as the only non-house 
wares item in a show of devices to 
ease comfort and work of homemak- 
ers.—Torro Mfg. 


NEEDLES 


223—“IF YOU ARE LOOKING .. .” 
for that needle in a haystack, we can’t 
help you; but if you need a needle for 
a specific repair job, this needle kit 
will fill the bill. Kits of 6 or 10 
needles, plastic wrapped.— Eric H. 
Greene Co. 
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224—“HANDLING EASE” of cutting 
oils has been increased by this firm’s 
addition of an “easy-pour” spout to 
their /,- and 1l-gallon cans. Designed 
to simplify pouring into small open- 
ings.—Hercules Chemical Co. 


OPENERS, CAN 


225—“ONE MOTOR” 
appliances. 


powers several 
Shown in operation, the 
can-opener will open any size and 
shape, including dented or damaged 


cans and pesky sardine tins. Also 
meat grinder, ice crusher.—John 
Oster. 


226—“A REAL TOUGHIE” is the 
new weather and water-resistant ma- 
sonry paint. Chemical ingredient com- 
bines with cement to prevent penetra- 
tion of water and dampness. In white 
and seven colors.—Anti-Dydro Co. 


227—“LABOR SAVER?” for painters 
is this new non-lacquer brushing-sand- 
ing sealer. Maker claims one-coat of 
this product does more for wood sur- 
face than many coats of lacquer-type. 
—National Paint & Varnish. 


228—“BRICK TRICK” is offered in 
kit for finishing interior or exterior 
walls in an attractive brick design. 
Kit includes special sponge applicator 
and 5 quarts of paint (4 white & 1 
contrasting.)—Seal-Kote, Inc. 





229—“MULTI-COLORED EFFECTS” 
are now available in spray-cans, ac- 
cording to the maker of this product. 
Paint is available in 12 colors and can 
be applied on any paintable surface. 
6- or 16-0z. sizes.—Synolyte Prods. 
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RANGES, ELECTRIC 


230— “PROFESSIONAL PAINT 
PAN” for roller application will hold 
up to 10 gallons. Pan may be carried 
while holding up to 4 gallons. Mea- 
sures 22x22 in. for use with 14” and 
18” rollers. Heavy galv. metal— 
Thomas Prods. Co. 


PEST CONTROLS 
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231—“EYE CATCHING” as well as 
mouse - catching, are these mouse- 
traps, in clear-plastic “twin-pac.” Dis- 
plays traps to full advantage and can 
be stacked on a counter or hung from 
a rack.—Animal Trap Co. of America 


232—“CAT LOSES JOB” when this 
new “Electronic Cat,” which electro- 
cutes mice instantaneously, comes on 
the scene. Operates on house current 
and will trap up to five rodents with- 
out re-setting. — Admiration Plastic 
Co. 
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PET SUPPLIES 
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233—“PAMPERED PETS” will be in 
for another treat when owners dis- 
cover these “Parakeet Biscuits.” De- 
signed to be appetizing, healthful, 
nourishing and full of vitamins. Neat 
little pans attach to cage.—American 
Bird Prods. 


PIPE, PLASTIC 


234—“SEE TO BUY” is theme behind 
this counter display of plastic pipe 
fittings. Designed to match a compan- 
ion pipe dispenser reel. Manufacturer 
offers complete line of sales aids to 
dealers in U. S.—Yardley Plastics Co. 


PLUMBING SUPPLIES 














235—*W ATER MISER” will end drip- 
ping faucets instantly. Tool fits all 
size faucets to re-seat them smoothly 
and in true allignment. Waterproof 
abrasive discs leave no cutter marks. 
Simple to use.—Ardmore Prods. 


236—“REEL” CLEVER is this drum 
auger, which stores a steel snake in- 
side drum, ready for instant use. Re- 
volving action quickly clears pipes and 
drains. Wing nut holds wire securely 
in place.—Chicago Specialty Mfg. Co. 


237—“BOMBS AWAY” and dirt and 
grease that clog drains are removed 
with this “Depth Bomb” force cup. 
Light weight, for easy use. The cup 
delivers over 200 pounds pressure. 
Made of pure, raw-rubber.—N & N 
Sales Company 


SAWS & BLADES 


238—“GAY BLADES” in bright new 
costume, are these standard and high- 
speed hacksaw blades. Blades are 
mounted individually on peg-board 
cards, printed in bright colors. Re- 
duces inventory problems.—Clemson 
Bros. 
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SAWS & BLADES-Cont. 


239—“SILENT SAW SELLER” takes 
up little counter space, yet attrac- 
tively displays an excellent selection 
of power saw blades. Rack is of wire 
construction, with colorful background 
and package.—Rocco Prods. 


240—“MINIATURE WORKHORSE” 
is this flexible steel, pocket saw. Item 
is a wire-like cutting tool, having 
double rows of spira! teeth. Cuts hard- 
woods, plastics, tile, and non-ferrous 
metals. Comes in 3 styles.—Varco 


SAW HORSES 


241—“A HORSE OF ANOTHER...” 
design, is this “Clamp - A - Horse,” 
which features a fully adjustable head 
for crossbar 2” to 6” by any length 
or height. Fully collapsible with rub- 
ber tipped feet. 4 heights.—Standard 
Hardware 
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SCALES, BATHROOM 


242—“FOR MILADY’S BATH” are 
these elegant new scales featuring 
such conveniences as a handsome 
chrome handle and_ scuff-resistant, 
non-slip Vinyl mat. Extremely slim, 
modern silhouette styling.—Brearley 
Co. 


SCALES, POSTAL 


243—“MONEY SAVER” for the home 
and small business, is this space sav- 
ing, Parcel Post scale. Low flat design 
and 8 x 10 in. platform. Special dial 
lock holds weight registered for later 
readings.—Borg-Erickson Corp. 


SCREENING 


244—“DO IT YOURSELF” kit to 
make aluminum full or half screens, 
comes in a range of 9 sizes. Includes 
everything needed to make a screen 
in a matter of minutes. Frames, screen 
cloth, hardware, included. — Reynolds 
Metal 


SHELVES & SHELVING 


245—“DEAD” SPACE “RE-BORN” 
with this Back-of-Door, Stor-Mor 
shelving. All aluminum shelves at- 
tach to any wall or door surface in 
jiffy. Six shelves store bottles, jars, 
medicines, cleaners, ete. — Damar 
Products, Inc. 


246—“DIVIDED DIVIDER” comes in 
three basic metal units, that can be 
easily assembled in number of com- 
binations. Basic unit is 32” high by 24” 
long. Shelves are 10” deep. White or 
black finish—Quaker Industries. 


TABLES 


247—“TAKE IT AWAY...” with you 
on trips or keep this handy folding 
utility table around the house for 
extra, party seating. Folds up like a 
suitcase, with room inside for four 
stools and other gear.—Coleman Co. 
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TAPES, MEASURING 


248—“AS A RULE” people like light- 
weight tools, and this compact tape 
rule really fills the bill. Available in 
both 6 and 8 foot lengths. Case is only 
4,” wide with a polished chrome finish. 
—Lufkin Rule Company 


TAPE, SEALING 














249— “COLORFUL CARTON” sells 
colorful kraft gummed household seal- 
ing tape. Available in 4 colors, the 
tape comes in a smart, tape-cutting 
dispenser carton. Extra-strong ad- 
hesive for greater efficiency.—W. L. 
Stockwell 


THERMOMETERS 


250—“HERE’S A SWITCH” A light 
switch, that is, with a built in ther- 
mometer. Solves problem of where 
and how to hang thermometer. Low 
price will bring sales for every room 
in the house.—Springfield Instrument 
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TILLER, GARDEN 


251—“SOIL SAVER” is this self- 
sharpening, all purpose, powered wheel 
tiller. Slicing, chopping, blending ac- 
tion distributes organic materials 
throughout the soil. Powered by 3.6 hp. 
engine.—Bolens Div. FMC 


- 
te 


252—DOUBLE DUTY is offered by 
this 3.6hp. tiller-mower. Unit handles 


16” tiller, rotary mower, reel-type 
mower, weed cutter, cultivator, dump 
cart, etc. Features slicing, non-wind- 
ing tines —The Midland Company 


TOOLS, HAND 


253—“DISPLAY - DISPENSER” for 
offset wrenches is introduced by this 
manufacturer as a small inventory 
deal. Included are 2 dozen forged steel 
wrenches in six sizes from 5/16” to 
%,”.—Bridgeport Hardware Mfg. 


254—“RAINBOW BUCKET” of 
screwdrivers is offered as special sales 
deal by manufacturer. A sales guaran- 
tee is offered to dealers to encourage 
them to try this merchandising 
method. 60 screwdrivers.—Fuller Tool 
Co. 


255—“FINGER SAVER,” which elim- 
inates broken glass, razor blades, etc., 
as a method of paint scraping or goug- 
ing, is this six-bladed contour scraper. 
Handle comes with interchangeable 
blades.—Meridian Prods. 














256—“LET’S JAW A LITTLE” about 
this new display carton for “Lever 
Jaw” wrenches. Measures 11”x6"x3”. 
Die cut top forms an eye - catching 
“billboard” display, that illustrates 
the powerful construction.—Metal En- 
gineering Co. 
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TOOLS, HAND—Cont. 


257 — “HOBBYIST OR BUILDER” 
will find use for this interesting new 
tool. “Form -It” quickly duplicates 
virtually any contour or outline. Just 
press the dozens of easy gliding wires 
against the curve to be copied.—Mod- 
ern Products Co. 


258—“A SHARP IDEA” is this ro- 
tary mower file, the first specifically 
designed for sharpening rotary mower 
blades. Each file in own plastic enve- 
lope, with hang-up hole in end.— 
Nicholson File Company 





( PLUMB TOOLS 


259—“F LASHY DISPLAY?” is 
equipped with two illuminated, brightly 
colored vinyl signs which flash on and 
off. Display may be used to show any 
one or a selection of the manufactur- 
er’s tool line.—Favyette R. Plumb, Inc. 
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260—THE OLD PIONEERS 
would have loved a belt axe like this 
one. Shock absorbing black cushion 
grip resists slip even in gloved hand. 
Heads can’t loosen or fly off, finished 
in rust-resistant black.—True Temper 
Corp. 





261—SCREWDRIVER SMORGAS- 
BORD is offered in this well arranged 
screwdriver kit. The maker claims 
that this kit contains a screwdriver 
for every need. Special kit contains 
‘drivers for electronics needs.—Up- 
son Bros. Inc. 


+ 


262—“SNAP-IN” shaft extension for 
the special screwdrivers and nut driv- 
ers made by this firm, provide an 
additional 6” reach for work in for- 
merly inaccessible places. Shaft snaps 
into handle.—Xcelite, Inc. 


TOOLS, POWER 





263—“ACCIDENT STOPPER” is of- 
fered in the form of this multi-pur- 
pose tool guard, for use with manu- 
facturer’s ‘‘Power Shop.’’ Device 
provides maximum protection for 
operator without limiting use of tool. 
—DeWalt Inc. 


264—“HIDE AND SEEK” for electric 
drill bits, is ended by this bit holder, 
which attaches to the cord of the drill 
in seconds. All points and fluted sec- 
tions are protected against damage. 
—Donart Company 


265—“TREES BEWARE?” of this di- 
rect-drive, chain saw. Uses a new, 
single-cylinder, 2 cycle, air-cooled en- 
gine. Forged steel connecting rod and 
crankshaft, anti-friction needle and 
ball bearings.—Hoffco, Inc. 
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TOOLS, POWER—Continued 


266—“SWARM OF SAWS” attacks a 
helpless tree, to display this manufac- 
turer’s line of seven different chain 
saws. According to the maker this is 
the most complete line in the industry, 
gear or direct drive.—McCulloch 


267 —“LIKE CUTTING BUTTER” 
(well, almost) this gas-driven, direct- 
drive chain saw, cuts its way through 
a hardwood log. This model is designed 
for compactness and competitive pric- 
ing.—Porter-Cable Machine Co. 


268—“HIGH EFFICIENCY” is 
claimed for this gas-powered, direct 
drive chain saw. Weighs 25 pounds, 
with five-horsepower engine. Exclusive 
roller-bearing nose that boosts cutting 
power 20%.—Mall Tool Co. 


JUNE 1957 


269—“HOBBYISTS HELPMATE” is 
this 4%” geared-chuck electric drill. 
Drill has aluminum housing, oversized, 
self-adjusting brushes, larger cooling 
fans and precision helical gears (which 
transmit 70% more power). — Skil 
Corp. 


270 — “COMPACT GRINDER” has 
overall length of 11'2”, a base of 
6'2x6” and weighs 30 pounds. De- 
signed for light industrial and home 
workshop use. Moter is %-hp. split- 
phase for AC current only.—Stanley 
Electric Tools 


271—TESTS FOR BEST . . features 
in a reciprocating saw were conducted 
by this manufacturer, before their in- 
clusion in his product. Many features 
have been re-designed for greater ef- 
ficiency.—Thomas Industries 


272—“SAND OR POLISH” with this 
complete electric-powered kit. Includes 
power unit, metal case, sandpaper and 
polishing cloth. Sander has push-but- 
ton control, low design for close work. 
—Weller Electric Corp. 


TORCHES 





273—“CARRYING A TORCH” is not 
so bad, when it happens to be one of 
these compact “Multi-Torch” chests. 
Contains torch, heavy duty burner, 
soldering tip, and flame spreader. 
Really 4 torches in one.—Turner Brass 
Works 


TOYS & JUVENILE GOODS 


274—“A JUNIOR GENIUS” or just 
an average “Dennis the Menace,” 
will delight in this new chemistry 
set, that Hi-lites crime-detection. An 
alcohol lamp and basic equipment for 
a beginner’s lab are included.—A. C. 
Gilbert 
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(Cont.) 


275—“JUNIOR JOY-MAKER?” is this 
colorful, plastic train. Full of action 
for toddlers, the train rings a bell 
when pulled and the little engineer 
pops up from the cab. Note delightful 
face on train.—Harmonic Reed Corp. 


276—“KEEP KIDS BUSY” on trips 
with this pocket-size pad including 
“Billboards & Signs,” “On The Farm” 
and several other “Bingo” type cards. 
Kids watch for objects shown and fill 
in cards.—Midwestern Publishing Co. 


277—“EUROPEAN TYPE BIKE” is 
offered in this manufacturer’s 1957 
line. Features “twin-truss” frame, 
triple-truss crown fork, full beam 
headlight, 2-speed gear shift and 
coaster brake. Red finish.—Murray- 
Ohio Mfg. Co. 
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278—“SLED OF TOMORROW” is 
presented by this firm in “Windswept 
Gold,” black and white baked-on 
enamel. Streamlined sled is made from 
selected northern hardwood and spring 
steel. Made in three sizes. — Paris 
Manufacturing Co. 


279—“PARKING PROBLEMS” for 
scale model cars, have been solved by 
this combination shipper and display 
carton. Modeled after an “Auto-Park” 
garage, display holds 24 authentic 
scale models.—Product Miniature Co. 


280—“FORE!!” This new miniature 
golf game promises to sell to mom and 
dad, as well as to the kids. Colorful 
obstacles may be placed in any order, 
at any distance inside or outdoors.— 
Remco Industries, Inc. 


281—“GLOBAL MOBILE” is a free 
display offered to dealers by this man- 
ufacturer of model airplanes. Dis- 
play may be hung from the ceiling or 
will stand on a counter. Also avail- 
able for consumer sale.—Revell, Inc. 


282—“ROCK-A-BYE BABY” in this 
smartly-styled, moderately priced doll 
carriage. Little mothers will be at- 
tracted to this “just-like grownup” 
carriage. Comes in turquoise or ruby 
with gold flecks—South Bend Toy 
Mfg. Co. 


283—“OLD TIME FUN” of croquet is 
being revived all over the country. 
This manufacturer’s 4- or 6-player 
sets are attractive and well made and 
offered at budget prices to encourage 
impulse sales.—Withington 
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VENTILATOR, ELECTRONIC 


284—A BREATH OF LIFE for hay- 
fever, asthma and sinus sufferers is 
this room-sized air purifier. Air in 
average sized room is purified and 
changed 5 times hourly. Uses filters 
and ultra violet light—Puritron Corp. 


285—“A GOOD VISE,” if you'll par- 
don the pun, is this model, which is 
finding wide acceptance with the home 
workshop trade. Features rugged, re- 
placeable face jaws, large anvil sur- 
face, etc.—Milwaukee Tool & Equip- 
ment Co. 


WALL COVERING 


286—“FOOL THEM ALL” with this 
new wall covering material that looks 
and feels like brick, but is really made 
of light weight cork. This new display 
for the material shows several sam- 
ples in small area.—Corbrik Co., Inc. 
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WATERPROOFING MATERIALS 


287—“RAIN-RAIN GO AWAY.” Rain 
can’t damage fabrics treated with 
this new spray-on water repellent. 
Restores water-resistancy to rain- 
coats, leather, etc. and makes any new 
garment water resistant.—H. Wenzel 
Tent & Duck Co. 


WATER SYSTEMS 


288—NO MORE DIGGING and ce- 
menting of pits that become danger- 
ously contaminated. These pitless well 
adapters are designed to make it 
easier to finish a well for under- 
ground discharge.—Clayton Mark & 
Co. 


289—“NOISELESS OPERATION” is 
the outstanding feature of this check 
valve. Making use of a rubber poppet 
which is tough and flexible, the valve 
is recommended where noise is ob- 
jectionable.—Stratflo Products, Inc. 


WEATHERSTRIPPING 


290—‘BO TTLED PROTECTION” 
from gusts and drafts of cold air, is 
provided by this liquid weather-strip. 
Natural liquid rubber seals and water- 
proofs as it dries. Adheres permanent- 
ly or can be removed.—Meridian Prod- 
ucts Co. 


291—“END WINTERY BLASTS” of 
chill air around door frames with this 
weatherstripped door stop. A _ vinyl 
plastic sealing lip conforms itself to 
door surface, will not affect opening 
of door.—Sun Screen Products Co. 


WHEELS 


292—“FIND A WHEEL ... and it 
goes round - round - round,” says the 
song, and these new narrow hub 
wheels are no exception. Designed for 
the do-it-yourself trade and for the 
replacement market, they fit most 
needs—Gleason Corp. 
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you can make 
more money 
selling 


aA 

, 1 A complete line of athletic equipment 
designed for your retail sale, as well 
as Little League, Babe Ruth League, 


Pony League and other youth teams. 


ae > - 
Y =e 


Permits you to handle a complete 
t it : ° d line with distribution through 
avo rl e rien S select wholesalers so geographically lo- 
cated to give you prompt and efficient 


for shooting service on all reorders. 


Quality merchandise with eye appeal 
galore, competitively priced 


§ 
' 


| 
y 
¥ 
-- 
3 
I 
© 
¥ 
| 


MacGregor tennis rackets, badminton 
sets, tennis and golf balls. 


sS Free window and counter display materials. 
Shotgun with ventilated, variable ’ 
choke and recoil pad. So Better-than-average 


‘ Model 60 — Slide Action Repeating 
dealer profit. 


“The Lucky 


\ 


Model 235 — .22 Cal. Slide 
Action Repeating Rifle. 








HERE are two rugged perform- 

ers ready for action anytime, any- 

where. They’re today’s finest gun 

values. Yes, whether it’s for the 
farm, a day in the woods or 
just “practicing” — you'll 
find “Noble” is a favorite 
friend for shooting pleasure. 
That’s why Noble guns are 
easier to sell. 


\ Model 65 — Same as Model 60 but 
without choke or pad. 











DON’T DELAY. Write now for name of your nearest distributor 


Ps oO al L i- and copy of latest catalog with dealer price list. 
DRAPER-MAYNARD 
—, 


» 
S e 
manuracturing co.,inc. (2) ports Equipment 
Haydenville, Mass. i a , 9 
4861 Spring Grove Ave. °* Cincinnati 32, Ohio 
For Details Circle 29 on INQUIRY CARD For Details Circle 30 on INQUIRY CARD 
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Sports Corner 
New Products Catalog 








CAMPING EQUIPMENT 


293—“HOOT MON” It’s a_ new 
medium price sleeping bag, in a Scotch 
plaid pattern. Filled with “Arnel Tri- 
acetate fibrefill” under a rayon ace- 
tate shell and lined with rayon satin. 
—American Pad & Textile Co. 


88a4 j é UDRP EYEE 


294—“‘TENTING TONIGHT... on 
the old camp grounds” is even more 
fun with this “Kamp-Kit,” which in 
addition to the usual accessories, fea- 
tures easy-nesting plastic cups, with 
large handles.—Mustang Manufactur- 
ing Co. 


FIREARMS 


295—"STOP—DON’T BREAK IT.” This new single shot 
shotgun in 410-gauge is a new departure in shotgun de- 
sign, as it does not require “breaking” to reload. Just open 
the bolt and drop the shell into the loading port. Boasts a 
light weight of 5'4 lbs.—O. F. Mossbere & Sons 


JUNE 1957 


296—““SHOOTIN’ FUN” is offered by 
this firm with a sales-making pack- 
age, consisting of a gun display, 5 
“Shootin’ Fun” catalogs, and a small 
double-column ad mat. Display takes 
very little counter space.—Daisy Man- 
ufacturing Co. 


297—"“QUICK CHANGE ARTIST” is 
this open chamber pistol which con- 
verts from .38 caliber to a .22 caliber 
pistol. Just change barrel and position 
of firing pin. Plans underway for 
light-weight rifle barrel. — Dardick 
Corporation 


298 — INTERNAL IMPROVEMENTS 
in the mechanism of this “Frontier” 
model, single-action revolver, have 
been made to conform to the highest 
quality standards. Finest tool steel re- 
places metal formerly used.—Great 
Western Arms Co. 
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299—"“HOT STUFF” is this safe, sure, 
instant outdoor fuel that lights with 
a match. When foil wrapper is opened, 
funnel forms to direct heat to bottom 
of cooking utensil. May be smothered 
with wrap for re-use.—West Ho-Co, 
Inc. 


FISHING EQUIPMENT 





300—“FISHING FUN” is assured with these new light- 
weight, one-piece salt water spinning rods. Designed to 
cover salt water fishing from small boat, jetty, pier or 
surf. Made of spunglass for durability and freedom from 
corrosion.—George Hine Products Co. 
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‘Z row a Reliable Supplier 
Ta pat« ae of the Hardware Trade 
Sites cn pctincn (se teem we offer you 
MARINE | AT PRICES YOU CAN AFFORD 


FINE WHITE 
SAFETY PRODUCTS DIAMONDS 


LOOSE OR MOUNTED WITH FULL CUT SIDE DIAMONDS 
SLEEPING BAGS 





Cultured Pearls 
Heavy Gold Lodge Rings 
Nationally Advertised Watches and Sterling 
Diamond Recutting and Resetting Jehs Invited 
Your Own Designs Made Up 


the SIN of DIAMOND TESTING LABORATORY 
Onn 7 INDEPENDENT EVALUATIONS 
Happy Sailing and Selling 





= Nelan pt Gupe ¥ 


LOS ANGE LES 


210 WEST 7TH STREET, LOS ANGELES 14, 
VAndike 8305 
Contact your Hardware Wholesaler 
or write us for information 




















For Details Circle 32 on INQUIRY CARD 





’ 
#209 RACING VEST IT s 


=== | BIG BUSINESS 


RE ae | WHEN YOU’RE STOCKING 
masnsot #792 DELUXE YACHT CAP G E N U i N E 


BOAT FENDER 


= YW) _DARDEVLES! 


(Coast Guerd Approved) 
REPRESENTATIVES: 
McCUNE-MERIFIELD CO., LOS ANGELES 
TED HENSON & ASSOC., APOPKA, FLA. 
A. C. BEACHAM LTD., TORONTO 


. tape man WRITE FOR FREE CATALOG 
#467 SLEEPING BAG— 


gi Mm (LOU J. EPPINGER MFG. CO. 


1757 PURITAN AVE. o DEPT. HW-6 * DETROIT 3, MICHIGAN 
For Details Circle 33 on INQUIRY CARD 








Feature and a The E-Z TOTER 


v * Baked-on 
Promote these thr 2° peo oie 


tray with adjustable dividers 
18”x 6” x 8” © Rigid grip handle. 
#119 STAY-A-FLOAT #326 LIGHTHOUSE CUSHION #216 MOTOR BOAT JACKET 
(Coast Guard Approved) (Coast Guard Approved) 


+Vou can't buy better... Write 
to save your tré for free literature 





PROFIT KWICKI-RAK 


Small parts cabinet * Self stacking * non-slide olign- 
TH 3 AM ER I Ley .\ N PA D & TEXTI LE & @) . ment * Heavy gauge steel * 12 transparent plostic 
| drowers with built-in handle * Blue baked-on enamel 

GREENFIELD, OHIO finish © 12%" x 6” x 5%". 


Deolers and Jobbers write for catalog of our complete line of 
Fairfield, Calif New Orleans, La high profit tool and tackle boxes. 
eoeeeeesn r 


In Canada: Tapatco, Lid., Magog, Quebec SIMONSEN INDUSTRIES, INC. 


1414 South Michigon Avenue Chicago 5, Iilinois 
For Details Circle 31 on INQUIRY CARD 


For Details Circle 34 on INQUIRY CARD 
HARDWARE WORLD 





FISHING EQUIPMENT 
—Cont. 
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301—“TASTY TIDBIT” for fish, is this “Super-Mop Sea 
Worm” designed to resemble the sea worm so well liked 
by Blues, Strippers, Snook, Sea Trout and Black Bass. 
light and squirming action. — Tony 


Combines sound, 
Accetta & Son 





a 
a 


302 — “MONEY-BACK GUARAN- 
TEE” is offered on this new plastic 
spinning and trolling lure. Especially 
effective for Muskies, Pickerel, Pan 
Fish, Bass and Pike. Tail has vigor- 
ous wriggling action—Nation Wide 
Sportsman, Inc. 


303—“HOLDS ITS ATTRACTION.” 
This “Metlbug,” fluttering type lure, 
especially designed for Western lakes 
and streams, is said to have unusual 
stability in fast and deep waters 
where many lose design action. — 
Ament-Douglas Mfg. Co. 


304—“THIS MECHANICAL AGE” 
brings us a new closed-face, fresh- 
water spinning reel that practically 
thinks for itself. Prevents accidental 
line pickup. Comes with 125 yds. 6 lb. 
test line spooled on.—Montague-Ocean 
City Rod & Reel Co. 


JUNE 1957 


305—“WHAT IS IT” a customer may 
ask, and the smart salesman will flip 
open this belt-type lure box and show 
its large capacity and small weight. 
This reverse sales method has pro- 

ope and 
Company 


306—“CUSTOMER CONVENIENCE” 
is offered by this tackle box, which 
may be fitted with as many separate 
lower sections as are required for a 
particular use. Leave extra sections 


Industries 


307—LIGHT WEIGHT LUXURY is a 
feature of this die-cast aluminum salt 
water spinning reel. Spool is flanged 
to prevent line tangling. Novel in- 
ternal brake mechanism. Finished in 
black baked enamel.—Commerce Pa- 
cific, Inc. 


GOLF CLUBS 














308—“TOMORROW’S PRO” will ap- 
preciate these special “Youth-Size” 
clubs and bag. Consists of driver and 
four irons specially sized and weighted 
for youngsters plus matching plaid 
bag. Comes in two sizes.—Sportsmans 
Golf Corp. 


HORNS, BOAT 


309—“FOR SAFETY’S SAKE” a boat 
horn is a necessity on all craft regard- 
less of size. This firm makes a com- 
plete line, all featuring a pleasing, 
penetrating tone with plenty of vol- 
ume. Parts included.—Lafayette Sup- 
ply Co. 


ROPE, WATER SKI 


310—“AQUA ANTICS” aplenty will 
be performed with this high quality, 
good looking water ski tow rope. High 
tenacity polyethylene is unaffected by 
salt or fresh water, oil, gasoline or 
marine fouling.—King Cotton Cordage 
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More trappers buy 
VICTOR Animal Traps than 
any other brand—by far! 


VESTS, SAFETY 


There’s a Victor trap 
especially designed 
for every popular 
fur bearing animal. 
To get your full share 
of sales and profit, 
be sure you have an 
adequate stock. 


More people buy 
VICTOR Mouse and Rat Traps 


am ! 
than any other brand —by far! .)) voy A MAN FROM MARS but 


Superior materials one properly equipped for water 


and construction as- 
sure quick action 
and powerful grip. 
Mouse traps avail- 


safety in this new “Swim-N-Ski’” belt. 
Features double-strap adjustable con- 
struction, and equal bouyancy fore 
and aft for correct safe flotation.— 
Red Head Brand Co. 


able in sales-winning 
2-Pac and 4-Pac 


312—AWAY SHE GOES, on a safe, 
water-ski holiday, with completely re- 
styled racing vest for protection in 
case of spills. Filled with Java Kapok 
sealed in watertight Vinyl envelopes. 
—American Pad and Textile Co. 





SPORTS LITERATURE 


cartons for multiple 
profits. 


More hunters buy 
VICTOR Duck Decoys than 
any other brand—by far! 
Complete line in- 
cludes molded Ay 
fiber, Tenite plas- 
tic, wood—regu- 


draper- 
iat Bait: ia. | 


lar and oversize 
models—9 species. Also goose, crow and owl 
decoys. Display all types for steady sales. 


Fishermen agree, VICTOR and 
OLD PAL Bait Buckets are the 


outstanding ‘‘buys’’—by far! 


Molded fiber and 
metal buckets in a full 
range of styles and 
sizes. Alsometal worm 
containers, fly boxes 
and minnow traps. 
You'll do more busi- 
ness with these two 
quality lines. 


TRUMP Garden Tools — 
“best buys” in the popular 
price ranges —by far! 


Trump Deluxe are made of 
16-gauge cold-rolled steel; 
have full size, hardwood 
handles. Trump 800 
Series are gardeners’ 
favorites among low 

priced tools. 


Order these famous brands by name from 
your wholesaler 


ANIMAL TRAP COMPANY OF AMERICA 


Lititz, Pa. « Pascagoula, Miss. ¢ Berkeley, Calif. 
Niagara Falls, Canada 
For Details Circle 35 on INQUIRY CARD 
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313—FALL AND WINTER CATA- 
LOG from Draper-Maynard Sports 
Equipment features football, basket- 
ball, boxing, volleyball, soccer and 
badminton equipment. 


314—OFFICIAL SOFTBALL RULES 
contains pictures of winning teams 
and records of the 1956 season. 
FAMOUS SLUGGER YEARBOOK is 
packed with baseball interest, includ- 
ing pictures of the past season’s out- 
standing sluggers, records and high- 
lights of the 1956 season. Ted Klu- 
szewski, outstanding major league 
hitter, writes an article on “How He 
Hits ’Em.”—Hillerich & Bradsby 


315—PUSH BUTTON MAGIC titles 
Shakespeare Company’s new 48-page 
tackle buyer’s catalog. Book is a com- 
prehensive presentation of the firm’s 
line for 1957. 


316—SPINNING TACKLE FOR 1957, 
made by the Airex Corporation, is 
discussed and iliustrated in the firm’s 
new catalog. Featured are changes, 
improvements and new items. 
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GREAT VECK 7 ns 
GOOD EARTH O wonder 2 


GRDEN TOOLS \ ELMERS 


is the fast-selling 
a Se a 6 ine Olas! 


Five basic garden tools, the line is top quality . . | ve (the line you should stock) 


extra sturdy. The tools are lighter, stronger . . . 
easier to work with. 





Noted for its eye-appeal, the line has specially 
plated ferrules and cold-forged steel blades. 
Tarnish and rust-proof — each Good Earth tool 
has the stainless steel look — truly a factor com rag oo 


Sonate haat 
in your profit picture. se et com 























ELMER’S® ELMER’'S® ELMER’S® 
GLUE-ALL WATERPROOF GLUE CONTACT CEMENTS 


Here’s the modern plastic It's the glue that boating ex- Both regular and non- 
No. TR-1 glue that sticks fast and perts use. Exceeds military flammable types. Bond 
TROWEL strong. Dries clear, won't specifications for waterproof plastic laminates to ply- 
stain. Ideal for wood, paper, glue. Resistant to acids, al- wood quickly without 
cloth, — any porous kalis, fungus, rot. Super clamps or presses. High- 
material. In handy squeeze bond is stronger than the ly resistant to heat and 
bottle, plastic tube, and glass wood itself. Ideal for any moisture. Also for in- 
iars; sizes from 19¢ up. outdoor project. stalling ; plywood wall 


oe yy panelling without nails. 


Si | y A Borden glue for every job 
<p . .. made to do a better job! 


All 3 nationally advertised 
in the leading magazines 


COLORFUL SELF-SERVICE DISPLAY || } ‘bY she vse 


@ SATURDAY EVENING POST 
SETS SELL THEMSELVES powamn ee 
@ POPULAR SCIENCE 
@ MECHANIX ILLUSTRATED 
NO. TF-2 TWO PIECE SET consists of Trowel and Fork @ AMERICAN HOME 
NO. TTF-3 THREE PIECE SET consists of Trowel, @ BETTER HOMES & GARDENS 
Transplanter and Fork @ SUNSET 


NO. TF-5 FIVE PIECE SET consists of Trowel, 
Transplanter, Fork, Weeder and Cultivator 


a GREAT NECK TOOLS ARE a 
7) NATIONALLY AGNERTISES a Borden profit-building merchandising idea . . . 
WRITE FOR COMPLETE CATALOG a free "Glue-It-Yourself Corner" kit 


OF TOOLS AND KITS FOR EVERYONE 
Glue-lt- Get yours today. Includes attractive “Glue- 


as § Yourself CORN ‘4 It-Yourself Corner” sign that will brightly 
— flag your glue department ... . shelf strips 
=~ “idea sheets” to help increase sales... 


customer literature . . . Elmer's Glue Chart. Ask 
your distributor for yours. or write us direct. 


SAW MANUFACTURERS, INC. THE ELMER \ IS THE BORDEN LINE TO GLUE PROFITS! 


W oe ee 6101 Airport Way, Seattle 8, Wash. 
The Borden Company, Chemical Division, 20740 Wilmington Ave., Dominguez, Cal. 
For Details Circle 36 on — CARD For Details Circle 37 on INQUIRY CARD 
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Say “seal it” 
when you sell it! 


Thompson’s Water Seal is the all-season, 
all-purpose water sealer, tried and 
proved in commercial and residential 
construction. And it’s the natural selling 
companion for such hardware items 
as brick barbecues, awnings, 
ready-made fencing, patio 
tables — and with paint. 
Thompson’s Water Seal pro- 
tects and preserves unpainted 
or painted wood, plaster, 
concrete, stone, mortar, 
stucco, canvas, leather, 
asbestos, fabric and many 
other materials — locks out 
moisture for 5 years or more. 


“Seal” your sales for 
extra profit 

Available in a wide variety 

of sizes ranging from 8 ozs. to 
55 gallons, For complete 
information, write Dept. F-6. 


E. A. THOMPSON, INC., MERCHANDISE MART, SAN FRANCISCO 3, CALIF. 
SAN FRANCISCO * LOS ANGELES * SAN DIEGO * PORTLAND ° SEATTLE * DALLAS 


HOUSTON * ST. LOUIS * ST. PAUL * PHILADELPHIA * DENVER * DETROIT 
For Details Circle 38 on INQUIRY CARD 











DIAMOND 
® 


SNS6R Y S55R NNS6R 


Finer points than regu- Slim nose 5-inch Diagonal Fine points and coil 

lar long nose pliers. Cutting Plier for use in small spring make this needle 

Coil spring can’t drop areas. Induction hardened nose plier ideal for use 

out. Size 6 inches. Wt. cutting edge cuts clean in confined areas Size 

per doz. 4 Ibs. 5 ozs. Size 5 inches. Wt. per doz. 6 inches Wt per doz, 
2 Ibs. 9 ozs. 4 Ibs. 


DIAMALLOY PLIERS For the RADIO, T.V., and ELECTRONIC INDUSTRIES 


Soft plastic handles available on all Diamalloy Pliers. Smooth working joints that remain 
firm after long usage. Satin finish Parkerized handles, with polished head. 


Ask your wholesaler for a new Diamond Catalog, 
or write, giving his name, to the manufacturers. 


DIAMOND CALK Horseshoe Co. 


DULUTH, MINN. Established 1908 TORONTO, ONT. 








For Details Circle 39 on INQUIRY CARD 
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LIT, 


ERATURE 


WKS 


TO RECEIVE ANY OF THIS PRINTED MATTER CIRCLE NUMBER 


SUCCESSFUL PAINT PROMO- 
TIONS are outlined in a series of 
three kits offered free of charge by 
Hooker Glass & Paint Mfg. Co. The 
kits contain letters from various store 
owners in which they tell how paint 
and hardware sales were increased. 
Also included are a number of folders 
detailing the results of surveys and 
offering other usefui information. 

For Details Circle 317 on INQUIRY CARD 


WATER SYSTEM MERCHANDIS- 
ING PACKAGE is offered by Barnes 
Manufacturing Company. Kit contains 
catalogs, ad mats, radio spots, demon- 
stration units, signs, novelties, and 
direct mail helps, as well as helpful 
data on directory advertising and 
Barnes’ national advertising program. 
Said to be one of the most complete 
packages of its kind ever offered to 
water systems dealers. 

For Details Circle 318 on INQUIRY CARD 


BENNETT-IRELAND, INC. offers 
an attractive three-color envelope 
stuffer on fireplace products, as a sales 
aid for dealers. The stuffer is person- 
alized by four-line imprinting of 
dealer’s name. 

For Details Circle 319 on INQUIRY CARD 


“HOW A SUBMERSIBLE PUMP 
WORKS,” is the title of an 8-page, 
two-color booklet produced by the 
Tait Manufacturing Co. The principles 
of operation of the company’s pumps 
are explained. 

For Details Circle 320 on INQUIRY CARD 


SOUTH BEND 1957 TOYS are de- 
scribed and illustrated in a three-color 
catalog from South Bend Toy Mfg. 
Co. Now available without cost to 
dealers and jobbers the catalog con- 
tains a full-color insert on the manu- 
facturer’s line of doll carriages. 

For Details Circe! 321 on INQUIRY CARD 


JUNE 1957 


ON INQUIRY CARD PAGE 34 


TOOLS FOR MEN WHO BUILD is 
the new catalog from Goldblatt Tool 
Company. The firm dedicates its 1957 
catalog to “... the groups which press 
for progress in the construction in- 
dustry. . .” 

For Details Circle 322 on INQUIRY CARD 


CONTINENTAL PUMPS are cov- 
ered in a catalog from Continental 
Pump Company. Described in detail 
are these pumps which have no vanes, 
turbines or impeller and make use of 
only one moving part. 

For Details Circle 323 on INQUIRY CARD 


TH wr 


DIFFERENCE 


“THE RIGHT ROPE MAKES A 
DIFFERENCE,” published by Tubbs 
Cordage Company, undertakes to de- 
scribe which rope is right for a wide 
variety of pleasure boat applications. 

For Details Circle 324 on INQUIRY CARD 


IMPERIALITES, trade name for 
the products of Imperial Lighting Co., 
titles the firm’s 1957 catalog. Featur- 
ing copper, brass and aluminum resi- 
dential lighting fixtures in both tra- 
ditional and modern styles, the book is 
illustrated in full color. 

For Details Circle 325 on INQUIRY CARD 


HOTEL-MOTEL CASTERS manu- 
factured by Bassick Company, are 
covered in a new catalog, designed to 
pre-select casters best suited for 
specific applications in one industry. 
Catalog is divided in several sections 
to make selection of types for each 
job easier. 

For Details Circle 326 on INQUIRY CARD 


“NEW TACKLE FOR 1957” is il- 
lustrated and described in 13-page cat- 
alog from Enterprise Manufacturing 
Co. on the Pflueger line of fishing 
equipment. Rods, reels, baits, line and 
hooks are covered. 

For Details Circle 327 on INQUIRY CARD 


MASTER RAMCO CATALOG is 
offered by Ramesey Corporation to 
piston ring users and specifiers. New 
96-page catalog lists Ramco engineers’ 
recommendation for 10-Up sets, to 
best meet the conditions of each en- 
gine design. 

For Detals Circle 328 on INQUIRY CARD 


SUN RUBBER COMPANY has re- 
leased a new descriptive 8% x 11, 24- 
page booklet, on the firm’s industrial 
products division. Featuring products 
made of rubber and vinyl, the inter- 
esting book shows how the company’s 
engineering staff tackles many man- 
ufacturing problems. 

For Details Circle 329 on INQUIRY CARD 
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COMMANDER WATER SYSTEMS, 
pumps and sump punips, are described 
in a loose-leaf catalog from The Tait 
Manufacturing Co. Line includes jet, 
submersible, and piston-type pumps 
and is designed to provide high ca- 
pacities and pressures needed for 
modern rural and suburban living. 

For Details Circle 330 on INQUIRY CARD 


DUR-X PLASTIC PIPE, TUBING 
\ND FITTINGS, made by Franklin 
Plastics, Inc., are described in a new 
eatalog. Complete data and specifica- 
tion for three grades of polyethylene 
pipe are included with descriptive in- 
formation on physical properties. 

Sor Details Circle 331 on INQUIRY CARD 


LUXURY LINE BATHROOM VAN- 
ITIES are the subject of a new cata- 
log from Glissade, Inc. Covered in de- 
tail in this well illustrated 8% x 11 
book, are vanities, medicine cabinets, 
kitchen counter, and post formed 
products to specification. 
For Details Circle 332 on INQUIRY CARD 


BECAUSE YOU DEPEND ON 
WATER ... DEPEND ON GOULDS, 
is the title of an attractive new guide 
to water systems for areas beyond 
municipal water mains, offered by 
Goulds Pumps, Inc. Easily read charts 
enable home owners to determine 
quickly the correct water system for 
particular needs and areas. 

For Details Circle 333 on INQUIRY CARD 


MUELLER ELECTRIC CLIPS are 
discussed in a new, 8-page, catalog 
offered by Mueller Electric Company. 
Emphasis is on alligator-type and 
miniature test clips, including a new 
low-cost series. New format provides 
juick visual and factual index to what 
the meker claims is the world’s largest 
and most complete line. 

For Details Circle 334 on INQUIRY CARD 


NEWS ABOUT RUBBER MAID 
SHELF-CUSHION is offered in Woos- 
ter Rubber Company’s new consumer 
folder. Designed for national distri- 
bution by dealers, the booklet gives 
details of uses of the product in pro- 
tecting shelf surfaces and dishware. 

For Details Circle 335 on INQUIRY CARD 


AMEROCK HARDWARE is a new 
20-page catalog released by Amerock 
Corporation. Illustrated in color are 
the firm’s lines of hardware for cab- 
inets, built-ins, furniture and doors. 
The excellently laid out book carries 
out the maker’s trend toward high- 
style door and cabinet hardware. 

For Details Circle 337 on INQUIRY CARD 


MF LOCK NUTS are covered in 
new 12-page catalog from MacLean- 
Fogg Lock Nut Company. Informa- 
tion is offered on all lines. American 
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Standard dimension tables on all M-F 
lock nuts are included. 
For Details Circle 338 on INQUIRY CARD 


HENRY DISSTON DIVISION, H. 
K. Porter Company, Inc., has just re- 
leased a colorful, new 8-page folder 
on its complete line of hacksaw blades 
and frames. Red and green envelope 
stufier gives full specifications on ma- 
chine and hand blades and lists ma- 
terial cutting recommendations from 
aluminum to structural steel. 

For Details Circle 339 on INQUIRY CARD 


“BREAKING LUBRICATION BAR- 
RIERS” is a 16-page brochure in four 
colors, which covers the history and 
development of the “Molykote” line of 
molybdenum disulfide lubricants man- 
utactured by Alphat Molykote Corpo- 
ration. A veritable textbook on the 
technical aspects of the product as an 
extreme pressure lubricant. 

For Details Circle 340 on INQUIRY CARD 


700K ELECTRIC POWERED 
SANDING KIT, manufactured by 
Weller Electric Corporation, is illus- 
trated and described in a new catalog 
sheet. Kit includes sander and pol- 
isher, sandpaper and polishing cloth. 
Sheet shows features that won Un- 
derwriters Lab approval. 

For Details Circle 341 on INQUIRY CARD 


SICO SUBURBAN TABLE, a new 
portable folding redwood family unit, 
is described in a literature sheet is- 
sued by the manufacturer, Magna 
Manufacturing Co., Inc. Two-color 
sheet illustrates operation of the fold- 
ing, rolling table and bench combina- 
tion. 

For Details Circle 342 on INQUIRY CARD 


“WISSCO” perforated metals for 
ornamental and industrial purposes 
are discussed in a four-page folder 
from Wickwire Spencer Steel Divi- 
sion of The Colorado Fuel & Iron Cor- 
poration. Illustrated folder gives com- 
plete ordering specifications for met- 
als which are available in various pat- 
terns, including cane, lattice, slat and 
standard round perforations. Includes 
actual size photographs of various 
types. 

For Details Circle 343 on INQUIRY CARD 


BURGESS VIBROCRAFTERS, INC. 
have published a new catalog sheet on 
their Model B-240 Electric Band Saw. 
New literature points up the varied 
uses to which the tool may be put in 
home and workshop. Cuts wood or 
metal, straight line or curve, indoors 
or out. 

For Details Circle 344 on INQUIRY CARD 


“DEMING CALCULATOR” is a 
slide rule for figuring pump horse- 


power requirements, offered by the 
Veming Company, in return for the 
completion of questionnaire which will 
be sent with the firm’s new catalog. 
An instruction sheet explains the 
rule’s various uses and the meaning of 
the tables on either side of the device. 
For Details Circle 345 on INQUIRY CARD 


“REFLECTING BEAUTY” is the 
title of a new catalog from Bennett 
Manufacturing Company, on their line 
of medicine cabinets. Featured in the 
well illustrated 84% x 11 book, are the 
firm’s new fluorescent side - lighted, 
top-lighted and unlighted sliding door 
and hinged door cabinet models. 

For Details Circle 346 on INQUIRY CARD 


“METAL WORKING MACHIN- 
ERY” is a new 6§-page illustrated 
catalog issued by Julius Blum & Co. 
Shows a vast variety of shop equip- 
ment and supplies with special em- 
phasis on needs of small and medium 
size metal fabricators. Included are 
many new items, never before shown 
in a catalog. 

For Details Circle 347 on INQUIRY CARD 


“SEIBERT SERVES YOUTH” 
heads the cover of a well illustrated, 
full-color catalog from O. W. Seibert 
Co., makers of carriages and strollers. 
This catalog, which the publisher 
claims to be the best in the industry, 
features a wide array of baby acces- 
sories, such as high chairs, auto seats, 
bumper pads, etc. 

For Details Circle 348 on INQUIRY CARD 


“FROM MINE TO MARKET WITH 
REPUBLIC STEEL KITCHENS” is a 
new booklet available as a sales aid 
for dealers and distributors from Re- 
public Steel Corporation. Presents a 
pictorial review of the resources, re- 
search and craftsmanship behind the 
firm’s products. Booklet offers proof 
of Republic’s claim of controlled qual- 
ity from ore to store. 

For Details Circle 349 on INQUIRY CARD 


“STANLEY ALUMINUM AWN- 
ING WINDOWS,” is an eight-page 
catalog describing window features 
and operation and showing full-size 
window sections, offered by Stanley 
Works. Specification, accessories, in- 
stallation details, and types and sizes 
of both standard and modular win- 
dows are fully treated in the 8% x 11 
catalog. 

For Details Circle 350 on INQUIRY CARD 


R. E. DIETZ COMPANY offers a 
new catalog containing interesting in- 
formation on the uses, maintenance 
and history of portable and hazard 
warning lighting equipment. 

For Details Circle 351 on INQUIRY CARD 
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SOME PAINT DEALERS CALL IT A STAMPEDE. ..OTHERS SAY IT'S 

A “GOLD RUSH." SALES VOLUME AND DEALER PROFITS ARE REACHING 
AN ALL-TIME HIGH! THOUSANDS OF CUSTOMERS ARE NOW 
DEMANDING THE BIG, EXTRA FEATURE IN NATIONAL PAINT...IT’S THE 
EXCLUSIVE COLOR-LOK PROCESS THAT PROTECTS THE 

PAINTED SURFACE WITH A SUPER-HARD, INVISIBLE SHIELD. 

COLOR IS LOCKED-IN, DIRT IS LOCKED-OUT. 





@ CONTAINS 


SATURATION ADVERTISING ON TELEVISION, RADIO AND BILLBOARDS, 
IN NEWSPAPERS AND MAGAZINES IS SELLING YOUR CUSTOMERS 
ON NATIONAL PAINTS CONTAINING COLOR-LOK. STOCK-UP NOW! 


SELECT FRANCHISED TERRITORIES 
STILL AVAILABLE. 


NATIONAL PAINT & VARNISH CO. WRITE FOR INFORMATION ON NATIONAL’'S 


“FLEXIBLE INVENTORY PLAN” 
2835 E.. WASHINGTON BLVD., LOS ANGELES 23, CALIF. TO FIT YOUR NEEDS 











ABOUT 


PEOPLE 


Representative 
Firm Formed In 
Northwest 


Jim Gillard 


SEATTLE—Jim Gillard and Don 
Sneyd, have formed a manufacturer’s 
representative firm, Gillard-Sneyd Co., 
with offices in Portland and Seattle. 
They will serve an area composed of 
Washington, Oregon, Idaho, Montana, 
Wyoming, British Columbia, Canada 
and Alaska. 

Gillard was general manager of 
sporting goods for McCune-Merifield 
of Seattle since 1946. He is one of the 
vice presidents of the Western Tackle 
Representatives Association. He was 


Himalayan Names Rep 


The Walter Weber Company of Los 
Angeles has been appointed sales rep- 
resentative for the Mickey Mouse 
Club TV Chair, by the Himalayan Pak 
Company. The Weber Company will 
service Southern California with the 
new chair, which bears the insignia of 
the popular Walt Disney’s children’s 
program. 


Claussen Elected Sales V. P. 


Election of Emerson L. Claussen 
as vice president in charge of Stand- 
ard Products sales of Standard Screw 
Company has been announced. Mr. 
Claussen, who will celebrate his 30th 
anniversary with the company next 
year, was formerly sales manager in 
charge of Standard Products for The 
Chicago Screw Company division of 
the company. Mr. Claussen will con- 
tinue to headquarter at The Chicago 
Screw Company division in Bellwood, 
Illinois. 
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Don Sneyd 


one of the pioneers responsible for the 
introduction of spin fishing and glass 
rods in the area. He has conducted 
hundreds of demonstrations in co- 
operation with sporting goods dealers. 

Sneyd was a specialty salesman for 
the Beebe Co. in Portland from 1947 
to 1951. Since that time he has held 
the position of northwest manager for 
the W. J. McCubbin Co. 

Offices will be maintained at 2045 
McGilvra Blvd., Seattle 2; and 1909 
N. E. Knott, Portland 12. 


National 
Guard 
Names 
Sales 
Head 


P. McLauren 
Watson 


National Guard Products, Ince., 
Memphis, Tennessee, announced the 
appointment of P. McLauren Watson 
as vice president and sales manager. 
Previously he had been associated with 
the wood window industry for the 
past ten years, with six of those years 
spent as sales and general manager of 
Memphis Sash and Door Company. 


Herman 
Toelke 


SAN FRANCISCO —The Pearl- 
Wick Corporation of Astoria, Long 
Island City, New York, has appointed 
Herman Toelke as Western Sales 
Manager. This includes Oregon, Wash- 
ington, California, Idaho, Nevada, 
Utah, Montana, Wyoming and Colo- 
rado. 

Prior to this announcement, Mr. 
Toelke was an independent manufac- 
turers’ representative in the Western 
Merchandise Mart. 

His agency was started in January, 
1953. Prior to that he was a buyer of 
furniture, wheel goods and toys for 
Dunham, Carrigan & Hayden. 

Pearl-Wick has established their 
branch sales office for this Western 
territory under Mr. Toelke’s super- 
vision in the Western Merchandise 
Mart, 1355 Market Street, San Fran- 
cisco 3, California. 


R B & W Names Smith 


Robert McNeal Smith has been ap- 
pointed to the sales organization of 
Russell, Burdsall & Ward Bolt and 
Nut Company, according to an an- 
nouncement by Harry O. McCully, 
vice president in charge of sales. Mr. 
Smith will serve as assistant vice 
president. His office will be in R B & 
W’s Port Chester headquarters. 


Carpenter Named G.S.M. 


In a recent release from Lancaster 
Pump & Mfg. Co., Inc. of Lancaster, 
Penna., Paul Carpenter has been ap- 
pointed to the position of General 
Sales Manager, replacing H. L. Frens- 
dorf, who retires to semi-active status 
after 35 years in the pump industry. 
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Corning 
Salesman 
Retires 


Walter H. 
Hansen 


SAN FRANCISCO — Walter H. 
Hansen, one of the first Corning Glass 
Works’ consumer products salesmen, 
retired early this year. 

Mr. Hansen joined the firm in 1920 
and was first manager of the com- 
pany’s Central District sales office in 
Chicago. He has served as manager 
of the Western district sales office of 
consumer products in San Francisco 
since late in 1947. 

Mr. Hansen will continue to make 
his home in Burlingame, California. 


SALT LAKE CITY — Appointment 
of Glen Bland here, as territory sales 
representative has been announced by 
Oakes Manufacturing Company, Inc. 
of Tipton, Indiana. 

Mr. Bland will cover the states of 
Utah and Idaho for the firm, which is 
a subsidiary of Food Machinery & 
Chemical Corp. 

Previously Mr. Bland was employed 
by the Steve Regan Co. of Salt Lake 
City, Oakes distributors in that area, 
where he gained an intimate working 
knowledge of the firm’s line of poultry 
and hog equipment. 


JUNE 1957 


S HOLD DRESS REHEARSAL FOR “ALPI" 
rh: * 


» hy 


THE CONVENTION GREETER at the Associated Pot & Kettle Club Annual 
meet will be “Alpi,” the trademarked character created by the Denver Pot & 
Kettle Club, sponsors of the convention. He is holding center stage while 
Denver club members look on. They are (left to right): Allen B. Carpenter, 
president of the Associated P & K Clubs; F. J. “Frosty” Bennett, convention 
chairman; Don Sluman, past president of Denver P & K; Kenneth J. Dahm, 
publicity director; Harold Levine, secretary of the nations] club. Plans are 
all set for the event which will be held on June 23-26, at the Stanley Hotel, 
Estes Park, Colo. A large attendance is expected. The site has been pro- 
moted as the Switzerland of America, which inspired the Denver members 
to dream up “Alpi” who may be a key figure during the meetings and many 
social activities. The president, Mr. Carpenter, just concluded a trip to all of 
the member Pot & Kettle Clubs, which are located west of Denver. He will 
open the first meeting of the convention on June 24. 





M & D OPENS NEW WEST COAST PLANT 





IN A RECENT MOVE to increase production and services to the Western 
states, M & D Store Fixtures, Inc. moved into the new West Coast plant. 
Among the advanced features of the new facility is an area referred to as 
the “brainstorming division,” which consists of a completely equipped minia- 
ture production department where new ideas in fixture construction and design 
are built into pilot models, without interfering with standard production lines. 
Large daily production is due largely to a thoroughly planned and controlled 
production flow that starts with raw material and progresses aleng uninter- 
rupted production lines to the crated fixtures. Another feature is the tool shop, 
completely isolated from the production line, where special tools, dies, jigs, etc., 
are repaired and developed. 
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“CHORALEER™ 


GRANADA 


REALLY IN DEMAND! 


HY-KO 


PRODUCTS 


w& HOUSE 
NUMBERS 


& LETTERS 
& SIGNS 


REFLECTING 


Fastest selling numbers! Made 
of highest quality aluminum, 
enamel and light-reflecting 
beads. Won't rust, break, fade 
or fall apart. Reversible—keen 
full stock with half inventory. 


High quality at amazingly low 
price! Most beautiful standard 
signs available. Expertly styled 
for tops in eye-appeal. Easiest 
to read — day or night, inside 
or out. Made of the highest 
quality materials. OVER 70 
POPULAR SIGNS TO CHOOSE 


Also in midget sizes. 
FROM. A sure seller. 


Available now! Reflecting alu- 
minum letters. Meet the de- 
mand for that different item. 
Perfect for mail boxes, offices, 
homes, factories. Jumbo size 
for trucks, name posts, etc. 
Highest quality materials. 


No other 

Melmac® Quality © 
Dinnerware ‘ 
gives you Patterns , 
on all Pieces. “a peo 


Popular signs such as EXIT, Na 
FOR RENT, KEEP OFF THE ~ 
GRASS, etc. Black and “jet- ~ 
fire’ red. 10” x 14”, two — 
holes for easy mount. WRITE == 
FOR INFORMATION. ae 


FREE! crisis 


WROUGHT IRON 


LAWN AND ESTATE MARKERS 
NOTE THESE OUTSTANDING FEATURES: 


ORIENTAL 


DECORATED 


ty PROLON 


Prolon gives you four patterns by a master © Crafted of 3%" Steel 
designer — smart, modern, exclusive. Done in ¥ a copes 
' ; ; ings 
diamond-sparkling colors on white — as translucent @ Top Visibility Both 
as fine china. Virtually unbreakable, Day & Night 
guaranteed; colors fadeless; safe in hottest water, 


Heavily Lacquered for 
even in the dishwasher. 


Long Life 
PROLON ... 
Your Profit Line For 1957 


“SEE YOUR JOBBER”’ 


og 40] 0) Ul on pe ol ok 


5026 Woodland Ave. Cleveland 4, Ohio 
For Details Circle 42 on INQUIRY CARD 
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PROLON DIVISION, PRO-PHY-LAC-TIC BRUSH CO. 


Florence, Mass. 
For Details Circle 41 on INQUIRY CARD 





N E W! Profit with another 
Campbell Chain Exclus Ve / ‘ 


PRE-CUT, PACKAGED CHAIN 


we 3/16", 1/4", 5/16", 3/8” Proof Coil Chain... in lengths of 10’, 
15’, 20’, 50’ or 100’ . . . in attractive self-service packages. 


¥% Instantly identified by the rich blue color . . . tempered right 
into the chain itself. 


Now, for the first time chain moves from the back room to the front 
counter. No more cutting, measuring, wrapping . . . over 25% of your 
sales are in these pre-cut lengths. Stays clean and easy to handle. 


Stock a representative selection and watch impulse buying make 
chain buyers out of “shoppers.” Contact your Campbell distributor 
or write direct for details. Start selling Campbell “Blue Temper” 


Chain today—the modern way. Available only from Campbell. 


CAMPBELL CHAIN Company 


York, Pa.—W. Burlington, lowa— Portland, Ore.— Sacramento, Calif.—E. Cambridge, Mass. 





thanks to IGLOO’S New CRYSTALINING! 
Your IGLOO Water Cooler will have 
water like this all the time 


Crystalining, a new IGLOO innovation, is a positive protection 
that'll keep drinking water and other liquids pure and taste-free, 
and Crystalining lasts and lasts! IGLOO water coolers STAY sani- 
tary. 


RELY on these IGLOO extra-value features— 


@ Round Inside Bottom prevents accumulation of foreign matter— 
makes can easier to wash—stays sanitary 


Recessed dripless spigot, won’t break off 


15% greater insulating qualities—less heat transfer because there 
is no metal-to-metal contact at bottom 


Rugged construction proved by test. Igloo bottom survives weight 
of heavy bowling ball dropped repeatedly into bottom of can 


ask your wholesaler or write 


DETTIS CORPORATION 


P.O. DRAWER 9365 . HOUSTON 11. TEXAS 


For Detaiis Circle 44 on INQUIRY CARD 
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Your friend and ours...the Wholesaler 


In the early 1900’s plumbing goods were mostly sold 
by the manufacturer directly to the contractor or 
dealer. This type of distribution system was most 
costly in time, money, and human effort. The need for 
wholesaler’s services in making stock available at lesser 
cost became more apparent. This system of distribut- 
ing goods from manufacturer to wholesaler to user 


was necessary for a growing economy. 


Manufacturers cannot economically make goods on 


a week’s notice, but your wholesaler can supply 


them on a day’s notice or less. He is able to buy 
in large quantity without sacrificing quality, and 
can stock literally thousands of different items. 
This brings you better values and service at 


lower cost. 


Located in your community he renders important 
services to help you grow steadily and with sta- 
bility. And, as the greatest support to this most 
economical distribution system you will find that the 


wholesaler is your friend and ours. 


This message sponsored by GRABLER — Manufacturers of the SQUARE’GEE” Line of Pipe Fittings — Available through wholesalers since 1928 


Dependable Distribution from these Warehouses: 
New York @ Philadelphia © New Orleans 
Atlanta ¢ Pittsburgh ¢ Cincinnati © Dallas 
Chicago @ St. Lovis © Detroit © Denver 
Minneapolis @ San Francisco ¢ Los Angeles 


le eeeeeeseerereeee 





The GRABLER 











GRABLER 


Manufacturing Co. ¢ 6565 Broadway * Cleveland 5, Ohio 
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Republic Molding Tool & Mfg. Co. « 
& Engineering Co Pottery Co. + Skote 
McKee Div. » America * T 
rp. * Universa es * Universal Produd 
haf Pradnet tarn Wangele Wactuwnand 


s Co. « 
icing Co. * 


Se s Co. 
Corp. 
Corp. 
Shawnee 
Thermometer Corp. of 
| Brand Housewa1 
Was 


Sarossy 
Inc. 
Ox 


: Ine . Ine ° 


Mfg. Co. » 
Aluminum Specialty Co. 
Bar-B-Bowl + 
Bloomfield Industries 
¢ Charles D. Briddell Inc. « 
Cal-Dak Manufacturing Co. «+ C 


Thermo Trays * Cosco * 
Kitchen Helps * Disney P 
David Douglas & Co. 
Emco P orcel: in Enamel Co. 


forks ° iewiet Willert Gg ompany . 


Lee 


Corpor: 


* Mustang Manufac 
New 


Sales & Mfj 
Western Woods hl B 


ie me ; een Cc ompany * Ade-O-Matic Compan 
* Alvin Industries « American Lawnmower « Artistic Wi 
Beautyware « Big Boy Barbecue * B-K Company « Bh 
Inc. « H. Boker Co. Inc. * Bonley Products «+ Bonny P 
Bromwell Wire Goods Co. « } 
amco Outdoor Bubblers « C: 
Company ¢ Colonial Brush Mfg. Co. Inc. + Corcoran 
G. N. Coughlan Co. * Counselor Seales « J.C. 
roducts Ine. « Dor-File Mfg. Co. * Dohrmeyer-Graham Co 
* Easyday Manufacturing Co. * Economy Cover Corp. « 
Inc. « Everedy Company ¢« Fasco Industries Inc. «+ | 
? General Floorcraft Co. * Gering Products Ine. 
cts Inc. « L.G. Gildersleeve Co. +» G&S Metal 
-roducts Co. * Hamilton Manufacturing Co. + I 
¢ Hamilton Skotch Corp. « William Heller Cot 
ppliance Corp. * Hickory Lite « Holdfast Tool Co. * Inlat 
Jack Keefe Mfg. Co. * Keiser Manufacturing Co. + Kello; 
Kellogg Brush Company * Kentley Corporation + Kitch 
ey Ledge « Laitner Brush 
»pliance Cory 
ndustries In« 
)aSe.. INC <* 
mis Corp. > M 
Magla Products 
op + Mirra-Cote Co. Inc. « 
Munising Wood Products C« 
National Slicing Machine Co. * N 
il Framed Products Co. + ¢ 
ig Co. * Osterizer + Ox Fi 
in Arts Co. * Pask Mar 
* Plas-Tex Corporatio 
Plasti-Kote Corporation « I 
Republic Molding 
Schrade Knif 
1eering Co. Inc. « 
Spitzka Cooler C« 
anufacturing Cort 
Manufacturing In 
Titan Sales Corp 
United Plastic ¢ 
Utica Cutlery Co 
iufacturing Co. ° 
tes Westwood Import 
‘ a ‘hemical Works » 
: c Molding Corp. 
neering Co. Inc. ° 
McKee Div. «+ Th 
¢ Universal Bran 
tern Chef Product: 
¢ Acme Metal Gs 
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raft of Hollywood 
). Briddell Inc. » 
‘ampro Sales Com} 
1. Coughlan Co. » 
meyer Corporatio 
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Direct from Eastern showings, New 
Fall Lines and “Market Specials” 
will be introduced at the WEST 
COAST HOUSEWARES SHOW. 


Plan to attend the TRADE DINNER 
Monday, July 22 to hear an interest- 
ing program of importance to the 
housewares industry. 


“ing Machine Co. 

¢ Ox Fibre Brush ' 
poration »* Polyfle> 
aide Knife Co. Inc 
Manufacturing Co 
Trimble Inc. « Tr 
ducts Inc. «+ Wes 
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IN COOL 
SAN FRANCISCO 
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NEWS 


NHMA Summer Show Plans 


At the 27th National Houseware 
Manufacturers Exhibit, July 8-12 in 
Atlantic City, 611 manufacturers in 
1,049 booths will greet buyers at the 
Atlantic City Auditorium. 

Actively engaged in planning for 
the show are the newly elected officers 
of the NHMA. They are: President, 
Clarence O. Hamilton, Hamilton Man- 
ufacturing Corp; vice-president, W. 
H. Sahloff, General Electric Co.; trea- 
surer, G. C. Kubitz, Aluminum Goods 
Mfg. Co. Dolph Zapfel was re-appoint- 
ed NHMA secretary. 


Mr. Zapfel reported that applica- 
tions for summer show space reached 
a new high in housewares history, 
making it necessary to squeeze addi- 
tional exhibit area into the huge At- 
lantic City Auditorium. He also noted 
that the 170,000 square feet of net ex- 
hibit space showed an increase of 
more than 11,000 square feet over 
July, 1956. : 


In further comments about the in- 
dustry in general Mr. Zapfel com- 
mented that 1957 business looks at 
least as good and the industry as op- 
timistic as manufacturers predicted at 
1956 year-end. He further stated that 
manufacturers voted 40 to one in a 
NHMA December survey that 1957 
business would go up instead of down 
and that 90 per cent of manufacturers 
reported they were more optimistic 
than the year previous. 


NHMA Survey Underway 


The National Housewares Manufac- 
turers Association, seeking answers 
to a number of questions concerning 
consumer product acceptance, has ini- 
tiated two nationwide surveys. 


Questionnaires were mailed to al- 
most 11,000 housewares buyers and a 
record 615 manufacturers scheduled to 
participate in the 27th NHMA Na- 
tional Housewares Exhibit, July 8-12 
in Atlantic City. Compiled data will 
be made public at the show. 


WMEA Fali Shows Announced 


A recent release from Western Mer- 
chandise Exhibitors Assn., reports 
that Fall Gift Show plans are under- 
way for the San Francisco, Portland, 
Seattle and Spokane markets. 

In San Francisco the Gift Show will 
take over the entire third floor of the 
Sheraton-Palace Hotel from August 
4 through 6. 

The Portland Gift Show will open at 
the Public Auditorium, Plaza and 
Benson Hotels on August 11 and run 
through August 7. 

Seattle’s Gift Show will run from 
August 18 through 21, at the Civic 
Auditorium, New Washington and 
Olympic Hotels and the Spokane show 
will run from August 25 through 27 
at the Davenport Hotel. 
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SCHEDULE OF CONVENTIONS AND SHOWS 


June 23-26 


June 30-July 3 


July 7-11 


July 8-12 


July 8-12 


July 14-18 


July 21-26 


July 22-26 


July 22-26 


August 4-7 


August 4-7 


August 10-14 


August 18-21 


August 25-27 


Sept. 15-18 


14-18 


ASSOCIATED POT AND KETTLE CLUBS OF AMER- 
ICA CONVENTION-Sponsored by Denver Pot & Kettle 
Club at Stanley Hotel, Estes Park, Colorado (W. S. Cline 
Co.-Bill Cline, 1314 Wazee, Denver, Colo.) 


INTERNATIONAL HOUSEWARES SHOW at New York 
Coliseum, New York City (Orkin Exposition Mgmt.—19 
W. 44th. St. New York, N. Y.) 


NATIONAL RETAIL HARDWARE ASSN. CONGRESS 
at Statler-Hilton Hotel, Dallas, Texas. (Russel R. Mueller, 
964 N. Pennsylvania St., Indianapolis, Indiana) 


NATIONAL HOUSEWARES SHOW at Atlantic City 
Auditorium, Atlantic City, N. J. (National Houseware 
Mfgrs. Assn., 1140 Merchandise Mart, Chicago 54, Il.) 


INDEPENDENT HOUSEWARES AND HOME ACCES- 
SORIES EXPOSITION at Chelsea Hotel, Atlantic City, 
N. J. (Independent Housewares Exhibit, Inc., 8 S. Dear- 
born St., Chicago, Ill) 


16th. CALIFORNIA LAMP, PICTURE AND ACCES- 
SORY SHOW at Biltmore Hotel, Los Angeles, Calif. 
(Trade Shows Ltd., 672 So. Lafayette Park Place, Los 
Angeles 57, Calif.) 


CALIFORNIA GIFT SHOW at Merchandise Mart, Am- 
bassador Hotel, Biltmore Hotel & Brack Shops, Los 
Angeles, Calif. (Geo. L. Pascoe, Trade Fairs Inc., 672 
So. Lafayette Park Place, Los Angeles, Calif.) 


WESTERN SUMMER MARKET at Western Merchandise 
Mart, 1355 Market St., San Francisco (Henry Adams, 
1355 Market St., San Francisco, Calif.) 


WEST COAST HOUSEWARES SHOW at Western Mer- 
chandise Mart, 1355 Market St., San Francisco, Calif. 
(Western Housewares Assn., 1355 Market St., S. F.) 


WESTERN GIFT, HOUSEWARES AND TOY SHOW at 
Western Merchandise Mart, 1555 Market St., San Fran- 
cisco, Calif. (Henry Adams, 1355 Market St. San Fran- 
cisco) 


GIFT, CHINA, GLASS, STATIONERY & HOUSEWARES 
SHOW at Civic Auditorium, Sheraton-Palace, Sir Francis 
Drake and St. Francis Hotels, San Francisco, Calif. (*) 


PORTLAND GIFT SHOW at Public Auditorium, Plaza 
& Benson Hotels., Portland, Oregon (*) 


SEATTLE GIFT SHOW at Civic Auditorium, Seattle, 
Washington (*) 


SPOKANE GIFT SHOW at Davenport Hotel, Spokane, 
Washington (*) 


DENVER GIFT & JEWELRY SHOW at Hotel Albany, 
Denver, Colorado. (Allied Exhibitors, Inc., 3832 Wilshire 
Blvd., Los Angeles, Calif) 


NATIONAL BUILDERS HARDWARE ASSN. EXPOSI- 
TION at Conrad Hilton Hotel, Chicago, Ill. (NBHA, W. 
S. Haswell, Sec., 515 Madison Ave. New York) 


NATIONAL HARDWARE SHOW at New York Coliseum, 
New York City. (Frank Yeager, 331 Madison Ave., New 
York) 

AMERICAN HARDWARE MFG. ASSN. CONVENTION 
at Atlantic City, New Jersey. (A. L. Faubel, 342 Madison 
Ave., New York City) 

NATIONAL WHOLESALE HARDWARE ASSN. CON- 
VENTION at Atlantic City, New Jersey. (Thos. A. Fern- 
ley, 1900 Arch Street, Philadelphia, Penna.) 


( *) Kay Leber, 1355 Market Street, San Francisco, Calif. 
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Special Days Set Up For 
West Coast Housewares Show 


J. J. Culberg Charles M. Simmons 


SAN FRANCISCO—One of the many features of the 
West Coast Housewares Show will be the Distributor’s 
Day, July 22, the highlight of which will be the Trade 
and Industry dinner, to be held at the Western Merchan- 
dise Mart. 

The industry speaker for the event will be J. J. Culberg, 
Chicago, National vice president in charge of housewares 
sales, Ekco Products. The subject will be: “West Coast 
Market No Step-Child to the Housewares Industry.” He 
has been with Ekco since 1947 as a salesman. In May, 
1953, he was named an assistant vice president, and in De- 
cember of that year the organization of sales departments 
saw him take over the Chicago-Canton responsibilities. In 
1954, he was named vice president and housewares sales 
manager. 

Sharing speaking honors with Mr. Culberg, will be 
Charles M. Simmons, president of the Simmons Institute 
Of Human Relations, who will discuss, “How to Win Cus- 
tomers, and Influence Sales Through Positive Thinking.” 

The first day of the Show will be dedicated to all house- 
wares, hardware and other types of jobbers. On the next 
day, July 23, will be Retailer’s Day, at which time buyers 
from department stores, buying groups, chains and all 
other dealers are especially invited. On July 24 will be 
Specialty Trade Day, and on July 25, Appointment Day, 
exhibitors will meet with any type buyer, and hold whole- 
sale clinics, merchandise conferences and special meetings. 


Carson, 
Roberts 
Will Speak 
At Buyers 
Breakfast 


Ralph Carson Jack Roberts 


“Money-Making Ad-Ventures” will be the subject of the 
speech given before the Buyers’ Breakfast at the 45th 
California Gift Show, it was announced today by George 
Good (Good & Co.), chairman of the Breakfast Sub-Com- 
mittee. A team of two speakers, Ralph Carson and Jack 
Roberts, president and vice president of Carson-Roberts, 
Inc., will address the group. 

Ralph Carson will tell the audience of 1000 exhibitors 
and buyers “how to express a business personality” and 
discuss various advertising media; Jack Roberts, creative 
director of the agency, will show color slides and other 
visual material to illustrate the “graphic interpretation of 
a business personality.” 

The Breakfast is scheduled for 8-9:30 am., Tuesday, 
July 23, in the newly redecorated, world-famous Cocoanut 
Grove of the Ambassador Hotel in Los Angeles. Door 
prizes totaling several hundred dollars again will be given 
away to lucky buyers who attend, according to Charles A. 
Blackburn, Jr., and George Pascoe, co-managers of the 
event. 
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makes carton lot sales easier 


HUBBARD TOOL DIVISION 


UNIT RAIL ANCHOR CO., INC. 


nae Pittsburgh 1, Pennsylvania 


cs 
Pioneers since 1843 in quality, safety, serviceability and packaging 
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From Carton To Carload 


SAN FRANCISCO—J. B. Sherr Ce., Northern California 
jobbers, recently received their first full carload of 
“Cosco” products by Hamilton Mfg. Co. 

On hand to witness the event were: J. B. Sherr, founder 
and president of the firm (right), and Bob Huxtable, 
West Coast sales manager of Hamilton Mfg. Co. (left). 

The arrival of this carload of merchandise followed 
within seven years the arrival of the first carton of mer- 
chandise. Today the firm employs 17 people, including 7 
salesmen. 


Hardware Show Adds Fishing Gear 


In a recent release from the National Hardware Show, 
it was announced that 69 booths at the 12th Annual Show, 
October 14-18, have been reserved for the new Fishing 
Tackle Division. More than 75 per cent of this allotment 
has already been contracted. 


ue PR 20D es YU Yl pe Le 


UC a Ss) 


Vi i} 
A FULL LINE 


etal 1onery >4 It is always economical 
2 to combine purchases from 
a single manufacturer. It is 
also profitable to establish a 
BRAND LINE of tools and 
display them prominently. 
This builds customer confi- 
dence and establishes your 
place of business as their 
shopping headquarters. 


Many dealers are now 
setting up a FLETCHER sec- 
tion in their jstore where 
FLETCHER products are 


FL ETC HER grouped. This has proved 


successful and we recom- 
mend you try it. 


Have you seen our line 
of DO-IT-YOURSELF tools? 


THE FLETCHER-TERRY COMPANY 


881 SOUTH STREET ° FORESTVILLE, CONNECTICUT 
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NEWS 
Phoenix Show Adds Space 
Allied Exhibitors, Inc., sponsors of 


the Phoenix Gift & Jewelry Show to 
be held in Phoenix, Arizona at the 
Westward Ho Hotel, September 29 ° 
thru October 1, has announced that the standard of comparison 
additional space has been taken to 
meet the demands of exhibitors for 
this coming show. x . . 

The new Council Room Ballroom has by which other pliers are Teele Lxe, 
been added to the show and displays 
now will take over the Kachina 
Lounge, Thunderbird Ballroom, and 
all banquet rooms on the 2nd floor and 
some 40 rooms on the 4th floor. 

Some 2,000 merchants are expected 
at this show from all over Arizona, J 
New Mexico, El Paso and the Texas (5 at 201 N.E. Stream- 
panhandle and from the southern part 201 Side Cutting lined ide Culling 
of California. _— suns 








Housewares Club Holds Dance 


The spring dinner dance of the 
Housewares Club of Southern Cali- 
fornia, was held May 24 at the Rain- 
bow Angling Club in Azusa, Calif. 

Mr. Walter Landor, vice-president 

of Bateman Eichlor Co., Los Angeles, 203 Long Nose 301 Leng Nese 
addressed the meeting. He spoke on reas ictatatas — 
“A Common Sense Approach To Suc- 
cessful Investing” and presented a 
film entitled ““People-Progress & Prod- 
ucts.” 





Retires 


From . a : 220-7 Heavy Duty 

Atkins ; 202-5, 6 Oblique Oblique Cutting 
q Cutting Plier Plier 

Saw < 








A. L. 
Martinson 


217-6 Short Chain 
. Cc d . 
A. L. Martinson, hardware sales 302 Long a sie Nese Side Cutting 
‘ ” are Nose Plier Plier 
manager for Atkins Saw Division, 
Borg-Warner Corporation, retired re- 


cently after 18 years service with the 

company. BETTER DISPLAY SELLS MORE en 
Mr. Martinson spent a number of “y= 

years on the West Coast, and was di- Lew 

vision manager for several years be- " ee 

fore being promoted to sales manager. 








On your counter or wall 
this new Klein display 


; 213-9 N.E. *Klein Kut 
onne : board will sell more 
Williamson Named V. P. stent or High-Leverage 


FREMONT, Calif.—George H. Wil- FREE when ordered | ©¥ting Plier. 
liamson has been elected as Vice-Pres- : with the popular Klein 
ident in charge of West Coast activi- oe Pliers to stock it. *Trade-Mark 
ties of American Chemical Paint Co. \ Write for 
(Ambler, Pa.) including the ACP ' < —— 
Plant here (formerly Niles, Califor- - Klein Peched 
nia.) ap Tool Guide 

Associated with the company since : 

1935, Mr. Williamson’s new responsi- "Since 1857") 
bilities will include supervision of all 


the firm’s activities, sales and service Mathias & Sons 
of metalworking and agricultural Established 1857 Chicago,  US.A.| 


chemicals and processes, and manu- 


ce or Sear 7200 McCORMICK ROAD © CHICAGO 45, ILLINOIS 
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You wouldn’t 
buy your 


wife a bustle -- i 


why put up with 
old-fashioned brooms? 


The up-to-the-minute 
FREEWAY Push Broom is 
tailor-made for the needs of 
ultra-modern techniques of 
highway, commercial, home 
and industrial maintenance. 
Made with bristles of Dura- 
tex plastic fibres, the FREE- 
WAY is impervious to com- 
monly-used petroleum and 
caustic products. These bris- 
tles actually pick up dust 
particles by magnetic action. 
By actual test, FREEWAY 
brooms wear three times as 
long as ordinary brooms. 
When you order brooms or 
brushes of any type, ask 
your jobber for APB prod- 
ucts. APB can supply your 
needs for: 


Contractor Brooms + Barn Brooms 
Lawn Brooms + Wooden Squeegees 
Broom Handles + Custom Made 
Brushes 


AMERICAN 
PUSH BROOM CO. 


114 FERN STREET 





tail 


VAST INCREASE IN STORE MODERNIZATION IN THE WEST influenced 
Streeter Industries to plan building this new plant at Salinas, Calif. Production 
of store fixtures is expected to start by mid-summer in this 53,000-square foot 
plant. Leslie Erikson will be transferred from the main plant at Spring Park, 
Minn., to take over plant management at Salinas. The firm’s Flex-Orama store 
fixtures, especially designed for retail hardware stores, will be offered to 
retailers through the California Retail Hardware Association, The North Coast 
Retail Hardware Association, and the Pacific Northwest Hardware & Implement 


Association. 





Wooster 
Ups 
Harris 


Jay B. Harris, formerly sales man- 
ager of the Specialty Division of The 
Wooster Rubber Company, has been 
promoted to the position of houseware 
sales manager of the company. Before 
joining Wooster Rubber, Mr. Harris 
was a market representative for As- 
sociated Merchandising Corp., New 
York. 


Parsons 
Elected 
Western 
President 


Robert Q. 


Parsons 


LOS ANGELES—Robert Q. Parsons 
has been elected president of Great 
Western Arms Co., Los Angeles, Cal- 
ifornia, manufacturers of hand guns, 
according to Ferro Cast Corporation, 
parent company of Great Western 
Arms. Prior to Joining Ferro Cast, 
Mr. Parsons had served as president 
of Century Engineers, Inc., Burbank, 
California, for seven years. 


New 
Assistant 
Editor 
for 
"World" 


Edward S. 
Magland 


SAN FRANCISCO—Edward S. Mag- 
land was appointed an assistant editor 
of HARDWARE WORLD in May, as 
announced by Milton Albin, editor. 
Mr. Magland first joined the “World” 
in January as an editorial assistant. 

He previously served on the WALL 
STREET JOURNAL and THE 
COAST SHOE REPORTER. He was 
also active in television film produc- 
tion in Southern California. 

At the same time it was announced 
that Elwyn Knight, who had been 
associate editor since 1952, had re- 
signed to accept an executive position 
with IBM in San Jose, Calif. 


Hardware Among Top 10 
Commodities on United Air 


Hardware was among the 10 top 
cargo commodities carried by United 
Air Lines in 1956, according to R. L. 
Mangold, manager of cargo sales. 

Related items within the same rank- 
ing shipped air freight during the 
year were machines and machine 
parts, electrical equipment, auto parts 
and accessories. 

United’s fleet of nearly 200 passen- 
ger-cargo and all-cargo aircraft oper- 
ates 297,897 cargo ton miles daily. 
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JULY MERCHANDISING 





FOR JULY promote many products associated with 

Western Style Casual” living, outings, vacationing, en- 
tertaining and gardening . . . Continue to promote can- 
ning supplies, hot weather needs and other seasonal 


goods 











WINDOW A 





WINDOW B 


IN-STORE 


FOR 
ADVERTIS- 
ING 





FIRST WEEK 


June 29-July 5 


For Casual Living .. . 
Western Style 


Vacations . . . Western 


Style 


For Casual Living . . . 
Western Style (Fea- 
ture patio furniture, 
barbecues and sup- 
plies, buffet servers, 
picnic supplies, bev- 
erage sets, portable 
radios, etc.) 


Glassware Fair (Fea- 
ture fruit glasses, kit- 
chen glasses, punch 
bowls and cups, ice 
cube bowls, cocktail 
glasses. beverage sets, 
shakers, blenders, 


mixers, etc.) 


Summer Painting Hot 
Weather Needs 
(Cont.) Canning De- 
pot (Cont.) 


Refrigerators & Freezers 
and Air Conditioning 
Equipment (Cont.) 








SPECIAL 
DATES 








July 4... Independence 
Day 
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SECOND WEEK 


July 6-12 


For Casual Living . . . 
Western Style 


Casual Housewares. . . 
Western Style 


Casual Housewares . . . 
Western Style (Fea- 
ture Lazy Susans, tea 
carts, trays, buffet 
servers, salad bowls, 
punch bowls, dinner- 
ware) 


For Casual Living . . . 
Western Style 


(Cont.) 


Glassware Fair (Cont.) 


Summer Painting 


Cont.) 


Hot Weather Needs 


(Cont.) 


Canning Depot (Cont.) 


Refrigerators & Freezers 
and Air Conditioning 
Equipment (Cont 


Canner’s Supply Center 
Feature items for 
preparation of fruits 
and vegetables, jars, 
cans, and freezer 
packages and freez- 
ers 


THIRD WEEK 


FOURTH WEEK 





July 13-19 


For Casual Outings .. . 
Western Style 





Casual Housewares .. . 
Western Style 


For Casual Outings . . . 
Western Style (Fea- 
ture camping and pic- 
nic supplies, swim- 
ming gear, boats and 
supplies, fishing gear, 
etc.) 


Casual Housewares . . . 
Western Style 


\ 


(Cont.) 


For Casual Living . . . 
Western Style 


(Cont.) 


Glassware Fair (Cont.) 


Summer Painting 
(Cont. ) 


Hot Weather Needs 


(Cont-) 


Cont.) 


Canning Depot 


Refrigerators & Freezers 
and Air Conditioning 
Equipment (Cont.) 


Informal Housewares 
(Feature Lazy Susans, 
tea carts, trays, buf- 
fet servers, beverage 
sets salad _ bowls, 
punch bowls, dinner- 


ware) 


July 20-26 








For Casual Outings. . . 
Western Style 


Casual Gardening .. .. 
Western Style 


Casual Gardening . . . 
Western Style 
Feature insecticides, 
plant foods, seeds, 
hose, sprinklers, ties, 
stakes, Mower S, 


rakes, etc 


Casual Outings...West- 
ern Style (Cont.) 


For Casual Living .. . 
Western Style 
(Cont 


Glassware Fair | 


Summer P ain 
Cont.) 


Hot : Weather 


fant > 
Cont 


Canning Depot 


Refrigerators & Freezers 
and Air Conditioning 
Equipment (Cont.) 


Garden Supply Rodeo 
(Feature insecticides, 
plant foods, seeds, 
hose, sprinkler ties, 
stakes, mowers, rakes, 


etc ) 


July 21-27 . . . National 
Farm Safety Week 
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quality plus price equals value! 


In Hampden’s new steel-folding juvenile furniture for 1957, wide-awake 
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sales imagination offers the toy trade the identical styling, fabrics, colors and 


shaped seats, so successful in Hampden’s smart full-size bridge sets. Along with 


eye-catching beauty, you can merchandise sturdy construction, generous size 


and smooth-finished safety. And, you'll clinch more profitable sales 


with an attractive price tag. 
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Hampden Specialty Products, Inc., Easthampton, Massachusetts PERMANENT SHowROoMS AT: 1 Park Avenue, New York; 


666 Lake Shore Drive, Chicago; 
San Francisco; 3350 Santa Teresa Avenue, 


1607 Summer Street, Philadelphia; 


2155 E. 7th Street, Los Angeles; 1355 Market Street, 


Dallas. Warenouses Locatep In: Dallas, Chicago, Los Angeles, San Francisco. 
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Something NEW in Sawhorses 


< 


STURDY ALL STEEL CONSTRUCTION 


legs mode of heovy Structural Steel 


FOUR POPULAR 
HEIGHTS 


x . 


Cortoned 2 legs lone pair) Per Carton 


MR. WHOLESALER 
Write for Complete Sales Program 


MANUFACTURED BY 


STANDARD 
HARDWARE MFG. CO. 


3401 Union Pacific Ave. 
Los Angeles 23, Calif. 
Phone ANgelus 9-0758 





FEET RUBBER TIPPED 
Will not mar floors when 
used for table legs, paper 
hanger scaffolding, etc 


BOTH OF YOU WILL LIKE 
y BOLTS 


AND 


Fully adjustable Head for 
Crossbar 2”, 3", 4", 5°& 
6” by any length or height 
Head Clamps Crossbar without 


use of nails, bolts or screws 


CONVENIENT - PORTABLE 
Carpenters Sawhorses 

Borricades Work Benches 

Platforms 


Scaffolding 


Ping Pong Tables 
Bonquet Tables 


SELF LOCKING BRACES 


e Both you and your customers will be pleased with the 
exceptional package and the quality product. 

First because Lewis bolts and nuts are precision built, 

threaded to spinning fit, work better—look better— 

are better. 

Second because the tough colorful carton quickly 

identifies the size and type and "comes up clean and 

bright" even under rough treatment. 

Handling and selling the Lewis line is a pleasure. Ask 

us for details, 


L | 
MINNEAPOLIS, MINNESOTA 





BOLT & NUT CO. 


504 Malcolm Ave. S.E. 


COLLAPSIBLE 
for portability 


Wt. 1) Ibs. per Set 
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JULY PROMOTIONS 





For Casual 


Living... 


Western Style 


Schedule: June 29-July 12 


OBJECTIVE: This promotion is designed to 
push the sales of many different types of mer- 
chandise that can be used during the summer 
months, particularly in the patio. The word 
“casual” along with the term, “Western Style” 
can be applied to several other promotions during 
the month, such as “For Casual Gardening .. . 
Western Style.” 


WINDOW: An easel with a piece of plywood as 
the picture can be used as a trademark style of 
sign throughout the month on other windows with 
the same theme. On the board, letter the words, 
“for casual living’ at the top. Glue or tack on a 
piece of rope as shown to frame the words, 
“Western Style.” This should make an effective 
sign and the same idea can be adapted for in-store 
displays. 


IN-STORE DISPLAY—tThe easel sign can he 
used for a floor display or the plywood alone couid 
be used at the top of a gondola or wall section. 
Hanging signs can be made by cutting a piece of 
cardboard into an irregular shape and outlining 
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it with a small diameter rope with one end long 
enough to hang the sign from the ceiling. Letter 
the copy “For Casual Living . . . Western Style” 
on both sides. 


DIRECT MAIL AD—An artist can draw some- 
thing similar to the sign in the window to go on 
a postcard or letter. List some of the items you 
are featuring. 


RADIO—“Take it easy ... this summer. Learn 
the art of casual living . .. Western Style at 
Hardware Store. Have they got the items 
and the ideas for this sort of thing? As soon as 
you see them you will get into the casual living 
spirit. For example: . ..” Then mention a few of 
the items you are featuring. 


NEWSPAPER AD—Use as your lead the words 
“For Casual Living . . . Western Style.” This 
could be followed with “Our store has hundreds 
of items that can make your casual living, really 
casual. Take a trip to see us soon and we guar- 
antee that you will get ideas, many of them, 
for really enjoying life this summer.” Follow with 
illustrations of about a dozen items, with de- 
scriptive copy for each. 
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Progressive dealers 
everywhere report that — 


Budrow 
Names 
Sales 
Manager | 


NEW NEW CHAIN ee 
PACKAGING DISPLAY STAND Wallace 


Budrow Co., wholesale hardware 
firm at 3161 E. Washington Boulevard, 
Los Angeles 23, California, has ap- 
pointed A. S. Wallace as sales man- 
ager. 

Mr. Wallace was formerly repre- 
sentative covering the 11 Western 
States for the O. Ames Company, Par- 
kersburg, W. Va. He joined Ames in 
January of 1956. For six years prior 
to that he worked with Baker & Ham- 
ilton, San Francisco. For the first 
three years he was a territory sales- 
man covering most of Nevada, and 
for the last three years as sales man- 
ager. Before joining Baker, he was 
associated with the Flanigan Ware- 
house Company, wholesale building 
materials and hardware, Reno, Ne- 
vada. 





Forbes Names Jensen 


Forbes Steel Corporation (Canons- 
burg, Pa.) announces the appointment 
of W. M. Jensen as general sales man- 
ager. Mr. Jensen formerly headed a 
manufacturers’ representative office 
in San Francisco. He had been the 
company’s west coast representative 
and before that was in a sales position 
with Pittsburgh Steel Company, work- 
ing in the hardware and steel trade 
for 35 years. 


YALE & TOWNE CEREMONY 
pment a a 


Both TM Proof Coil and The dramatic new Chain Display 
BBB grades of Chain are Stand with the long-leverage 
packed in handy, metal Chain Cutter isa big sales booster. 
TAY-PAILS for mass dis- Holds seven reels of welded, 
play ... easy handling... weldless, and sash chain. Serves 
volume sales! TAY-PAIL as a chain department in itself. 
serves asa sales-stimulating Best of all, it occupies less than 
premium, may be re-used two square feet of floor space. Ask 
for many jobs around the your nearest jobber for Bulletin 
home or on the farm. No. 100A today! ANAHEIM, Calif.—In the tradi- 
The first chain manufacturer to go to decimal packing and pricing! tional “handing over the keys” cere- 
mony, James D. Young, general sales 
manager of Yale & Towne’s Yale Lock 
Ti i _ Contact your nearest and Hardware Division, presents an 
oversize “Key to Disneyland’s Yale 
AYLOR ADE jobber! Lock Shop” to Harry Talgo, newly ap- 
A GREAT NAME IN pointed West Coast regional manager. 
‘- . S. G. TAYLOR CHAIN CO., INC. The Yale Lock Shop, situated on 
SINCE 1873 Hammond, Ind. — Pittsburgh, Pa Disneyland’s authentic “1890 Main 
Street,” houses locks from the world- 
famous Yale Lock Collection. 
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HERE'S AS WAY [TIS 
WINNER! 


TO HELP BUILD SALES PAINT 


‘evr svansaun STRAINERS 

“om PAINT 
PADDLES 
YARDSTICKS 


MUA eh ART 


Mt Ba te. 





Increase paint sales fast, the 
RESTCO way and build customer 
good-will at the same time. Each 
of these three RESTCO products 
is a constant reminder of your 
store name and the paint you sell. 
Each one a high quality product, 
is available to you imprinted with We manufacture 


RESTCO Paint 
your store name at a low low cost Scenlane tMalanes 


Write now for free samples, prices. Prices on request. T U R Nv E R 


Reviasre Strainer 1725 N. EASTERN AVE a U5 
Mranuracturinc Co. LOS ANGELES 32, CALIF 
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— jJe@@ DELUXE PROPANE 


announces 2 
THE SENSATIONAL NEW | 


A special Bar Curtain Screen 

Package loaded with Sales $13.15 value eR | 

and EXTRA PROFITS for YOU! ~~ sar 
now only \ 


* 
A TYPICAL BAR-PAK VALUE! I | EVERYTHING CUSTOMERS NEED 3 
: - a IS HERES = 7 
# : et | @ Turner Torch with Pencil 
: S ¥ = | Burner Tip e 
= 3 3 d * Available at és @ Flame Spreader Head d : 














t ' | @ Soldering Tip 
this special | @ Heavy Duty Burner Tip 
price only =m | @ Cutting Tip 
*® with the 
purchase 


ofa 
k —— Stock up today on this sizzling TURNER Profit special. / 
Bar-Pak. Use the handy order blank below. 


A startunG 913.15 a : 


pe “ 
PUL-O-MATIC BAR CURTAIN SCREEN Ml Go send me Lucky 8 Torch 
No. 76-P Black or Brass Mesh 100 = Sets at $5.95 ea. (dealer price). 





Address 





WRITE for exciting 8-page BAR-PAK : 
BROCHURE with its amazing valves! |S >> 2 oi 


| LS i R . Bill through jobber who is: 
MFG. CO. oe ma TURNER BRASS WORKS e« Sycamore, IHinol 


4865 San Fernando Rd. West « L. A. 39, Calif. 
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WESTERN HARDWARE 


FIFTY-YEAR CLUB MEMBERS 








RECOGNITION is given in the following columns to firms who 
have served the Western Hardware market for 50 years or 
more. Others who may qualify should send full details to the 
editor, HARDWARE WORLD, 1355 Market St., San Francisco. 
IF YOU have achieved the 50 year mark, write today! 








F. S. 
Walden 


Mr. F. S. Walden, president and 
general manager of Strevell-Paterson 
Hardware Company, has so enjoyed 
his 58 years of service to the hard- 
ware industry, that he would like 100 
more to do it all over again. 


Starting as an office boy on Feb- 
ruary 15, 1904, Mr. Walden after two 
or three years’ employment with Stre- 
vell-Paterson became an_ assistant 
bookkeeper and after a few more 
years, chief accountant of the com- 
pany. 


On or about January 1, 1932, Mr. 
Walden was elected vice-president and 
treasurer of the firm and upon the re- 
tirement of the president and general 
manager in 1951, was elected to serve 
in these capacities. 


Instrumental in the founding of the 
Strevell - Paterson Employees’ Com- 
pany, which name was later changed 
to Strevell-Paterson Finance Corpora- 
tion, Mr. Walden also serves as presi- 
dent of this corporation which ranks 
sixty-fourth in size amongst the 4,500 
finance companies in the U. S. 

Mr. Walden states, “.. . practically 
all of my time is taken up in the hard- 
ware business. In my estimation there 
is no type of business so challenging 
and intensely interesting. The old 
adage, ‘There is nothing so constant 
as change,’ must have been authored 
by a hardware man.” 
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E. G. 
Steacy 


A native Californian, Mr. E. G. 
Steacy, president of Henderson Bros. 
Co., Ine. of Lodi, California, took a 
job with the Henderson Bros. Co. in 
1904 as a salesman and after a few 
years left to accept a position with 
W. P. Fuller & Co. in Stockton, Calif. 

Returning to Lodi in 1909, Mr. 
Steacy, in partnership with W. A. 
Spooner and G. A. Gerlach, purchased 
the Henderson Bros. Co. and now, 
after 53 years from the time he first 
sought employment with the firm, he 
is president and sole surviving mem- 
ber of the original owners. 

HARDWARE WORLD takes plea- 
sure in extending membership in the 
50-Year Club to Mr. Steacy. 


55 of 83 
Years In 
Hard- 
ware 


Wirt B. King, factory representa- 
tive, with offices in Berkeley, Califor- 
nia, has been selling to the hardware 
trade for more than 55 years. 

Mr. King entered the employ of 


Louden Machinery Co., Fairfield, lowa, 
as a traveling salesman. Subsequently 
he joined F. E. Meyers & Bro., Ash- 
land, Ohio, and then Whitman & 
Barnes Mfg. Co’s. Kansas City branch 
and its successors, Carr Mfg. Co. In 
1910 he patented a spring device for 
mowing machine oilers and joined 
John H. Graham & Co. to market his 
own device. In 1913 he was placed in 
charge of the San Francisco office of 
this firm, and remained in this posi- 
tion until the closing of the office in 
1939, at which time he retired for one 
year. 

Re-entering the selling field in 1940, 
he represented several factories in- 
cluding Surpless Dunn & Co. Today he 
still represents this firm under their 
new name of Surpless, Dunn & Apple- 
yard, Inc. 

HARDWARE WORLD is pleased to 
extend membership in the 50-Year 
Club, during his 82nd. year, to Mr. 
Wirt B. King. 


"On The Job" at 82 


Thomas Lyon Fisher, at 82, is still 
on the job at the Bountiful Lumber 
and Supply Co., Bountiful, Utah. On 
his office door is the simple title, 
“President.” 

His life’s work began in 1892 with 
the organization of the Bountiful 
Lumber and Building Association. 
Subsequently hardware was added and 
the firm became the Bountiful Lumber 
and Hardware Co. In 1925 the busi- 
ness was taken over by Mr. Fisher and 
incorporated in 1927 as the Bountiful 
Lumber and Supply Co. 
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ADJUSTMENT! SHEARS YOU CAN ADJUST ! 
: DELUXE 


KLEENCUT 
wy MICRO-TENSION ADJUSTMENT 


Women everywhere who use DeLuxe Kleencut Shears say, 
“They're wonderful! | can set my shears any time with a 
penny or dime so they always feel just right!” 

It’s a fact—DELUXE KLEENCUT Mico-Tension Shears can be 
quickly adjusted to cut varying thicknesses cleanly and more 
comfortably—and—no more loose, sloppy blades! 

But Micro-Tension is only one reason why people like 
DELUXE KLEENCUT. Look at these others: 

* Beautiful high lustre nickel finish * Down-to-earth low 
prices * Double guaranteed quality. 

RETAIL You'll like the DELUXE KLEENCUT line, too, because it’s 
backed by National Advertising, Smart Merchandising — and 
you're sure of a BIG PROFIT! Don’t pass up a sure-fire money 


Model Illustrated 
hide maker — Order Deluxe Kleencut Shears Now! 





an Sharp Points... 


% 7): ' ; ‘ MERS ~ : de a E Sharp Points.. 
ee wee ‘ j es we 179 18 i gata ¢ ae 398 
: , 3 | 48 Pairs! Bxt COST Pvveu A pporit $39. 10 


SEE YOUR cy ad THE ACME SHEAR COMPANY 
JOBBER OR WRITE ' BRIDGEPORT 1, CONNECTICUT 


THE WORLD'S LARGEST MANUFACTURER SCISSORS AND 
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GREAT SOURCE 
GREAT NAME 

for PLASTIC and RUBBER GARDEN HOSE 
and flexible sprinklers 


® top quality! 
® new colors! 
® new packaging! 
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Customers 
A Favor 


WHEN 
YOU SELL 


Yes, your customers will 

thank you for selling them Victor products 
because they’re sure to get better cutting 
results. You'll get better sales results be- 
cause those customers will come back to 
you for more. We’re making sure, with con- 
sistent advertising. 

Special Flexible or Flexible Blades—Designed for gen- 


eral purpose use in cutting all machineable metals, 
plastics, fibre, etc. 


“Moly”® High Speed Steel Blades — These blades are 
tough, carry the load, retain sharpness and embody 
all high qualities of heavy-duty blades. 


Victor No. 10 Frame — Yellow, Tenite handle — long- 
wearing rustproof crackle finish. Complete with 12” 
Unbreakable Special Flexible Blade. Features easy 
blade change and automatic tensioning. 


Victor No. 15 Frame — Red Tenite handle. Smooth, 
easy-to-clean, high gloss, rustproof finish for lifetime 
protection. Complete with 12” “Moly’”’ High Speed 
Blade. Features easy blade change and automatic 
tensioning. 


Victor No. 20 Frame — Long-time mechanics’ favorite. 
Adjusts for 10-inch and 12-inch blades. Pistol grip. 


Increase Blade Sales 
By Featuring 
“Molyflex””® Display Card No. 166 


10 “Molyflex” Hand 

blades on each 3- 

color 10’ x 1312” card. 
Assures you of more 
eit ae 


VICTOR SPECIAL FLEXIBLE 
Assortment No. he 
e NISEOR & 


Attractive 2-color card holds Special Flexible 
blades—a fast-selling, all-purpose assortment 


Sold only through Recognized Distributors 


VICTOR SAW WORKS 
MIDDLETOWN, N. Y., U.S. A. 
Makers of Hand and Power Hacksaw Blades, 
Frames, and Metal and Wood Cutting 
Band Saw Blades of every type and size. 
For Details Circle 76 on INQUIRY CARD 
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~Hardwar’ So 


THE FIRST SHOVEL FULL OF PENINSULA SOIL is lifted by Jerome D. 


| Chappell, owner Chappell Steel Co., Gilroy, Calif. and president of Bay Cities 


Wholesale Hardware Co., dealer owned, which will soon be lecated at this site 
in Burlingame, California. The building, located at 1761 Adrian Road, will be 
one story and will cover 63,000 square feet on four and one quarter acres. Those 
standing with him are (left to right): Charles W. Rooth, mayor of Burlingame; 
William A. Wacker, designer; Myrl H. Bench, contractor; Ben Hocking, retired, 
one of founders and former president; Mr. Chappell, Everett M. Page, owner, 


| Page Hardware, San Francisco, secretary-treasurer of Bay Cities and one of 
| founders; Jules Moresi, owner Jules Hardware, San Francisco; Charles Rug- 


gles, a director of the wholesale firm, and owner of Guerneville Hardware, 
Guerneville, Calif.; Kenneth H. Cooper, vice president of Bay Cities and owner 


| of Cooper’s Hardware, Vallejo, Calif.; George E. Hobbie, a director, and owner 


of Rex Hardware Co., Petaluma, Calif. The new warehouse and office is expected 


| to be occupied by September 1. 


Your Jobber has ee 
FULLER money- making | 
specials hike this _ | 


5 ee 


Bright! Colorful! New! 


} BONUS BASKET 


of 72 "BIG" Fast- Selling 
Screwdrivers 
ch of Fuller's brightly 
pte Advance Brand 
® heavy duty, extra heavy 
. «duty, mechanic, electrician 
& and cabinet screwdrivers 
% for slotted screws to retail 
ie for just 29¢ each, 3 for 
in a FREE neoprene 


4 4 
: ; ‘resaleable basket that is 
me. 8c sure sales ‘catcher’. 
: Me Value? $21.88. Cost? Only 
Be $13.92. Markup? A huge 57%! 
Z BS ER your BONUS BASKET 
: z. SAL No. 29—TODAY. 


Ask about Fuller's other 
Money Makers, avi 


[| FULLER ) TOOL COMPANY, INC. 


3522 Webster Avenue, New York 67 


World's largest producers of unbrenkable 

. = bon LE Bee SpE ee ere 
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Name 
Change 


By 
McCune- 
Merifield 


BUSINESS 
Widax I 


= Dedieroines 7 Aver 
367 Million Messages Sell 


CLINTON ENGINES To Your 
Customers During The 
Next 4 Months 


LIFE 


John B. 
Merifield 


SEATTLE—McCune-Merifield Com- 
pany, 909 Western Avenue, has an- 
nounced the change of name to John 
B. Merifield Company, Inc. 

The affiliated McCune - Merifield 
Company at San Francisco disincor- 
porated October 1, 1956, and a part- 
nership formed between Roland E. 
McCune and Stanley S. Phillips. This 
change resulted in the Seattle Corpor- 
ation reverting to their original 
name used in 1932, which clearly iden- 
tifies and gives flexibility to their op- 
erations. 

John B. Merifield is president, Mil- 
dred A. Merifield, vice president-sec- 
retary; Michael L. Robbins, exec. vice 
president-general manager; Arthur 
O. Pladsen, treasurer. Ralph K. Ber- 
inger is manager of the Marine and 
Industrial Division. Dick Duvall is 
manager of the Sporting Goods Divi- 
sion. 

The firm covers Oregon, Washing- 
ton, Northern Idaho, Montana, Alaska 
and the four Western Canadian Prov- : «< MILLIONS WILL SEE THE 
inces. get: CLINTON NAME IN AMERICA’S 


LARGEST FAMILY WEEKLIES 
100,000 LOCK CLUB AWARD 


Every major magazine with a million circulation or 
more will carry Clinton advertising. Prospects for 
gasoline powered equipment will read about and 
be sold on Clinton Engines. You can tie in with 
this history-making effort. Send the coupon below 
and find out how. 


SHOULDN'T YOU BE FEATURING 
THE GASOLINE POWERED 
EQUIPMENT WITH THE ENGINE 
FOLKS ARE MORE FAMILIAR WITH 


. 36% CITIES WILL CARRY 
\ CLINTON ADVERTISING 
LOCALLY TO MORE MILLIONS 


This is advertising right in your local newspaper— 
right in your own neighborhood. Clinton is using 
both national and local impact to sell the gasoline 
powered equipment you feature. 


OAKLAND, Calif—Capping festivi- 
ties of a gala opening of the C. Mar- 
kus Hardware in Oakland, California, 
was the presentation of the Giant 
Challenger Key which is given to deal- 
ers having sold more than 100,000 
Challenger Locks. 

Recipient of the award was Izzy 
Schwartz, General Manager of the 18- 
year-old firm, at the formal opening 


Clinton has a big schedule of 
advertising in the leading construction, 
transportation and maintenance 
publications. Big space advertising 

is aimed directly at local businessmen 
in your area who buy and use 
gasoline paued equipment. 


Clinton Machine Company 

Engine Division, Dept. B-7 

Maquoketa, lowa 

Send me complete facts about the Clinton Engine promo- 


tion and what Clinton is going to do in my area to promote 
the sale of gasoline powered equipment 





Name _— 





of their new headquarters. C. Markus 
Hardware is a major outlet in North- 
ern California for building supplies. 
According to company officials, the 
recent expansion will enable them to 
inventory more stock and provide 
faster delivery, and overnight service 
in California, Nevada, and Oregon. 
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Firm Name 





Address 





City 





The Biggest Promotion in Gasoline Engine History 
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RIN TIN TIN DOG SUPPLIES 


Sold only through the hardware trade! 


America’s top quality dog supplies, at the 
lowest competitive price, in a free self- service 
assortment rack plus 140-station, national TV 
promotion by the greatest dog star of them all! 








SEF FES 


RETAIL LIST....... 29.84 
DEALER COST.... 19.89 


Dealer Profit... 39.95 





te 


os 











ox 


ath 


A tremendous assortment: dog chains, choke chains, 
tie-out chains, swivel picket pins. All items made of finest steel, 
chrome and nickel-plated for lasting beauty. 


All items pre-priced and individually marked for minimum 
handling and easy re-ordering. 


Over 140 TY stations selling on a national network 
National magazines selling millions of dogowners 


Official Rin Tin Tin self-service rack with emblem marking 
you as an authorized dealer 








e Window streamers to really collar those dogowners 


For further information contact your local distributor or... 
WARREN PRODUCTS, Ltd. Rin Tin Tin Dog Supplies Division 
928 Broadway, New York 10, N. Y. « ORegon 7-6600 


©Copyright 1956 Screen Gems, Inc. All rights reserved 
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RIN TIN TIN DISTRIBUTORS 


Ace Hardware Corporation Chicago, III. Hunt & Mottet Co. Tacoma, Wash. Sickels-Loder, Inc. New York, N. Y. 
B & B Distributors Detroit, Mich. Inland Hardware Co. Pasco, Wash. Charles J. Smith & Co. tied Jersey City, N. J. 
Baker & Hamilton San Francisco, Cal. Keystone Hardware Cincinnati, Ohio The W. H. Smith Hardware Co.......... Parkersburg, W. Va. 
Banner Hardware St. Louis, Mo. Knapp & Spencer Company Sioux City, lowa Standard Wholesale Hardware........................Chicago, Hl. 
Berenson Hardware Co. Portland, Ore. John E. Larrabee Co., Inc. Amsterdam, N. Y. Supplee-Biddle-Steltz Co. ............. Philadelphia, Pa. 
Bigelow and Dowse Co. Needham, Mass. Masback Hardware Co. New York, N. Y. Towers Distributing Co. ccsssesseseeees Jacksonville, Fla. 
William L. Blumberg, Inc. Brooklyn, N. Y. Peaslee-Gaulbert Corp. : Louisville, Ky. Edw. K. Tryon Company Philadelphia, Pa. 
Budrow Company Los Angeles, Cal. Schaberg-Dietrich Hardware Co. Lansing, Mich. Walter Hardware Co... aes ..Philadelphia, Pa. 
Henry Dreyfuss Hardware Co. Cleveland, Ohio Seattle Hardware Co. : Seattle, Wash. Phoenix Hardware Co. ..... . Newark, N. J. 
S. Federbush Co. Paterson, N. J. Seller Bros. & Co........... , San Francisco, Cal. Hibbard, Spencer, ‘Bartlett & Co. ............Evanston, III. 
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IT'S A GIFT 


. . . for Gift - Wrapping 
Purchases of $5.00 or More 
. - »« New Mexico Store 
Eliminates Nuisance Gift 
Wrapping 


SIMPLE but highly effective 

means of coping with the 
free gift-wrapping problem, has 
been the posting of a “minimum 
price sign” in the windows of 
Iifeld Hardware, in Taos, New 
Mexico. 

The sign, in bright, easily- 
legible letters, points out, “Free 
Gift Wrapping on Purchases 
Over $5.00.” 

Saul Harberg, owner, said 
“Actually, we don’t refuse free 
gift wrapping at any time, no 
matter what the item is or as 
long as it was purchased in our 
store. Free gift wrapping is a 
necessary evil which will always 
be with us and since it helps 
us to make a lot of additional 
sales, we have no intention of 
eliminating it.” 

The volume of requests for 
such service, however, has been 
sharply cut since the sign went 
into effect. “In other words, we 
have done away with much of 
the nuisance aspect of gift 
wrapping,” Harberg said. “If 
the customer needs gift wrap- 
ping seriously enough to ask 
what the charges are, we simply 
tell her that the sign does not 
apply to her, and that gift wrap- 
ping is free. This invariably 
makes the customer feel that 
she has been specifically hon- 
ored. We get a lot of good will 
from the system.” 


That's funny, it wouldn't work at 
home!! 


JUNE 1957 





\al 


CREENLEE 


another reason why you profit from 


ASSURED QUALITY 


Greenlee Tools for Craftsmen 


Your customers who really know tools can instantly 
see the extra quality, extra value they get in a 
Greenlee 22 Solid-Center Auger Bit. And when they 
put these fine bits to work, they experience even 
finer performance than they expected, for a// Greenlee 
22 Solid-Center Auger Bits are of uniform high 
quality. In the manufacture of these bits, all cutting 
parts, point, throat, and twist are automatically 
milled on a battery of precision machines. Cutting 
edges are true . . . screw points are accurately 
hobbed . . . squares are perfect . . . the cold-formed 
shanks never vary. Here’s example again of the 
assured quality you and your customers get from 
GREENLEE — to help build and keep bringing back 
more profitable business for your hand-tool 
department. Ask your wholesaler about 

GREENLEE tools, or write for catalog. 


Automatically producing Greenlee 22 Solid- 
Center Auger Bits on a special Greenlee 
bit-making machine for assured uniformity and quality. 


FREE... HAND-TOOL 
PROFIT CHART. Quickly converts 


cost per dozen of various items into unit cost. 

Gives profit percentages on selling prices and on costs, 
to help you rapidly figure your markups. Tells 

your profit story in seconds. Free to hardware and 
building supply dealers . . . send 

request on your letterhead. 


GREENLEE TOOL CQO. 
1786 Herbert Ave., Rockford, Ili. 


Auger Bits © Electric Drill Bits © Chisels and Gouges 


Expansive Bits © Drawknives © Other fine tools 
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CHIC CHAPEAUX ... FROM A HARDWARE STORE 


AN EASTER HAT PREVIEW was presented at the San Francisco Ad Club a 
few days before Easter of 1957 by Charles Brown & Sons of 813 Market Street, 
San Francisco. The store, which is celebrating its 100th Anniversary this year, 
has been holding an Easter hat contest for many years among its employees. 
The creations were shown on tables at the San Francisco Ad Club Luncheon, 
and models wore them for newsreel and press photographers at a special hat 
fashion show which was emceed by San Francisco’s famous newspaper col- 
umnist, Paul Speegle. Guests of the club are shown in picture at left, and are 
(left to right), S. Walter Newman, President of Charles Brown, Mary Ross, 
advertising manager of the firm, and Edwin S. Newman, Vice President. The 
picture at right shows Mrs. Adelaide Dunn modeling a hat full of houseware 
gadgets to the amusement of Mr. Speegle. 


CHAIRMAN OF GOLF MEET IS ALSO A TOP WINNER. Bob Huxtable, 
(standing left, foreground) Western regional manager for Cosco, and chairman 
of the 2nd Annual Western Housewares Industry Golf Tournament, sponsored 
jointly by the San Francisco and Sacramento Pot & Kettle Clubs, won the 
Fred C. Wood Memorial trophy with a 79 low gross. Art Nusbaum, Nusbaum 
Wholesale Hardware Company, and president of the San Francisco Pot & 
Kettle Club, is presenting the trophy to him while other winners in background 
look on. 


WESTERN HOUSEWARES INDUSTRY 
HOLDS 2nd GOLF MEET 


WALNUT CREEK, Calif.—The 2nd Annual Western Housewares Indus- 
try Golf Tournament, sponsored jointly by the San Francisco and Sacramento 
Pot & Kettle Clubs, drew 65 players to the Diablo Country Club near Walnut 
Creek, Calif., on May 16. Including non players, some of whom played tennis, 
cards and other games, there were 85 persons in attendance. 

Lou Larson, Larson Ladder Co., San Jose, had low net of 71. Low gross 
for guests was won by Lloyd Barnblatt with a 73, Lacar Industries, Belmont, 
and the low net was won by his father, Barney Barnblatt, with a 72. The hole- 
in-one tournament was won by Ted Harlow, E. H. Harlow Company, San Fran- 
cisco. Longest drive contest was won by John Maltby, mfg. representative, with 
310 yards. The highest score of the day was made by Howard Fassett, Ekco 
Products, with 150. 


Hite Named Promotion Mgr. 


The appointment of William R. Hite 
as manager of sales promotion has 
been announced by Yardley Plastics 
Company, Columbus, Ohio. Hite joined 
Yardley five years ago, coming to Co- 
lumbus from Mansfield where he was 
general manager of the Johnston 
Pump Company. 


Super Tool Ups Steffes 


Super Tool Division of Van Norman 
Industries, Ine., has announced the 
appointment of Milton J. Steffes to 
V. P., sales and engineering. Mr. 
Steffes has been associated with Super 
Tool for 15 years as chief engineer 
and recently as general manager, sales 
and engineering. 


Evans Names Rep. 


ATHERTON, Calif—Evans Rule 
Company, Elizabeth, New Jersey, has 
appointed James Lagiss, 497 Stock 
Bridge, as its representative in Ore- 
gon, Washington and Northwestern 
Idaho, D. W. Goldman, Vice-President 
in charge of sales, announced. 


Gladding, McBean Names Jones 


LOS ANGELES—The appointment 
of William C. Jones as sales promotion 
manager for the Franciscan Dinner- 
ware Division of Gladding, McBean & 
Co. has been announced by A. R. Said, 
vice president. Mr. Jones replaces Mr. 
David Leighton who has been trans- 
ferred to Gladding, McBean’s public 
relations department. 


M-D Names Richardson 


SALT LAKE—Macklanburg - Dun- 
can Co. of Oklahoma City, nationally 
known manufacturers of building 
specialties, appointed George “Tubb” 
Richardson as their exclusive repre- 
sentative in the states of Utah, Wyo- 
ming and the southern half of Nevada. 
Since 1940, “Tubb” was associated 
with the Utah Lumber Co., building 
material distributors, in sales and pro- 
motion work. 


Proctor Adds Baker-Hamilton 


SAN FRANCISCO—Baker-Hamil- 
ton Company, San Francisco, is now a 
franchised distributor for Proctor 
housewares, it was announced by F. 
J. Davis, Consumer Division Sales 
Manager, Proctor Electric Company. 
The firm covers central and northern 
California. 


Sales Force Expanded 


In an expansion move, C. Hager & 
Sons Hinge Mfg. Co. of St. Louis, 
has appointed two men to cover the 
territory formerly handled by Arthur 
H. Campbell, who has been advanced 
to the position of sales promotion 
manager. R. J. Donnelly will cover 
Colorado, Wyoming and Utah, while 
John Carder, Jr., will service Arizona 
and New Mexico. 
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If it’s not cold, it’s not drinking water! 


Right there lies the big selling point of ARCTIC 
BOY portable water coolers...they keep water 
refreshingly cold, sparkling pure and clear, thanks Hot-Dipped ae OF 
to the amazing SPARKLEEN liner that is abso- Galvanized tenes 


lutely non-toxic, odor- and taste-free. — frat, ft Fully Enclosed 


ARCTIC BOYS are big and rugged, too...they’re Osean .~— 


NOTE THESH IMPORTANT 
CONSTRUCTIION FEATURES 








built to take abuse on construction jobs, at mines, in Straight} Extra Large 


oil fields, warehouses, service trucks—everywhere 
men work. Ideal for hunters and fishermen, too. 


Sides— 


Easy to Ice 
and Clean 


Air Space For 
Better 
Insulation 


° D - -Di 
Stock and feature ARCTIC BOYS in popular 2, 3, Locked Galvanieed 
5, 10 and 15 gallon sizes. With the famous De Luxe or... | ee SO 
name and their many “extras,” they’ll bring extra bonseaaee to Rust or Leak 
sales and profits to you! Corrugated ?. Brass-Nickel 


5 . Plated, 
X Recessed 
Faucet 




















M ey ig ; ' 
Eye-catching, full-color . Extra Deep Non-Movable 


> Inset Support 


ARCTIC BOY display card \ Bottom 


available on request. : . ae 
Ask about these other Schlueter products B® kal ‘@) el fet FP 


THE SCHLUETER MANUFACTURING CO. , ST. LOUIS 7, MO. 


For Details Circle 64 on INQUIRY CARD 
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NEW BUILDING FOR ERIC CHEMNITZ CO. 
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SAN FRANCISCO—Eric F. Chem- 
nitz, president of the representative 
firm of Eric F. Chemnitz Co., an- 
nounced the firm has built its own 
building in Emoryville, Calif. The 
company, now located in the Western 
Merchandise Mart here, will move into 
the new quarters in June. 

The building is one story and con- 
tains 2200 square feet of space which 
will be used for offices, display and a 
limited amount for warehouse. Ade- 
quate parking facilities are provided 
adjacent to the building. 

The site was chosen, according to 
Mr. Chemnitz “because it is only 13 


minutes from downtown San Fran- 
cisco, seven minutes from downtown 
Oakland and very close to the merg- 
ing of freeways which serve all parts 
of the Bay Area.” 

Mr. Chemnitz first started as a man- 
ufacturers representative in 1934. To- 
day he has, in addition to the Northern 
California building, offices in Los An- 
geles. R. G. Golding, who has worked 
in the northern office for 11 years, is 
secretary. The treasurer is J. R. Brem, 
who is in charge of sales for southern 
California, Arizona, and Hawaii, and 
who has been with the firm for 12 
years. 





MORE POPULAR 
THAN EVER.. 


in their 
“SERVE 
YOURSELF” 
packet 





Since 1900 


Moore Picture Hangers in their handsome, 
colorful Picture Window Packets sell faster, with C 
less effort. They're easier to display, easier to 
handle, and the 4 different sizes are more 
quickly identified. For more picture hanger 
sales, stock these 56-year favorites, NOW IN 
TODAY'S MOST MODERN HANGER PACKAGE. 


MOORE PUSH-PIN CO. 





BELONGS ON 
YOUR COUNTER 


The Moore 720B Counter 
Display. 72 Packet ca- 
pacity, yet is only 10%” 
high, with 9” diameter 
base. All metal. Revolves. 
Ask your jobber. 











Vakers of famous Moore Push-Pins 


113-25 BERKLEY ST. 


PHILA. 44, PA. 
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Jack Casey 


Jack Casey, formerly with Ekco, 
joined the northern office about the 
first of the year. Richard Heasley is a 
sales representative in the southern 
area. Also in this area is Richards A. 
Bruck, who recently joined the firm 
after four years as a retailer in Wis- 
consin. He previously worked for Fair- 
banks-Morse. 

Some of the major manufacturers 
represented by the sales company 
are: Lincoln Metal Products Co., 
Geuder Paschke & Frey, Turner Brass, 
Fairchild Industries, and General 
Steel Warehouse. 


WENZEL NAMES REP. 


Curry, Stevens, O’Donnell 


H. Wenzel Tent & Duck, Company, 
St. Louis, Missouri, announced this 
week the appointment of the Roy J. 
O’Donnell Company of Denver to their 
list of manufacturers representatives. 
Mr. O’Donnell will represent Wenzel 
in the states of Wyoming, Montana, 
Colorado, New Mexico and El Paso, 
Texas. Mr. O’Donne!l has been a man- 
ufacturers representative for the past 
nine years. Howard Stevens and Tom 
Curry are associated with the O’Don- 
nell Company. As a representative for 
H. Wenzel Tent & Duck Company, 
Mr. O’Donnell will have the Wenzel 
line of Camp and Play Tents, Eagle 
Farm Tarps, Eagle Truck Tarps and 
Eagle Water Bags for the Hardware 
and Sporting Goods fields. 
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DEALERS 
FAMOUS BRAND 


ECONOMICAL 


NON IRRITATING oa “ PAINT THINNER 


PLEASANT ODOR 

HIGH FLASH POINT 

LONG LEVELING (NO BRUSH MARKS) 
LONG WET EDGE (NO BRUSH MARKS? 


GALS., QTS., PTS., HALF PTS. 





& 
TURPENTINE & ROSIN FACTORS, INC. 
SAVANNAH, GEORGIA 


Dealers realize greater profits through faster turnover and higher markup. Stock TANDROTINE — today ! a. Ae 
For Details Circle 66 on INQUIRY CARD 


Makes a clear : CLOG-PROOF 
bold mark on le oe a \ WIRE STRAINER 
any surface... 


even glass, EIGHT SIZES 

plastic, Many pump manufac- 

and cellophane iat ate Senay o 
: P * original equipment. 

Refills in black, 

red, blue, green, 

yellow, and white. 


STRATAFLO Foot and Check 
Valves end leakage troubles, save 
wear and tear on pump and save 
their cost in service calls. They are 
ideal for jet-type pumps. 

Write for Bulletin 1003 or telephone 

James Tannehill, Harrison 3313 today. 


Ask your wholesaler or write , STRATAFLO PRODUCTS, INC. 


USTO PENCIL CORPORATION, ALAMEDA, CALIFORNIA Write for Catalog Fort Wayne, Indiana 
For Details Circle 67 on INQUIRY CARD For Details Circle 68 on Inquiry Card) 








Waren World’s Best Selling i 


LEETONIA SUPERIOR SERVICE TOOLS 
DARD 2AWIANG WASHERS SPECIAL QUALITY STEEL—PACKAGED 


to save handling and storage costs. Finishes to 
40 DIFFERENT CUTS WITH REGULAR CIRCLE SAW create eye appeal at point of sale. A\é hen order- 
OVER 250,000 SETS SOLD ing from your favorite distributor be sure to 

le Remmund+Nellenatly advertinnd © Bemencielieas.° Gver specify Leetonia Brand. The tools that are the 
anteed Quality. Warren—the Sales Leader! Cuts acme of perfection and give satisfactory service 

clean—no sanding—fits any regular circle saw. i y= See Catalen f H: Sane 

Make Money—Popularly priced $4.95—Competitive Sales Leader ant ring repeat orders. Catalog 0 ardware 


—Liberal Dealer Discount. and Marine Tools. also Mine Drills and Tools. 
Self-Selling—Free action display * Folders * Gauge board. a -_ 
Warten ‘Gebkeree pichum’ laltbdiine, one or both upon request. 


ORDER FROM YOUR WHOLESALER OR WRITE DIRECT 
EETONIA TOOL COMPANY 
WARREN DADO SAWING wasHers co, | '"® LEETONIA TOOL | 


Dept. 266, Box 98, North End Station, Detroit, Mich. 
For Details Circle 69 on INQUIRY CARD For Details Circle 70 on INQUIRY CARD 
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NEW BOONTON 


QUCLIUNL 


PATTERNS 


PREFERRED BY CON- 
SUMERS 2 to 1. New Patrician 
Patterns were consumer tested 
nationally against best-selling 
competitive designs by a famous 
research firm. They were clearly 
preferred 2 to 1. The survey 
revealed definite preferences in 
each of 11 areas (including your 
own). Write for the results and 
find out what your customers 
prefer, so you can stock the pat- 
terns that will sell the fastest in 
your area, or order from your 
representative. 

All Boonton Patrician Patterns 


attractively gift-packed 
16 Piece Starter Set-—EVERYWHERE 


BOONTON MOLDING CO., 
Boonton, N. J. 


ASSURED 
IN 
ADVANCE! 


MEADOW SPRAY 
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Richard 
W. 
Burnham 


MONTEBELLO, Calif. — Appoint- 
ment of Richard W. Burnham, na- 
tionally known plastic sales executive, 
as sales manager of the plastics divi- 
sion, All-Power Mfg. Co. of Monte- 
bello, California, is announced. 


Four Upped at Ramset 


Daniel H. Moller has been named 
field sales manager and Rowland J. 
Kopf has been named special projects 
manager, as part of a group of four 
promotions at Ramset Fastening Sys- 
tem, Olin Mathieson Chemical Corpor- 
ation. R. H. Benedict, Jr., was pro- 
moted to manager of the sales train- 
ing department and John W. Parsons 
to manager of kiln gun sales. 


Columbian Names West Reps 


In a recent announcement from Co- 
lumbian Bronze Corp. of Freeport, 
N. Y., the appointment of new manu- 
facturers representatives for the 
Western states was announced. 

J. B. Jack Hickman, Seattle, Wash- 
ington, will cover Washington, Idaho, 
Montana, Oregon and British Colum- 
bia; while the W. W. Loudon Co. of 
San Mateo, Calif. will service Wyo- 
ming, Nevada, Colorado, Arizona, 
Utah and California. 


At recent ceremonies in Los Angeles, 
P&C Tool Company, Portland, Oregon, 
tool manufacturing firm, named Union 
Hardware & Metal Company as one 
of the ten outstanding hardware 
wholesalers in the nation. Receiving 
the award from P&C vice-president 
Morris B. Pendleton (right), is E. H. 
McLaughlin, president of Union Hard- 
ware & Metal. Mr. Pendleton, who 
is also president of Pendleton Tool 
Industries, Inc., Los Angeles, quoted 
B. H. McLain, P&C president, who 
said the award is for outstanding 
achievement and recognized superior 
sales performance and service. 
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SPORTS 
PROMOTION 
of the 
MONTH 


For Casual 





Outings . . . 
Western 
Style 


Schedule: 
July 13-26 





OBJECTIVE: The theme of 
casual living has been suggested 
as an all-store promotion idea. 
The sporting goods department 
is a natural for this promotion 
idea. 


WINDOW: Use an easel with 
a piece of plywood as the sign. 
Attach a piece of rope to frame 
“Western Style.” Make a lean-to 
as a simple decorative idea to set 
the mood for casual living out- 
doors. 


MERCHANDISE TO PRO- 
MOTE: All types of camp and 
picnic supplies should be pro- 
moted. Fishing equipment and 
arms and ammunition should 
also be highlighted in the cam- 
paign. Be sure to include sleep- 
ing bags, boating supplies, out- 
board motors, etc. 


ADVERTISING: Send a di- 
rect-mail piece to your regular 


JUNE 1957 





sports customers and write the 
copy in sportsman’s language. 


IN-STORE DISPLAY — You 
can use the plywood board sign 
at your sporting goods depart- 
ment. If you can devote the 
space, build up a lean-to for a 
floor display showing other re- 
lated items, such as a sleeping 
bag, camp stove, camp cook- 
ware, picnic supplies, etc. 


DIRECT MAIL AD— Send 
postcard or letter to your regu- 
lar sportsmen’s list. Whet their 
appetite for the “great out- 
doors.” Suggest some of the 
items you are featuring. 


NEWSPAPER AD—Use the 
same copy as sign for your lead. 
Show quite a few products with 
suitable description and price. If 
you have a credit plan also men- 
tion that in this ad as it may 
help in getting new customers. 








° 
_ Milwaukee Tool 9 
is “dealing” indeed * 
this spring! Order 
12 vises and you get one free. 
And the deal applies to every 
one of the vises you see here 
- smallest to largest. 
No “cut corners” in 
quality either. Each vise 
is built to the same 
traditionally high Mil- 
waukee standards... 
finest castings, machining 
and finishing. Write 
today for the deal... 
but hurry, offer is for 
a limited time only. 


NEW RED 
GIANTS. 
No. 807, 4”* 


No. 808, 5”* 


» 805, 314”* | 


No. 822, 31/.”* 
No. 823, 412”* 


*Jaw Width 


MILWAUKEE TOOL 


& EQUIPMENT CO. 


786 S. 29th St., Milwaukee 46, Wis. 
For Details Circle 72 on INQUIRY CARD 
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IN MEMORIAM 





LESLIE LOWE ASHTON 


HEBER CITY, 
Ashton, 53, 


mountain 


Utah—Leslie Lowe 
president of the Inter- 
Implement 
and well known 


Hardware and 
Association, 
died in a Salt Lake 
April 23. Mr. Ashton, a 
native of Utah, had maintained busi- 


Dealers 
local merchant, 
hospital on 


ness interest in Heber City since 1933 
and in January of this year was elect- 
ed president of the IH&IDA. He is 
survived by his widow, 
a daurhter. 


two sons and 


GUY B. F. SPRAGUE 


TACOMA, 
Sprague, 


Wash. — BR. FE. 
79, owner of Sprague Hard- 
ware from 1922 to September 
died April 8 in a 

Mr. Sprague is survived by his wife, 
two children, six grandchildren and 
one great-grandchild. 


Guy 


1955, 
local hospital. 


GEORGE L. ABBOTT 


OGDEN, Utah—George L. Abbott, 
president of George A. Lowe Co., died 
here May 6. Mr. Abbott had been as- 
sociated with his father and a brother, 
James M. Abbott, in George A. Lowe 
Co. most of his adult life. He is sur- 
vived by his widow, a son and a 
daughter. 


HUGH McKIE 


SAN DIEGO... Hugh McKie, 80, 
retired hardware dealer of this city, 
died during March, leaving a widow, 
May McKie, and a daughter. Mr. 
McKie was active for many years in 
the hardware business both in San 
Diego and La Jolla. 


HORATIO DAVID CLARK 


Horatio David Clark, executive sec- 
retary of the Toy Manufacturers of 
the U.S. A., Inc., died on April 17, at 
the age of 62. Mr. Clark had been with 
the Toy Manufacturers of the U.S. A., 
in various posts, since 1921. 


ROBERT R. JOHNSTON 


Robert (Bob) R. Johnston, 72, East- 
ern regional manager for HARD- 
WARE WORLD, died from pneu- 
monia on May 1 in Miami, Florida, 
where he had been attending the 
Southern Wholesale Hardware Asso- 
ciation convention. His residence was 
in Darien, Conn. 

He joined the “World” in 1944 and 
had worked out of the New York office 
of the parent company, Chilton Com- 
pany, ever since. He was well known 
to those in the hardware-housewares 
field not only in his territory but also 
throughout the nation. 

He had been a salesman all of his 
life, the last 50 years being devoted to 
selling space for such publications and 
companies as Curtis Publishing Com- 
pany, Crowel Publishing Co., Wall 
Street Journal, Christian Herald, and 
Elks Magazine among others. 

He leaves his widow, Sara; two sons, 
Wilson T. and Thomas J.; one daugh- 
ter, Mrs. Marion Johnston Howgate; 
and two grandchildren. 











Causes vacuumatic 


garbage disposal. 


Write Direct 


$535 Agra St. 





5 Years on the Market... DEPTH BOMB | 


TRADE-MARK REG. U.S. PAT. OFF. 
The Modern Plumber's Helper 


Scientifically designed to push against water pres- 
sure to eject any material clogged in pipes. 
Bell-like shape prevents water from pushing back 
the sides as in ordinary plungers. 

action that forces out dirt. 
Especially ridged for greater strength and durability. 
Will fit over any bowl, any bathtub or any type sink. 
Even eliminates corn husks and other debris from 


If not available at ster 


Sold in U.S.A. and for Export 


N & N SALES CO. [Ar THE OLD REASONABLE PRICE 


Bell Gardens, Calif. 


TODAY's 

best buy in Precision Mi- 
crometers suitable and af- 
fordable for Schools, 
School-Shops, Students, 
Fine Mechanic's Inspec- 
tors, etc. 

It will pay to investigate 
SCHERR Micrometers be- 
fore investing Tool-Dollars. 


Special arrangements for 
Group-Purchasers, Educa- 
tional Institutions and 
Schools. 


$2.95 





A FULLY MODERN MICROMETER 











For Details Circle 74 on INQUIRY CARD 





(3) GEORGE SCHERR CO. Inc. FREY 


200-HW LAFAYETTE STREET * NEW YORK 12, N.Y. 
For Details Circle 75 on INQUIRY CARD 





has the Best [BALANCED] DROP-FORGED FRAME 
resulting in more accurate measurements in the 
hands of skilled and unskilled workers alike. 
The Micrometer head is "Lustre - Chrome” 
furnished at NO EXTRA COST. 

The Easy-to-Read 1/10,000" Vernier 

is furnished at NO EXTRA 

CHARGE. 


with LOCKNUT and RATCHET 
and 10th Vernier (es shown) 


$11.75 
0-1" Size - Plain - 10th Vernier 


Tungsten Carbide Tipped Anvils 
$2. 50 extra 


Other Sizes and Models Available 
Ask for Micrometer Catalog—Code GIODI 
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Stone New Nesco S. M. 


Appointment of Forrest W. Stone 
as sales manager for Nesco Industries, 
Inc., Division of Knapp-Monarch Co., 
St. peri Mo., has been announced by 
Robert S. Knapp, president of Knapp- 
Monarch. Headquarters for direction 
of sales, sales promotion and merchan- 
dising will be St. Louis for the Nesco 
products division acquired last year 
by Knapp-Monarch. 


Speco Names Shirley 


Appointment of Arthur L. Shirley 
as sales promotion manager of Speco, 
Inc., Cleveland hardware and main- 
tenance product manufacturer, has 
been announced. In his new position, 
Mr. Shirley will direct promotional 
activities and advertising for Speco’s 
65 products. He also will be in charge 
of the campaign for Easy-Cut, a lawn 
mower spray that stops grass from 
sticking to blades and housings. 


Corning 
Ups 20 
Year Man 


Joseph 
A. Celaschi 


Joseph A. Celaschi has been ap- 
pointed manager of the Pyrex Ware 
Sales Department of Corning Glass 
Works. 

Mr. Celaschi has been associated 
with Corning Glass Works for 20 
years. He joined the manufacturing 
division of the former Macbeth-Evans 


Glass Company in Charleroi, Pa., prior 


to their merger with Corning. 


ACME STARTS NEW PLANT 


CONSTRUCTION has started on a new 26,000 square foot A aad Aa ll plant 
and executive offices for acme Appliance Manufacturing Co. in Monrovia, bs alif., 
according to Herbert Hezlep, Jr., president of the firm. The company’s lines 
of sliding door hardware, folding door hardware, and builders’ hardware spe- 


cialties will be manufactured in the new plant. 


scheduled for August 1, 


Move to the new quarters is 


1957. Meanwhile production will be maintained at 


the firm’s present facilities in Pasadena, Calif. The plant, modern in every 
respect, will provide facilities needed to keep pace with Acme’s rapidly ex- 


panding national sales. 





CORRECTION: in the April issue of Hardware World the pictures on the items 
below were transposed. They are printed here in correct positions. 


Heads 
Disston 
Division 
Sales 


Samuel N. 
Pritchard 


Samuel N. Pritchard has_ been 
named general sales manager for 
Henry Disston Division, H. K. Porter 
Company, Inc. Prior to joining the 
firm he was branch manager for 
International Business Machines in 
Chester, Pa. Mr. Pritchard will super- 
vise the sales activities of Disston’s 
hardware, industrial and export de- 
partments. 
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BURBANK, Calif.—Earle Dorr has 
been named West Coast district man- 
ager of Acme Quality Paints, Inc., 
and will headquarter in Burbank, 
Calif. Mr. Dorr joined Acme in May 
1946 as a trade sales salesman, and 
since then has served as a district 
manager and in other capacities with- 
in the organization. 


-E- ZEE 


TOMATIC 


NOt. 


SCREWDRIVERS 


st 

in FEATURES 
in QUALITY 
in VALUE 


For complete customer satis-  / } 


; 
faction, sell the feature- ag 


} 
packed drivers that give } 

j BITS 
all purpose use—sell i ARE 
j 


HOLD-E-ZEES yf; AND 


GROUND 


FEATURES (exclusive) 
LOK-BLOK, 
makes blade impact, 
twist proof; GRIPPER 
recedes deep into 
handle; Special Bit, 
recognized as best 


include: 


for both cross 
point screws. 


QUALITY is oytstanding# Chrome 
vanadium blades #. . unbreakable 
Tenite handléy .f.. Built stronger 
to last long 


VALUE is unsurpassed 

Hold-E-Zees give full use 

Plus... yet cost no more 
than ordinary drivers. 


Pre-Sold by aggressive na- 
tional advertising and out- 
standing merchandising units. 


‘ue | UPSON BROS., inc. 


Jobber 


ROCHESTER 14, N. Y 
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FOR SALE 


Wholesale and retail plumbing and 
hardware business in every good in- 
dustrial area. Wonderful opportunity. 
Write 735-9 Street, Clarkston, Wash- 
ington. 





LINES WANTED 


Cover Central- Northern California, 
Nevada and Southern Oregon. 14 
years experience in hardware selling 
field. Preferably California Manufac- 
turers. Others considered. Write R & 
M, 1449-51st Street, Sacramento, Cal. 





FOR SALE 


Hardware appliance store established 
20 years. Has grown from small be- 
ginning to average gross last 5 years 
of over $100,000.00 annual. In small 
town near Sacramento in unexcelled 
territory. 4000 feet floor space in 
buildings 3 to 10 years old. $24,500.00 
plus inventory is a tremendous bar- 
gain offered by owner who wishes to 
retire. Address Box A-895, care 
HARDWARE WORLD, 1355 Market 
St., San Francisco 3, Calif. 


FOR SALE 


Hardware, tool rental, buildings, 
equipment and income property. Best 
residential section of Stockton, Calif. 
$25,000 will handle. El Camino Hard- 
ware, 7829 Thornton Road, Stockton, 
Calif. 





“HOT” IN JULY! 


ANNUAL 
“STORE IMPROVEMENT ISSUE" 


PICTURES ... STORIES... IDEAS 


In Your JULY .. 
HARDWARE WORLD 

















Announcements in this section are inserted at the rate of ten 
cents per word, including address or box number, with a minimam 
charge of $2.00 per issue, payable in advance. Send copy to 1355 
Market Street, San Francisco 3, California. 








ITIES 





HARDWARE, S.W. Ore. (Also 
val. income prop.) R.E. w/cor. 
loc. & sheet metal bldgs. Work 
ar. (hdeware) 4000 sq ft. Price 
$38,000 compl! Ref. 24146 


BUILDERS HARDWARE, L.A. 
Calif. Wk area, 4000 sq. ft. 
Compl. eqpt. Numerous import- 
ant ,franchises. Sales: $99,602. 
Ref. 24150 


HARDWARESTORE, DadeCty., 
Fla. (paints, & gen. Hdwe) Est. 
in 1931. Work area 1,800 sq. ft. 
XInt. loc! Price $9,000. Ref. 8834 


GENERAL STORE, Clinton 
area, N.C. Av. per. yr. sales 
$120,000. (feeds, groc & meat 
w/hdeware.) 72’ x 60’ w/3 empl. 
No competition! Ref. 8866 


LOCKSMITH — Miami Beach, 
Fla. (Retail Sales & serv. plus 
fully equipped mobile shop.) Est. 
1949! XInt. franch. Unlimited 
potential! Price: $9,900. Ref. 
8888 

CHAS. FORD & ASSOC., INC., 
6425 Hollywood Blvd., Los An- 
geles, Calif. 











HARDWARE STORE 
NORTHERN CALIFORNIA 
1956 Volume $194,000—Net Profit 
$31,000 
Unusual opportunity to own estab- 
lished 15 year old business. Modern 
store with 3750 square foot area, park- 
ing facilities, in fast growing indus- 
trial community in progressive North- 
ern California Town. Wealthy store 
trading area of 20,000 has never 
known depression. Climate mild, not 
hot. Excellent 6 year remaining lease 
on business volume sliding scale 
monthly rental, $200 minimum, $350 
maximum. Clean stock includes hard- 
ware, housewares, electrical and 
plumbing supplies. Also many open 
end and exclusive national factory 
franchises. Efficient staff of experi- 
enced men, well regarded in commu- 
nity. Family illness forces immediate 
sale for $59,500, covering inventory 
plus attractive modern fixtures. $40,- 
000 cash required. Balance by note. In- 
formation on request. First inquiries 
receive first consideration. Address 


Box A-896, care HARDWARE 
WORLD, 1355 Market St., San Fran- 
cisco 3, Calif. 





LINES WANTED 


Eastern Manufacturer with excellent 
distribution in New England states, 
Metropolitan New York area, Phila., 
Baltimore, Washington, D. C. area 
and State of Florida wishes additional 
lines for hardware, houseware and 
automotive trades on sales agency or 
distributorship basis. Warehousing 
facilities and paper work handling 
available. All replies held confidential. 
Address Box A-891, care HARD- 
WARE WORLD, 1355 Market St., 
San Francisco 8, Calif. 





STORE IMPROVEMENT KIT... 


for those who are planning to change 
their layout, expand, modernize, or to 
go into a new location. Kit contains 
a large graph sheet and scaled models, 
representing table and wall fixtures, 
along with many ideas and complete 
instructions. Our readers may pro- 
cure this valuable kit for one dollar. 
Send order or check today. 


HARDWARE WORLD SERVICE BUREAU 
1355 Market Street San Francisco 3 





BOOK FOR SALESPEOPLE 


CHINA AND GLASS by H. Q. Wil- 
son, a 56-page book which reveals 
historical background, manufacturing 
methods and merchandising of pot- 
tery, dinnerware and glassware. 
Excellent sales reference for sales 
people. Special price $.25 each. 
HARDWARE WORLD SERVICE BUREAU 
1355 Market Street San Francisco 3 





IT WORKS LIKE MAGIC 


All you have to do, in your 
spare moments (7), is circle the 
number on the JUMBO IN- 
QUIRY CARD (Facing Page 
35) designed especially for the 
ANNUAL WESTERN WHOLE- 
SALERS NEW PRODUCTS 
CATALOG, and mail it postage 
free to “Hardware World.” Like 
magic . . . information on any 
advertised item will be for- 
warded to you. It’s just as sim- 
ple as that. ... Circle as you 
read and put us to work. 
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1 POWERFUL 
* PROMOTION 


FOR SIZZLING 
HOT SPECIALS 


ye PATENTED TRAP-LOCK CUTTER TEETH 
clean cuts every time because they trap the 
materia! to be cut 


ye NEW TRIPLE-DUTY HANDLE 
side handle attaches on either side of 
trimmer or attaches on rear 


te NEW EXTENSION HANDLE 
attaches on back; makes hard-to-reach 
spots easy to reach (optional at extra cost) SUGGESTED RETAIL 


tr STREAMLINED NEW DESIGN, NEW COLORS 


Ae, Lee seT atest cos oly Sa 
NOWHERE ELSE SUCH SELF-SELLING VALUE! 


POWERFUL 


6%" SAW 


Up to 15 times longer life with 
exclusive automatic safety clutch! 


Automatic safety clutch virtually stops 
motor burnout, major cause saw damage 
Powerful 1-1/5 h.p., 4700 RPM motor 
® Cuts a 2 x 4 at 45° in one cut 
SUGGESTED RETAIL Equipped with rip guide, adjustable shoe 


for angle cuts, automatic telescoping 
only $4 888 safety blade guard 


COMBINES LOW PRICE, HIGH QUALITY! 


MODEL 
NO.1350 


SANDER 


Powerful universal ac/de motor— 115 # 
volts, makes 3500 orbits per minute J" < 
Knurled rollers lock sanding sheet 
easily, positively 

V4" sponge rubber sanding pad — oil 

and grease resistant ; 

Specially designed cast | 

housing — permits perfect ‘‘feather- 
edging’ and corner sanding 


SUGGESTED RETAIL 


only $2495 


HW -6/57 





WRITE FOR COMPLETE INFORMATION ON 
“SIZZLING SPRING SPECIALS’! 


20) - ae. U-) a ae 5 cong. ious gele)] eal, [om 
320 West 83rd Street e Chicago 20, Illinois 
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ORDER FROM YOUR SUPPLIER > Chien hades: te 


Complete Eagle Line. 


av 
EP OLVE MANUFACTURING COMPANY 


Wellsburg, West Virginia 
L Serving the Trade Since 1894 
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EAGLE oer 


recommends 
another 


Rainbow Hydraulic 
Pump Oilers 
positive-acting, depend- 
able . keep moving 
parts of home, garden 
and farm equipment 
running smoothly . 
flexible, straight or an- 
gle spouts ... an Eagle 

favorite. 


Harvester Oilers 


fit holders on practic- 
— ally all farm machines 
a: . inexpensive, ideal 


») 

= as utility oilers in 
home workshops or 
garages. 

Pp ceeesecccccccccccccccccceee d 


Midget 
Household Oilers 


for home or office use in 
oiling sewing machines, 
electric fans, hinges, 
washing machines, type- 
writers, etc. 


#33 All-Purpose 
Pump Oilers 


for farms, service sta- 
tions, factories, home 
work shops, hobbyists 

. reasonably-priced, 
have many uses. 


Capa Oilers 


for the mechanic, engi- 
neer, plumber, ma- 
chinist, car owner... 
come with straight or 
angle spouts. 


#66 
All-Purpose 
Pistol Grip 
Oilers 


modern-design oil- 
ers of many uses... 
outstanding, popu- 
lar . . . deliver one 
drop ora full 


stream of oil. < 
Write for Free 1955 








ot 
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ANOTHER 


PRODUCT 
The 


WITH TREMENDOUS 
HOLDING POWER 


Never before has there been a ma- 
chine bolt expansion shield designed 
with such tremendous holding power. 


@ IMPROVED EXPANSION DESIGN 


Provides a firm, all ‘round even 
pressure throughout the depth of 
the hole. 


HIGH TENSILE ZINC 


Provides the tough, extra strength 
required for the tremendous hold- 
ing power pressure. 


WIDE RANGE OF SIZES 
“TY-TONS” are furnished in short 
and long lengths for various ma- 
chine bolt diameters. 

We are proud to add 

the new “TY-TON” to our 

complete line of ma- 

sonry anchors, fast- 


eners, drills and 
allied products. INDUSTRY’S 
MOST 


COMPLETE 


LINE 
U. S$. E. Products are sold through 
recognized jobbers only. 
STOCKPOINTS IN PRINCIPAL 
CITIES FOR FAST SERVICE. 


MASONRY ANCHORING, FASTENING, DRILLING AND ALLIED PRODUCTS 


U. S. EXPANSION BOLT CO. 


YORK, PA. DEPT. HW-6 
For Details Circle 79 on INQUIRY CARD 
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INDEX TO ADVERTISERS 





(This index is published as a convenience and not as a part of the advertising contract. Ever 
care is taken to index correctly and no allowance will be made for errors or failure to insert 





Note: Figures in parentheses () refer 
to Inquiry Card Number which can be 
circled on inquiry card on page 34 
further 


about advertisement. 


when desiring information 


Acme Shear Co ft 
American Biltrite Rubber Co 
American Chain & Cable Co. (16) 
American Pad & Textile Co. 
American Push Broom Co. 
American Steel & Wire Co. 

Ames, O., Company 

Animal Trap Co. of America 
Atlas Tack Corp. 


Bettis Corporation (44) 
Boonton Molding Co. 

Borden Co., The, Chemical Div. 
Budrow and Company . 


Cc 
Campbell Chain Co. (43) .. 
Cleveland Mills Co. 


Davis, K. H., Wire & Cable Corp. ......... y 
Diamond Calk Horseshoe Co. 
Draper-Maynard Co. 


Eagle Manufacturing Co. 
Eclipse Lawn Mower Co. 
Empire Brushes, Inc. .... 
Eppinger, Lou J., Mfg. Co. 
Evans Rule Co. 


Fletcher-Terry Co. 
POE We Cc BRR ice Vic pricbageawioaes 84 


G 


Gilbert, The A. C., Co. 

Grabler Manufacturing Co. (45) 
Graham & Co., John H., Inc. 
Great Neck Saw Manufacturers, 
Greenlee Tool Co. 

Grupe, William A., Co. ..... 


H 


Hampden Specialty Products, Inc. 
Hubbard and Co., Tool Div. 
Hy-Ko Products Co. .. 


Ideal Brass Works, Inc. .. 


K 


Klein, Mathias, & Sons 


Leetonia Tool Co. 
Lewis Bolt & Nut Co. ........ 
Listo Pencil Corp. 


Marshall-Newell Supply Co. 21 
Marshalltown Trowel Co. via 94 
Master Lock Co. (82) A 

Miller, Robert E., & Co., Inc. 

Milwaukee Tool & Equipment 

Moore Push Pin Co. 


N 


National Housewares Manufacturers 
ciation 

National Paint & Varnish Co. (40) 

National Screw & Manufacturing Co. 

N. & N. Sales Company .... 

Noble Manufacturing Co. .. 

Nusbaum Wholesale Hardware Co. ........ 


P 


Peters Cartridge Co. ...........Second Cover 
Plymouth Cordage Co. ..... 
Portable Electric Tools, Inc. 


Red Devil Tools (81) 
Reliable Strainer Mfg. Co. ..... ‘ 
Russell, Burdsall and Ward Bolt & Nut Co. 16 


s 


Scherr, Geo., & Co., Inc. .. 

Schlueter Manufacturing Co. 

Simonsen Industries, Inc. ..... 

Southern Screw Co. ........-...5: Third Cover 
Standard Hardware Manufacturing Co. .... 
Strataflo Products, Inc. 

Streater Industries, Inc. ..... 


T 


Taylor, S. G., Chain Co. ..... 
Thompson, E. A., Co., The .. 
Turner Brass Works, The 
Turpentine & Rosin Factors, Inc. 


U 
U. S. Expansion Bolt Co. .. 
United States Rubber Co. 
United States Steel Corp., Subsidiaries 
American Steel & Wire Co. . 
U. S. Steel Corp., Cyclone Div. 
U. S. Steel Products, Boyco Div. 
Upson Brothers, Inc. 


Victor Saw Works 


Warren Dado Sawing Washers Co. ........ ¢ 
Warren-Lambert Pharmaceutical Co. ...... 
Warren Products, Ltd. 

Western Merchandise Exhibitors Association 7 
Western Merchandise Mart 

Western Tool & Stamping Co. (2: 

Wilshire Manufacturing Co. 

Wyoming Hardware Co. .... 
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ORIGINAL 


Always the Right Size for Every Need 
» NATIONALLY ADVERTISED. SOLD THROUGHOUT THE WORLD 
6 (since 1909) . . . unequaled for quality 
° For 48 Years and dependability. Nothing rivals 
% these products in performance—in complete and lasting satisfaction. 
* 
* 


sizes: Insulated Rubber Cushion Glides 


and * Best Known — Quickest Selling 


* 
TYPES * Needle Point Drive-on 8/32 Machine Pintle and 
e Type -> Screw Type —> Socket Type— 
forall % 6 SIZES | 
WOOD *% 12% 
@ 1%", 1", 
and . yr 4". cards in 3 col- ° 


° ors. %", 4” ore 
METAL 


7 ” ° a 
° 1” sizes. 12¢ 
Furniture ° cards in con-~ 


Recessed Legmount r 
> tainer. 


~ ‘Type Type —> 
@ for metal , for metal 


‘“MONOPOINT” * furniture -_—* furniture 


round or : — round or 
Single Prong % square ny square 
e 


in , ubin 
Furniture Glides — tubing 


nn 
3° 
a 





F 
SSCSHSCSSSSSSSSSSSSSSSSSOSSSSESCESSEE 





: ) . > b \s Pp 

H ‘DOMES of SILENCE YA, Socal Geer 

soins em “ Glide Softly, Silently ~ White—bliack. 8 sizes—15 to 23 
‘ Smoothly 





Remco Screw & Tack Bumpers $ 

Nat OF SILEW , S ane? | og , For use on 
saat F ies Sa om gy. fl light cabinets, 
radios, boxes, 
etc. Black or 
white rubber. 
Screw head 
slotted. 


bey 45% 053 


Made of best steel 
obtainable. Finest 
mirror finish, plus 

heavy nickel 





% re » 12 Sets of WA", 

° BAKELITE "| LOL Wa We 

* FURNITURE ¢"*. ' aaa 

e t - ° , — + 

SRESTS \ hf; £ — “efurniture —Adinsooie aia never’ =~ REMCO UPHOLSTERY NAILS 
$ Absorb a! Tube HH Cushion Steel and Brass. Imported and Domestic 


Spring Variety of finish | izes. 1000 to box. 
7 e y of finishes, colors, sizes. °o bo 
e Vibration. oe Type Type 


e Si 

e Shatterproof " 
° 1)”, 
2”. 





° BAKELITE 
°CASTER CUPS 


wit] bh 


Imported 
and 


100 to box. 


Drive-on Type 10 boxes to 
Sizes 1”, 12", 2”. carton. 


Polished Mahogany color. Sizes 2” and 2%”. 





ASK YOUR JOBBER, IF HE IS NOT SUPPLIED, WRITE 


DOMES OF SILENCE, Division of ROBERT E. MILLER & CO., INC. 35 Pearl st., New York 4, N. Y. 
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Not a Lugury 
but a Necessity 


Rod Devil 


PAINT CONDITIONER: 













“Tube System”’ Paints Absolutely Safe Tel gelahi-t-re) 
The new tube system makes a Red Red Devil's EXCLUSIVE, patented R [ Paint Jit 

Devil Paint Conditioner manda- — positive action clamp grit 
tory. The NEW offset can clamp firmly by the ends—rather 
on the Red Devil No 


tube system paints PERF 





51 gal. 
, 60 cycle, 


ion: 1350 per min. 
f: automatic, integral 
er—30 sec. to 15 min. 
Accessories Available: Ped- 
estal base, Pedestal base 
with feet, Counter base, 
Square can adapter, Four 
can adapter. 


Red Devily NO. 33 
PAINT 
CONDITIONER 


For up to 5 gallon cans 


‘omes with adapter for shaking 
OUR ONE GALLON CANS IN CARTON— 
speeds service—up to 4 times as fast. 


Capacity: Up to 5 gallons, U. S. Standard. 
Oscillation: Patented triple three-way action. 
Motor: 4% HP, 60 cycles, 100 volts AC (other 
currents and explosion proof motor available). 
Operating Space: 1544” x 39”. 

Standard Attachment: 2 gallon; odd size adaptors. 





Also Available: 
No. 31 Portable Paint Mixers 
3 models available to fit up to 5,30 and 55 gallon drums. 


Call your jobbe 
Union, N. J., U.S.A. TODAY! 
World’s Largest Manufacturer of Painters’ and Glaziers’ Tools Since 1872. 





ELL MORE SCREWS — SELL SOUTHERN! 


NE-SOURCE SUPPLY — SAVE TIME, SAVE MONEY ! 


SA-MADE TO FEDERAL SPECIFICATIONS ! 


EXAS TO CANADA, COAST-TO-COAST DISTRIBUTION ! 


EADED FOR EVERY USE — SLOTTED, PHILLIPS! 


1-10-C. LABELS. EASY-TO-SELL PACKAGING! 


ESERVE STOCK, READY TO SHIP! 


ATIONALLY ADVERTISED TO YOUR CUSTOMERS! 


Sold Through Leading Wholesale Distributors 


WOOD SCREWS e@ ROLL THREAD CARRIAGE BOLTS 
WOOD & TYPE U DRIVE SCREWS @ HANGER BOLTS 
MACHINE SCREWS & NUTS @ A & B TAPPING SCREWS 
DOWEL SCREWS @ STOVE BOLTS SCREW COMPANY 


STATESVILLE = NORTH CAROLINA 


Warehouses: NEW YORK CHICAGO DALLAS LOS ANGELES 
For Details Circle 82 on INQUIRY CARD 














Special Offer 


From 


aster 


THREE FREE PADLOCKS 





ORDER THIS NEW NO. 320 DISPLAY 
SPECIAL FROM YOUR WHOLESALER 


Retail value of 42 Padlocks 


No. 320 Display Special costs you .... 


Your profit margin (over 61 % on cost) 





a 


320 


Fast-selling, low priced Master 
Padlocks, with free display, and 3 
FREE padlocks, to give you more 


profit — over 61%. 


You buy 39 Master Padlocks at 
regular price and get THREE FREE, 
plus a free display. 6 each of num- 
ol-1 a Cale fo PE oo EY SUD BO fo Mo | Te Bo 1 018) 
in a compact carton, plus one each 
of the six numbers mounted on 
the display. 42 padlocks in all. 
You are charged for only 39. The 
THREE FREE Padlocks — numbers 
44, 66, and 500 — have total re- 
tail value of $1.45. 








